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MOVIE PRICES HAVE DROPPED! 




•Not available in BETA CBS Records, Inc. 


OVER 300 NEW HITS AND OLD FAVORITES... 


Just look at what’s happened to the prices on video¬ 
cassettes! Contemporary hits like Fatal Attraction and Dirty 
Dancing have been reduced from $79.95 to as little as $19.95! 
Classic favorites like The Sound of Music and The Ten Command¬ 
ments have come down to just $29.95 each! And while recent hits 
like Big, Gorillas in the Mist and Bull Durham are currently 
selling for as much as $89.95, chances are that their prices will be 
reduced eventually. So it’s become easier than, ever to build a 
library of your favorite movies—at truly affordable prices! 

And the most economical way to start your movie 
collection, or add to it, is by joining the CBS Video Club. 
As a new member, you may have any 6 of the more than 300 
movies shown here—all 6 for only 89?; each, plus shipping and 
handling. (And you can even save up to $130 on two more 
movies-see Advance Selections box in the coupon.) 

There’s no membership fee for joining, nor do you have 
to buy a lot of movies. Just six more within the next three years. 
And you’ll have no problem in finding six movies you want, be¬ 


cause our library holds over 2,5(X) titles; from the very newest 
releases to classical favorites. Our regular Club prices currently 
range from $79.95 to $29.95, plus shipping and handling; and we 
also offer a selection of lower-priced videocassettes, down to 
$14.95. Your only membership obligation is to buy six movies 
within three years for as little as $29.95 each-and you may cancel 
membership anytime after doing so. 

How the Club operates: about every four weeks (up to 
13 times a year) we send you our CBS Video Club Magazine, 
reviewing our Director’s Selection, plus many alternate movies. 
And up to four times a year, you may also receive offers of Special 
Selections, usually at a discount off regular Club prices, for a total 
of up to 17 buying opportunities. 

Choose only the movies you want; if you want the 
Director’s Selection, don’t do a thing-it’ll arrive automatically. If 
you’d prefer an alternate movie, or none at all, just mail the card 
always provided by the date specified. You’ll always have at least 
two full weeks to decide. (If you ever receive a tape before having 

















































































BUT NOT AS MUai AS OURS! 



ANY 6 MOVIES 
ONIY 89< EACH 

PLUS 2 MORE FOR UP TO 80% OFF! 




1-800-CBS-4804 
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Canon Sets a Higher Standard for 
Camcorder Performance. 


Canon A1 



H m 


Canon camcorders really 
prove themselves during 
playback: razor-sharp video 
images with true-to-life color, dards for shoot- 
Now we’re proud to say ing comfort, 
we’ve set the standard for too. Hold it like 
camcorder performance just a regular cam- 


a little bit higher. 

Introducing the new 
Canon A1. The camcorder 
for people who are really 
serious about video. It fea¬ 
tures 8mm Hi-Band technol¬ 
ogy with over 400 lines of 
horizontal resolution to re¬ 
veal the finest details and 
color shades in all kinds of 
subjects. From the telling 
lines of an age-worn face to 
the richly-layered feathers of 
a beautiful bird. 

The A1 sets higher stan- 


corder or hold it 
like an SLR camera. 

Either way you have 
full control over the A1 's 
10x power zoom lens and 
start/stop operation. 

And to match the A1 ’s 
advanced Hi8 technology, it 
also offers a wide range of 
advanced features. Like a 4- 
mode high-speed shutter to 
"freeze” action. AFM stereo 
sound to give video an extra at the new Canon A1 Hi8 
dimension. Plus a wireless camcorder. And prove it 
remote controller for total yourself. 


Canovision 8 

We put the whole world in your hand!" 


recording and playback 
convenience. 

Of course the At is from 
Canon. Which means quality 
and reliability. Inside and out. 

If you’re as serious as we 
are about video take a look 


For additional info 









"...They're mean, 
they're nasty, they're no good, 
and they're awfully 
funny... Those 
Dirty Rotten Scoundrels 
conned me. I loved 
every minute of it." 

-Joel Siegel, ABC-TV 



STEVE MICHAEL 

MARTIN CAINE 


DiritRotten 

SfifflTNnUKf.S 

Steve Martin and Michael Caine 
reach hilarious new heights 
as con men out to bilk a 
not-so-naive American heiress 
in the comedy-escapade, 
DIRTY ROTTEN SCOUNDRELS. 


AVAILABLE ON 
VIDEOCASSETTE 
JUNE 22nd. 


ORion® 

HOME VIDEO 
O 1989 Orion Home Video. All Rights Reserved. 


CHANNaONE 


Interpreting the future 


This “Channel One” is my first as editor-in-chief of Video Magazine, and the 
beginning of what I hope will be an exciting, vital new journey into the fron¬ 
tiers of video. 

I’ve been asked by several well-wishers who toil in the video vineyards if I 
have a “vision” for the magazine. Although the word strikes me as a bit high 
flown, I certainly have strong opinions about the role Video Magazine should 
play now and into the future. 

As anyone even remotely interested in the video field knows, the hardware 
end is going through a period of change more radical and profound than at any 
time since Sony introduced Betamax back in the mid-’70s. Tracking, explaining 
and interpreting that change is probably the single biggest challenge currently 
facing Video Magazine. Especially in the flowering new high end there is need 
for a constant stream of information about new products, new features and new 
trends. From direct-view and projection TVs to camcorders and laser disc play¬ 
ers (plus everything in between), we’ll strive to keep you posted on all the 
latest developments. 

Where necessary, we’ll also take video manufacturers to task when we don’t 
like what they’re doing. Whatever the problem (unacceptable product perfor¬ 
mance, ill-conceived or poorly executed features, compromises in quality, etc.) 
we won’t be bashful about giving voice to our beliefs. 

Even if products were perfect, the opportunities for coming home from the 
store disappointed, frustrated, angry or worse abound. In future issues, we’ll be¬ 
gin tackling the problems video shoppers encounter and hopefully help you to 
make more effective purchases. Included in this effort will be a range of fea¬ 
tures on how to more effectively read advertisements, how to select the right 
stores, how to deal with sales personnel; in short, any and all information that 
will help you make educated and satisfying buying decisions. 

The real payoff good decisions produce become apparent when new equip¬ 
ment is cranked up and matched with just the right programs. Video Magazine 
will continue to make those program selections easier through our comprehen¬ 
sive and incisive reviews, and through frequent coverage of the personalities 
and developments that help shape the dynamic pre-recorded scene. 

Finally, we’ll regularly venture into the future, and visit the host of excit¬ 
ing, even exhilarating, technological advances awaiting us in every aspect of 
the video field. We’ll watch developments in the international race to develop 
and market high-definition TV, and we’ll closely track developments and 
breakthroughs in shooting, recording and other germane technologies. We’ll 
also periodically express our feelings about whether the industry is taking all 
this technology in the right direction. 

That’s a quick and decidedly incomplete look at my “vision” of Video Maga¬ 
zine’s future. If you have any comments, suggestions, criticisms or observations, 
let me know. I’d love to hear from you. 

iU 

Editor-in-Chief 
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THERFS ONUrONE LUCY. 



©1989 CBS Records Inc. 


ANNOUNCING ILOVELUCY; THE COLLECTOR’S EDITION. 
GET YOUR FIRST VIDEOCASSETTE-THREE EPISODES-FOR JUST 



She was America's favorite housewife- 
zany, lovable, incurably stagestruck. And 
now, for the first time, her most priceless 
capers are on videocassette, for you to 
delight in again and again. 

The CBS Video Library presents 
/ Love LucyJ“ The Collector's Edition-a 
series of favorite episodes from the orig¬ 
inal TV show. 

Remember Lucy stomping grapes in a 
Rome vineyard, "soaking up local color” 
for her role in an Italian movie? Lucy 
staggering under an enormous feathered 
headdress as a Busby Berkeley-type 
showgirl? Lucy on a bender as TV pitch- 
woman for "Vitameatavegamin” 

(23% alcohol)? All three of these 
episodes are on the first videocassette, 
“Lucy Wants To Be A Star”-yours for 
the low introductory price of just $4.95 
when you subscribe to the series. 

Here’s how your subscription will work: 
Every four to six weeks, we’ll send you a 
videocassette for a free trial. Each vid¬ 
eocassette will feature three of the “I 
Love Lucy” shows that always delighted 


you most, in a way you never see them 
anymore: uncut, without one hilarious 
word deleted. Each videocassette will 
carry a theme, such as “Lucy’s Troubles 
Managing Money’,’ and come in a hand¬ 
some case specially designed for the 
Collection. The videotape itself will 
have enhanced sound and picture, and 
be of the highest quality available. 

Take 10 days to enjoy each video¬ 
cassette. For each one you decide to 
keep, the price is just $29.95 plus 
shipping and handling. Although we’re 
sure you’ll love each videocassette as 
much as you love Lucy, there’s no mini¬ 
mum number you have to buy. And you 
can cancel your subscription at any 
time. 

FREE “I LOVE LUCY”™ BOOK! 

As a special bonus, if you act right now, 
we’ll send you a copy of “The I Love Lucy 
Book’,’ absolutely free. Packed with 
photos and behind-the-scenes action, 
this treasury of Lucy, Ricky, Fred and 
Ethel also includes plot summaries of 
every single episode. Yet even if you 
decide to return your first videocassette, 
you can keep the book as our gift. 

/ Love Lucy: The Collector’s Edition 
brings you all the magic of the most- 
watched, most-loved comedy in televi¬ 
sion history-and it’s available 
exclusively through the CBS Video 
Library. So start your collection right 
now, by sending in the coupon. 


For faster service, call toll-free (credit 
card orders only): 

1-800-CBS-4804. 


CBS VIDEO LIBRARY 

1400 North Fruitridge Ave., Terre Haute, IN 47811 
I Love LucyTM is a trademark of CBS, Inc. 


r 


CBS VIDEO LIBRARY 

Dept. BYD, RO. Box 1112, Terre Haute, IN 478U 


YES, I STILL LOVE LUCY! Enter my subscription to 
/ LOVE LUCY: THE COLLECTOR’S EDITION, under 
the terms described in this ad. Send me “Lucy 
Wants To Be A Star” (three episodes), at the low 
introductory price of $4.95, which I’m paying as 
indicated below WIlin). Please include FREE “The 
I Love Lucy Book’.’ Also, send me future video¬ 
cassettes (at $29.95 plus shipping and handling), on 
10 days’ approval, with no obligation to purchase. 
Available on VHSonly. 

Check one: 

□ CHECK ENCLOSED for $4.95. Future cassettes 

billed with shipment. lii 

□ CREDIT CARD. Charge my series purchases 
beginning with $4.95 for my first cassette, to: li 2 

□ American Express □ VISA □ MasterCard □ Diners Club 


Expires 


Signature 


City Stite Zip 

Tolmto' sate talSkirt teairSderi"'*' 
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Pro video pro and con 

Please give us more info on pro gear 
(“Pro Video,” May ’89). After reading 
“TV Celebrates Its First 50 Years” (May 
’89) we can only speculate about what 
they’ll say about our high-tech gear 50 
years hence. David R. Lowell 

Chicago, 111. 

I wouldn’t mind an occasional pro 
equipment test, but I hope you don’t 
overdo it and forget us people who are 
on a budget. Vernon K. Hallas 

Chicago, Ill. 


Chroma confusion 

The data box accompanying your “Vid- 
eotest” of the Philips CDV'488 combi 
player (April ’89) records the chroma 
AM signal-to-noise ratio as 40.5 deci¬ 
bels and the chroma PM S/N as 40.2 dB. 
However, the text of the review says 
“Chroma AM is 42.7 dB and chroma 
PM S/N is 43.7 dB. Picture quality is ex¬ 
cellent.” Such a large difference in 
chroma S/N figures should lead to differ¬ 
ent assessments of picture quality. Please 
explain this discrepancy. 

Sonny Shrivastava 

San Ramon, Calif. 

Lancelot Braithwaite replies: The S/N 
numbers in the data box were measured at 
the video output, while the numbers in the 
text were measured at the chroma output of 
the Y/C terminal. 



3-D home-brew 

The Super Bowl Coke commercial 
launched a lot of interest in the Nuoptix 
3-D process, for which viewers place 
neutral density filters over their right 
eyes. This apparently delays the brain’s 
perception of the image hy about 20 mil- 


Video Magazine welcomes your comments. 
Please include a phone number, but not a 
return envelope as the volume of mail does 
not permit replies. Letters may be edited for 
clarity and space. Address correspondence 
to Feedback, Video Magazine, 460 West 34 
Street, New York, NY 10001. 


liseconds. Thus, if a single camera films 
an object moving right to left, then the 
right eye “views” the object where it was 
about a frame or so ago, while the left 
eye sees it where it is now. If the object’s 
speed is correct, then a stereo pair re¬ 
sults and the object is seen in superb 
3-D. Conversely, if the object is static 
and the camera is moving past the ob¬ 
ject at the appropriate velocity, then the 
object is also seen in 3-D. Various com¬ 
binations of object motion and camera 
motion yield good 3-D if the relative w 
locity is correct. 

A consequence of this principle is 
that all movies potentially contain 3-D 
sequences. The Criterion disc version of 
2001: A Space Odyssey has several such 
scenes; Blade Runner does also. 

The glasses produced by Coca-Cola 
are not optimal, as the neutral density 
filter has, for some reason, a magenta 
cast. Some glasses sold in California for : 
the Rose Bowl Parade broadcast used ' 
true neutral density filters and worked 
better. Prof. L. Robert Morris I 

Carleton University 
Ottawa, Canada , 


For the record 

“Home Editing Comes of Age” (March 
’89) confused some features of Scrip- 
tovision’s Super Micro Script character 
generator with the newer Micro Script 
IV, which was pictured. The latter costs 
$895 and includes a keyboard, seven 
colors, tint control and scrolling. ■ 
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TOKINA 


Doubles 


Lightens 

1.8x teleconverter is only 1.5" long and weighs 
just 3.4 oz. Half the width and half the weight 
of the competition. In addition to ease- 
of-handling, compact size means less 
weight and strain on the camcorder 
focusing mechanism. 




The fleeting look on a child’s face becomes twice as much fun, and 
all images become much more enjoyable when Tokina doubles the 
magnification of the camcorder lens. The Tokina VC-20, 2.0x 
telephoto lens is just 1.7" long and weighs only 5.3 oz. 


Enlightens 



The Tokina 3-intensity light provides illumination which is soft and 
wide, as opposed to the narrow and hard look of nr 
camcorder lights. Tokina’s ability to provide a 
more attractive, more natural look can 
be seen particularly in the details 
around the face and eyes. 

Tokina lights can be adapted 
to run off of most camcorder 
batteries. 



EETokina* 

FOREMOST IN INNOVATIVE LENS TECHNOLOGY 


Widens 



The whole team gets into the act when the Tokina wide-angle 
converter makes the image twice as wide Outdoor shots get wider. 
Indoors, even a family room has a wide angle view. The Tokina 
VC-05, 0.5x wide angle conversion lens is only 2" long and 
weighs just 5.1 oz. 



Tokina is world leader 
In optical innovation 
for SLR cameras. Now, 
for video, Tokina 
presents a line of 
conversion lenses 
from wide-angle to 
telephoto to zoom for 
amateurs and professionals. 

Also, image-wise video lights. 


No criarge for 5 year lens and 1 year light warranty. For nearest Tokina dealer (800) 421-1141 or (213) 537-9380 in California. Tokina Optical Corporation, 1512 Kona Drive, Compton, CA 90220. 

For adclltlor)al information, circle No. 2 on Reader Service Card. 














Philips IDTY 


No matter how good your conventional color tele¬ 
vision is, our IDTV monitor receiver is superior. By far. 
Because Philips IDTV (Improved Definition Television) 
will show you an image that has greater accmacy, better 
definition and less noise than any available today. 

■ Superior technology. Conventional television and 
monitors display scanning lines every l/60th of a 
second to "paint" the image on the screen. With Philips 
non-interlace technology, the scanning rate is doubled 
to 525 lines. As a result, scanning lines are eliminated 
and vertical resolution is improved by 40%. And Philips 
patented "Median Filter Algorithm" overcomes distor¬ 
tion typically associated with other double scan systems. 

Plus you can dial down video noise from broad¬ 
cast or direct video sources digitally by up to 12dB for a 
cleaner image with significantly greater video noise 


reduction than any currently available. And oiu: revolu¬ 
tionary digital field comb filter provides up to 480 lines 
of horizontal resolution detail. 

■ Superior features. With Pichue-ln-Pictiure (PIP) 
and dual tuners built in, two programs can be watched 
simultaneously. PIP also allows previewing up to nine 
channels at once on the screen. "StiU Pictrue" freezes 
images that otherwise would be missed. Our 49-button 
Philips LCD/Leam Uniremote also controls most TVs 
and any brand of VCR, cable or audio product. 

Throughout the world. Philips has long set the stand 
ards for audio and video performance. We continue our 
leadership in digital technology with Philips IDTV—the 
highest standard in today's television technology. 

To appreciate IDTV's superior definition, call 
1-800-223-7772 for your nearest Philips video specialist. 


World-Class Technology. European Excellence. 


IphilipsI 


PHILIPS 
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Three Of Liicy^ best 
yoors for just 

M.95 

with subscription 

See our ad on page 7 to find out how 
you can own 3 classic “I Love Lucy” 
episodes on videocassette for just $4.95 
from the CBS Video Library. 


Super Micro Script 



Cotor Video Titier 

Affordable *350 00 sugg. retail 


Superimpose text and/or graphics 
to existing footage jor live productions. 
Features: 

• GENLOCK: syncs to any video signal 

• VIDEO FADER: controls intensity of overlay 

• DISPLAY MODES: CRAWL and PAGE 
CYCLING both with user variable speeds 

• 2 FONTS SIZES AND STYLES: in 8 colors 

• 7 PAGES OF MEMORY: each page can 
ctontains: 

16 lines of 32 small characters and/or 4 
lines of 10 large characters 

• BATTERY BACK-UP: COMPLETE MEMORY 
RETENTION 

• PREVIEW OUTPUT: easy to use 

« COLOR BAR GENERATOR_ 

V/riK for free delalls 


ScrIptovIslon Inc. 

7419, Lajeunesse St 
Montreal, Canada H2R 2J1 
(514) 271-2265 


EDITED BY STAN PINKW AS 

tATENEWS 



Desk sets 

Personal video continues to mature as a 
distinctive niche with the introduction 
of products by Hitachi and Magnavox. 
Hitachi’s contribution is a “laptop” VHS 
VCR with a five-inch color LCD moni¬ 
tor. The 7.5-pound VT-LC50A looks 
and carries like a high-tech attache 
case. The two-head VCR it contains has 
hi-fi sound for headphones, audio/video 
jacks and a rechargeable battery. A crisp 
active matrix screen pops up for view¬ 
ing. Magnavox’s portable three-inch 
LCD TV, on the other hand, is meant to 
stay put —on an executive’s desk. The 
CK1050CH is intended to look like just 
another chic desk accessory, a goal its 
$449 suggested price helps it to fulfill. 


TV soundings 

A series of new TVs are turning a bright 
notion into a trend. The idea? Join 
forces with a well-known audio compa¬ 
ny to build TVs with custom-designed 
sound systems right in the cabinets. Ze¬ 
nith and Toshiba pioneered the ap¬ 
proach by joining with Bose and Carver, 
respectively. Now Sony has enlisted 
Hughes Aircraft to produce a line of 
XBR Trinitron sets that include Hughes’ 
Sound Retrieval System, which in¬ 
creases the illusion of aural spread by 
differentiating between stationary and 
moving sounds and reproducing the di¬ 
rections from which sounds in motion 
appear to come. Magnavox’s audio part¬ 
ner is JBL, and their first collaboration is 
a quartet of 46- and 52-inch projection 
TVs. The top-end RK8568 has a Dolby 


surround sound processor and 100 watts 
of power distributed through three am¬ 
plifiers and eight speakers, which in¬ 
clude two rear speakers matched to 
balance the front-channel sound. The 
suggested price is $3,995. 


Resisting Temptation 

Martin Scorcese’s The Last Temptation of 
Christ hits video stores at the end of 
June, but don’t expect to see cardboard 
saviors propped near the checkout 
lines. Universal won praise for defying 
demands to pull the film from theaters. 
But MCA Home Video is releasing the 
cassette version with an unprecedented 
degree of caution. No advertisements, 
promotional activities, review cassettes 
or announcements (other than a brief 
description on the tail end of a press re¬ 
lease highlighting Talk Radio) accom¬ 
pany Temptation's second coming. Video 
stores are simply being told it’s available. 


Video vs. film 

Now that advanced video images are 
approaching the clarity of film, Kodak 
engineers have figured out how to de¬ 
scribe film in ways video buffs can un¬ 
derstand. According to a recent Kodak 
paper, a single 35mm frame of color neg¬ 
ative film, rated at 100 ASA, is equiva¬ 
lent to a video picture with 2,200 lines 
of horizontal resolution and 6.6 million 
pixels — many times the resolving power 
of even the best high-definition TV sys¬ 
tem being designed. ■ 
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Your memories are worth keeping. 



Make them worth watching with 
DiiectEDPLUS: 


Your home videos contain some great 
moments. And some not-so-great moments. 
Now you can make your home videos some¬ 
thing you’ll be proud to show with 
DirectED PLUS, the personal movie ^ 
maker from Videonics.” 

DirectED PLUS is a complete 
video editor! Now you can edit un¬ 
wanted footage from your home 
videos, just like professionals do! 

Mark hundreds of scenes, on any tape, 
or tapes, in your home video library. 
DirectED PLUS will automatically 
assemble them into a finished produc¬ 
tion, complete with titles, graphics, and 
special effects, at the touch of a button! 

DirectED PLUS is a title generator! 

Add brilliant titles in 12 different styles to 
your videos. 

^ VIDEONICS 


Choose from 64 colors. 
Superimpose titles over 
your video scenes or 
over color backgrounds. 



DirectED PLUS is a 
graphics generator! 

Add your choice of Combine titles, graphics, and special 
20 colorful, digital 

graphics, such as a birthday cake or wedding 
rings. Combine graphics and titles with any 
of 17 unique special effects to make your some teievo. 
video scenes more personalized and exciting! wStrmSiSv'L'iSjic. 


1370 DELL AVENUE • CAMPBELL, CA 95008 • 408-866-8300 Call 1-800-338-EDITIorlhe name of your nearest dealer. 



DirectED PLUS is all you need! 

Use DirectED PLUS with the 
camcorder and VCR you already 
own. Virtually any VCR with a 
remote control is compatible with 
DirectED PLUS. 

DirectED PLUS is surprisingly 
affordable! For a fraction of the 
price of a typical camcorder, 
DirectED PLUS turns your memo¬ 
ries into polished, professional 
productions! Call 1-800-338-EDIT 
for the name of your nearest dealer. 




































EDITED BY IRA ROBBINS 



Alien Show and two of The George Bums 
Show (producing No Time for Sergeants 
and Mr. Ed as a sideline). Turning to 
film, he bagged an Oscar in 1975 for The 
Sunshine Boys. Burns then became a 
box-office mainstay with Oh, God! and 
its two sequels. To cap off this multi-me¬ 
dia onslaught, his book. Grade: A Love 
Story, reached number one on the New 
York Times bestseller list. You’d think a 
guy would rest on his laurels after all 
that success. 

Not in his lifetime. Jokes Burns, “I’m 
going to stay in show business until I’m 
the only one left.” Now 93, Burns’ latest 
foray is into home video. George Bums: 
His Wit and Wisdom succeeds with char¬ 
acteristic humor and style. In a series of 
day-in-the-life vignettes. Burns is joined 
by Emma Samms, Carol Channing, Red 
Buttons, Morey Amsterdam and Yakov 
Smirnoff, to whom he remarks, “You re¬ 
mind me of me when I was young.” Oth¬ 
erwise, George offers his unique comic 
views on a range of topics, from sex and 
longevity to exercise and doctors. 

The veteran is invigorating and ur¬ 
bane as ever. At a recent Las Vegas ap¬ 
pearance, his well timed observations 
drew a standing ovation. As he says, 
“You can’t help getting older, but you 
don’t have to get old.” With so many of 
his films and TV shows permanently 
available on video, George Burns will be 
around forever. —Shari Roman 


George Burns, 
humor’s elder 
statesman 



Back in 1910, George Burns was just an¬ 
other kid trying to break into vaudeville. 
Quips the former Nathan Birnbaum in 
retrospect, “I was a terrible singer and a 
terrible dancer. But I kept on trying to 
make it in show business.” He pauses, 
puffing slyly on his trademark cigar. “By 
the time I realized I had no talent, I was 
a big success.” 

Burns’ incredible career has spanned 
every conceivable form of entertain¬ 
ment. He began in the early days of ra¬ 
dio with wife and partner Gracie Allen. 
He then conquered television with eight 
seasons of The George Bums and Grade 


Latin numbers. A telephone survey of 1,106 His- 
panics in five U.S. cities has produced some intriguing 
statistics concerning tape rentals. Hispanic households, it 
found, rent almost twice as many tapes as non-Hispanic 
homes. Hispanics of Mexican origin rent almost twice as 
many tapes as those of Cuban origin, which the survey, 
done for the Telemundo television network, uses to ex¬ 
plain why Hispanics in Los Angeles (with a large 
Mexican population) rent an average of 14 tapes per 
month compared to Miami (where there is a concentra¬ 
tion of Cubans), which weighs in at a mere seven. 

Talent call. Entries are being accepted for the 12th 
annual JVC Tokyo Video Festival until September 10. 
Videographers can submit their short work, either in the 
open competition or in a special “video letter” division. 
The two top winners will each win $3,500 and a trip to 
Japan. Last year’s festival drew 1,380 contributions from 
20 countries. JVC dealers have details. 

Quiet in the kitchen! Lurking inside every cam¬ 
corder owner, it seems, is a would-be filmmaker. While the 
spread of affordable video gear has certainly fed the fan- 


i 
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Fierstein*s 
Torch Song saga 

Harvey Fierstein is pleased. Torch Song 
Trilogy, his Tony Award-winning play 
about gays in a straight world, has made 
it to video. “No one had ever done a 
gay-themed film and made money,” 
notes Fierstein, the movie’s star and 
screenwriter. “It’s been out for three 
months and it’s still in theaters. I’m 
thrilled.” 

The play began in New York work¬ 
shops in 1978 and, as three separate one- 
acts, bombed off-off-Broadway. Fierstein 
stitched the impressionistic pieces into a 
single three-act play in 1981 and sud¬ 
denly found success. “The critics said, 
‘He rewrote this piece of crap and it’s 
now a masterpiece.’ I hadn’t done a 
thing to it.” 

The same can’t be said of what 
might be called Torch Song: The Movie. 
Fierstein expanded characters, created 
new scenes and turned the offstage ac¬ 
tion and on-stage monologues into mov¬ 
ing and funny moments of humanity. “I 
almost regret I didn’t change the name 
of the movie. The play was very symbol¬ 
ic, very calculated to not give you any 
specifics. There’s a reality to film that 
you don’t have on stage.” 

One reality Fierstein confronted was 


Torch Song Quartet: Harvey Fierstein {second from left) with other cast members of his film. 


Hollywood’s discomfort with the story’s 
themes. A number of directors turned 
down the script because they were 
“scared of the material. One director 
gave me all the cuts he’d make in the 
script and they were all scenes where 
men touch each other. Sex is much less 
frightening than affection. People will 
have sex a lot quicker than they’ll say, ‘I 
love you.’ ” 

Gravel-voiced and bearded, the 34- 
year-old lives in Connecticut. (“I don’t 
own enough black clothing to live in 
New York.”) He is currently adapting 
his latest trilogy. Safe Sex, for HBO. The 
work is getting done despite a hectic 
schedule. “I was sitting on an airplane 
two weeks ago and Alan Alda was 
across the aisle. He had a computer on 
his lap and wrote three or four screen¬ 


plays during the flight. I had my little 
spiral notebook: I wrote three or four 
sentences. Afterward he told me what a 
great writer I am. I said, ‘You’re the 
great writer! Look at all them words.’ 
And some of them were long. The only 
time I use long words is when I’m play¬ 
ing Scrabble.” —Tom Soter 


The man 
behind the 
doll from hell 

What led producer David Kirschner to 
make Childs Play, the surprise hit about 
a sinister doll? “I was always frightened 
of my sister’s dolls as a little boy,” he 


tasies many harbor about making and being in pictures, a 
camcorder purchase is just the first step. Now aspiring 
home movie mavens can buy a helping hand from a 
company called Hollywood Make-a-Movie (1314 Hooper 
Ave., Toms River, NJ 08753; 201-240-0600), which offers 
a catalogue full of kits containing storyboard scripts, 
props, make-up and soundtrack cassettes. “Lights Out,” 
a comedy package, includes a breakaway bottle; “The 
Psycho Killer” comes with a hockey mask and fake 
blood. Individual make-up items and special effects arc 
available for more independent auteurs. Other firms sell 
a science-fiction script specifically written for amateur 
videomakers (RKR Enterprises, Box 6931, Lawrenceville, 
NJ 08648) and a royalty-free cassette of background mu¬ 
sic for soundtracks (QCCS, Box 11194, Eugene, OR 
97440). 

Hot dot. Strangest product of the month: A Utah 
company has introduced Movie Melt, a small heat-sensi¬ 
tive sticker video store owners are supposed to place on 
their tapes to indicate possibly damaging exposure to a 
temperature of 125 degrees Fahrenheit. —Ira Robbins 


Take That!: A breakaway bottle could add punch to your next home video. 
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says. “Don’t ask me why. Anyway, I al¬ 
ways wanted to do a story with a doll. 
Then I read the script to Child's Play." 

Kirschner began writing and illus¬ 
trating stories as a child and went on to 
design album covers for such stars as 
Neil Diamond and Elton John. That led 
to a job illustrating merchandise for Star 
Wars and the Muppets. He entered film¬ 
making through the sale of his “Rose 
Petal Place” characters to television, 



and collaborated with Steven Spielberg 
to produce An American Tail. 

Besides producing Child’s Play, 
Kirschner created Chucky, the film’s 
murderous toy-cum-villain. “Kevin 
Yagher designed how he would work,” 
Kirschner explains. “His special effects 
team executed at least nine different 
dolls. My intention,” he continues, “was 
to create the dark side of Pinocchio. I 
took the Cabbage Patch doll and mixed 
it with Mary Shelley. The movie touches 
on merchandising and what we’re doing 
to our children.” —Lowell Goldman 


Don*t Bogart 
that footage 

The first thing Patrick Montgomery 
does when new clients come to his stock 
footage house is to talk them out of Ca¬ 
sablanca. “We use all means possible to 
dissuade them,” says Montgomery in a 
mock-sinister voice. 

To most people, stock footage means 
a famous scene from a famous movie, 
but those rights are invariably the most 
expensive and difficult to obtain. There 
are other, cheaper shots of Humphrey 
Bogart in a trenchcoat to use in an ad, a 
documentary, a music video or a corpo¬ 
rate training film. In the New York loft 
that houses Archive Film Productions, 
Montgomery types “Bogart, Humphrey” 
into a computer. Out of 550 megabytes. 


the choices are winnowed down until, 
on one of 15 video monitors, up pops Bo¬ 
gie in a trenchcoat, on a tarmac. The 
film? An old Red Cross promotional. 
The scene is video-ready for the client. 

“We sell footage to every kind of 
producer imaginable,” says Montgom¬ 
ery, a former documentary filmmaker 
who used his research savvy to assemble 
several notable music documentaries, 
including The Compleat Beatles. “When 
home video came along, I thought it 
would be a great way to get things like 
music documentaries financed, but it 
didn’t turn out that way,” he admits. 
“There’s not that big a market for origi¬ 
nal programming. Video has not pro¬ 
vided the outlet for original footage I 
had hoped.” 

Nevertheless, he had some success 
with Rock and Roll: The Early Days, Brit¬ 
ish Rock and Roll: The First Wave, a hor¬ 


ror film compendium entitled Creepy 
Classics and some Parker Bros, video 
games. Now his ten-year-old company is 
frequently called upon to provide off¬ 
beat footage for music videos. “We just 
got in a girlie film from the ’40s with a 
Buddha dance —perfect for someone 
looking for absurd dance footage.” 

But ad agencies provide a sizable 
portion of AFP’s business. One recent 
project involved locating and negotiat¬ 
ing for rights to film of Gene Kelly and 
Charlie Chaplin for a Hershey spot. 

With over 2,000 hours of footage 
fully catalogued, computerized and 
transferred to video for easy research ac¬ 
cess and demonstration, the business is 
thriving. Frequent acquisitions of vin¬ 
tage film collections — such as March of 
Time newsreels or a private stash chron¬ 
icling the Russian Revolution — keep it 
growing. —Jami Bernard 


Video 

Game 

Update 



The market in videogames for grown-ups (“Gazette,” 
March ’89) continues to expand with three new titles for 
the Nintendo Entertainment System. 

Anticipation is an attempt to attract fans of the board 
game Pictionary and the TV show Win, Lose or Draw. 
The computer draws a stick figure as up to four players 
vie to guess what it is. Clues at the easier levels include 
categories (such as “Leisure” or “Food”) and word 
lengths. This is a fun, fast-paced contest for small gath¬ 
erings, not solitaire. The computer opponents are either 
too easy to beat or impossibly quick. 

Acclaim’s Othelb is a challenging adaptation of the 
familiar board game also known as Reversi. The object is 
to fill an 8 by 8 board with discs of your own color; sur¬ 
rounding your opponent’s pieces changes them to your 
color. At the expert setting the computer is a formidable 
opponent (meaning that I have yet to beat it). Other 
features include move cancellation and optional time 
limits —you can play against another human instead of 
the computer. 

Tengen’s Tetris, billed as the first computer game 
from the Soviet Union, is a sublime solitaire puzzle. It’s 
deceptively simple: as groups of blocks drift down the 
screen, the object is to shift and rotate them so they 
form solid rows. The rows disappear as they form (which 
helps) but the pieces slowly accelerate. If you fill the 
screen vertically you lose. This game is a real test of 
mental agility, and it’s eerily addicting. —Louis Kesten 
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FOR MORE INFO: (201) 696-6537 


WE WILL MATCH OR BEAT ANY LEGITIMATE PRICE 

CALL TOLL-FRBB J-f800>247-4654 


Canon F10005 



Canon 


Canovision 8 

V* put the whole woHd in your hand' 

Hi-Band 8mm 



Hit) MTS 6 Head 





\n\ Bll^3 


We ship within 24 hours. 

All prices quoted Include manufacturer’s standard 
accessories & U.S. Warranty. All units are factory 
sealed. Shipping & handling etdra. Not responsible 
for typographical errors. S & H Non-Refundable. 




EDITED BY KENNETH K ORMAN 

NEwmoDucrs 


I Magnavox TVs incorporate JBL speakers 

Magnavox’s 52'inch RK8568 and 46'inch RK8548 projection TVs each include a 
lOO'watt sound system with Dolby surround sound decoder and eight JBL speak¬ 
ers. Three stereo amplifiers power each system. Features include a black matrix 
high-grain screen, a 178-channel tuner, a universal learning remote with an LCD 
display, menu tuning, a sleep timer, channel captioning, last channel memory and 
onscreen display. Audio/video inputs and outputs and an S-video input are also 
included. The sets boast a 160-degree viewing area. 

Prices: RK8568, $3,995; RK8548, $3,695. 

For addifional Information, circle No. 154 on Reader Service Card. 


Sharp TVCR sports 
LCD monitor 

Sharp’s model VC-V540U portable 
TVCR includes a four-inch LCD color 
monitor. An active matrix system con¬ 
trols each of the screen’s 115,200 pixels 
to enhance picture quality. Audio/video 
input jacks allow recording from a sepa¬ 
rate TV tuner or other source. It runs 
on AC, DC or car battery currents. 

Price: $1,899.95. 
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VHS camcorders allow left-handed use 



Panasonic’s PV-500 and PV-SIO VHS camcorders can be operated equally well 
with cither the left or the right hand. The primary controls arc centered beneath 
the lens and an electronic viewfinder pivots to either 
side. The PV'500 includes a 6x power zoom lens while 
the PV'510 has an 8x zoom, and each has a 270,000- 
pixel CCD image sensor with 3 lux light sensitivity 
and a shutter as fast as 1/1000 of a sec¬ 
ond. Other highlights include audio 
and video dubbing, macro focus, time- 
lapse recording, a self-timer, index 
search, infrared autofocus, auto date/ 
time, instant playback and a flying 
erase head. Each model weighs 4.2 lbs. 

Prices; not available. 

For additional Inlormatlon. 
ctrole no. 156 on Reader Service Card. 



Magnavox VCRs have flying erase heads 

Magnavox’s VR9870AT and VR9880AT S-VHS hi-fi VCRs feature flying erase 
heads, MTS decoders, synchro edit and index search functions, 155-channel digi¬ 
tal quartz tuners, onscreen programming and audio/video dubbing. The 9870 has a 
four-event/one-month timer and a 46-function unified remote. The 9880 has an 
eight-event/one-month timer, a 48-function learning remote and bar code pro¬ 
gramming. Each has four video heads. 

Prices: VR9870AT, $999.95; VR9880AT, $1,199.95. 


Magnavox VR9880AT 


Minolta camcorder records in 3 lux light 



Minolta's Master Series-V 10 VHS camcorder has an f/1.2 6x power zoom lens, e 
shutter that goes to 1/1000 of a second and a half-inch CCD image sensor that 
records in light as low as 3 lux. Manual '' 
accompany automatic focus, exposure and white 
balance functions. A negative/positive selector 
yields a positive image when a film negative is 
taped. 

Other features include fade, a self- 
timer, an interval timer, index search, 
camera search, calcndar/clock re¬ 
cording and a unidirectional micro¬ 
phone. The VCR section offers f 
forward, rewind, still frame and 
3x visual search. The VBP-K 
one-hour battery pack and 
n AC adapter/charger are 
standard. 

Price: not available. 


SPECIALISTS 

FOR MORE INFO: (201) 696-6531 
CALL TOLL-FREE l-(800)-247-4654 

Panasonic 



PVS150 $995 

SVHSC W/Flying Erase Head 



PV4924 $369 

w/Flying Erase Head 

PV4960 $439 


Hi-Fi Fiying Erasehead 


: HIGH 

resolution 

VHS TV’s 

13"- 50" 


ALL PANASONIC 

Special Pricing on all other models. 


Call 1-800-444-6300 

1160 HAMBURG TURNPIKE 
WAYNE, NJ 

ALWAYS COMPETITIVE! 



We ship within 24 hours. 

All prices quoted include manufacturer's standard 
accessories & U.S. Warranty. All units are factory 
sealed. Shipping & handling extra. Not responsible 
for typographical errors. S & H Non-Refundable. 


JULY 1989 VIDEO 




















§ 

I 


i 

I 

§ 

§ 


SPECIALISTS 


FOR MORE INFO: (201) 696-6531 


CALL TOLL-FREE 1-(aOO)-247-46S4 



FAX MACHINES 
HOME or 
OFFICE... 

LOVI^ 

LOVi^ 

PRICES! 




□ Auto-sheet cutter neatly trims incoming documents. 

- 3300 . "SM - 30100 . •: 


MURATA 

- M7200 . •e' 

- M1600 . "et 

SAVIN 

- SX1000 .‘SI 

- 5X7500 . *7! 


SHARP 

-0X760 . *1050 

- 0X80. ABM 

NEC Phone 



Call 1-800-444-6300 

1160 HAMBURG TURNPIKE 
WAYNE, NJ 

ALWAYS COMPETITIVE! 




Wa ship within 24 hours. 

All prices quoted Include manufacturer's standard 
accessories & U.S. Warranty, All units are factory 
sealed. Shipping & handling extra. Not responsible 
for typographical errors. S & H Non-Refundable. 


NEW PRODUCTS 

Sony introduces compact 8mm decks 



Sony’s EV'C3 8mm VCR and EV-PZ 8mm videocassette player measure only 7 
inches wide by 3-1/2 inches high by 10 inches deep. Each deck has frame-by-frame 
advance, still-frame, slow motion and skip scan effects as well as an edit switeh for 
high quality dubs, AFM mono sound, a linear time counter with hours/minutes/ 
seconds display, playback and record in both SP and LP modes, audio/video out¬ 
puts and an RF input/output. The EV-C3 also includes a flying erase head for 
smooth transitions between seenes, an infr.iieJ 
remote control, a synchro edit switch, audio 
video inputs and a control L terminal for 
use with remote editing controllers such 
as Sony’s RM-EIOOVA and RM-E300 
models. Because the EV-C3 is intended 
mainly for use in a home editing system, 
it does not include a tuner. 

Prices: EV-C3, $500; EV-P2, $450. 

For additional Information, 

circle no. 159 on Reader Servloe Card. Sony EV-P2 


Panasonic VCRs have phone programming 

Panasonic’s PV-4926 VHS VCR and PV-S4986 Super-VHS hi-fi VCR can be pro¬ 
grammed by telephone with a series of touchtone keypad commands. Bar code 
programming is also included, and both programming systems feature voice con¬ 
firmation of all instructions. Each model has a synchro edit function and four vid¬ 
eo heads for enhanced special effects in SP and SEP modes. The 4986 also 
includes a 51-function learning remote control and a flying erase head. 

Prices: PV-4926, $529; PV-S4986, $1,149. 



Hitachi projection TVs boast 800 lines 

Flitachi’s 46-inch CU4600B and 50-inch CU5000K UltraVision projection TVs 
produce 800 lines of horizontal resolution. A four-element hybrid optical lens en¬ 


hances contrast. A dual-focus system 
employs both electrostatic and electro¬ 
magnetic lenses for sharper images. Dy¬ 
namic noise reduction and white 
balance circuits are also included. 
Hitachi rates the brightness at 540 foot- 
lamberts for the 46-inch model and 460 
fl for the 50-inch set. 

Each TV has a three-way surround 
sound system with Dolby, hall and ma¬ 
trix modes. An infrared remote control 
with 50 programmable functions oper¬ 
ates a multi-page, onscreen display. Four 
sets of video/stereo audio inputs, two 
S-video inputs, two variable stereo out¬ 
puts and a video output are included. 

Prices: CU4600B, $2,899; 
CU5000K, $3,299. 

circle no. 161 on Reader Service Card. 
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STATE OF THE ART 

nCHNICAlLY 

SPEAKING 


The letterbox advantage 


BY MARK FLEISCHMANN 

If you’ve ever wondered why movie buffs 
make so much noise over the distinction 
between scanned and letterboxed ver¬ 
sions of wide-screen films, check out 
Criterion’s letterboxed disc of The Grad¬ 
uate. One especially revealing scene is 
set in the home of Mrs. Robinson. She is 
asking Benjamin a question: “What do 
you think of me?” This is where the 
trouble begins —not only for Benjamin, 
but for anyone who tries to watch a 
scanned version of the 1967 classic. 

Wide-screen movies don’t quite fit 
on TV screens. All TVs have an aspect 
ratio (the relationship of a picture’s 
width to its height) of 1.33:1 —about one 
and a third to one. Wide-screen produc¬ 
tions, however, may have aspect ratios 
of 1.5:1,1.66:1 (as in E.T.), 1.85:1, 2.35:1, 
or even 2.55:1. 

Video transfer technicians have two 
ways to get around this disparity. They 
can pan and scan an image, selectively | 
slicing off bits at the sides. Or they can 
transfer the movie in a less frequently 
used format called letterboxing, which 
delivers the full wide-screen image by 
adding blank bands at the top and bot¬ 
tom of the TV screen. 

That early scene in The Graduate, 
which is available as a scanned tape 
from Nelson and as a letterboxed disc 
froin Criterion, illustrates the advan¬ 
tages of letterboxing. In the beginning of 
the scene, as Benjamin keeps his dis¬ 
tance from Mrs. Robinson, they’re often 
shown on opposite sides of the screen — 
making scanning very difficult. For ex- 
ample, as the camera peeps through 
Mrs. Robinson’s bent leg, Benjamin, on 
the other side of the screen, exclaims, 
“Mrs. Robinson —you’re trying to se¬ 
duce me!” It would be a shame to lose | 
any of her brazenly displayed leg, be¬ 
cause this is what gives this famous shot 
its shock value. But Benjamin speaks 
the scene’s dialogue. Later, when Ben¬ 
jamin stutters, “I don’t think of you that 
way, but I’m mixed up,” he and Mrs. 
Robinson are in profile on the extreme 
left and right sides of the screen. Any at¬ 


tempt at scanning loses one or the other 
entirely. 

Wide-screen films have been around 
since 1953, when Twentieth Century- 
Fox released The Robe, a Biblical epic, in 
CinemaScope (2.55:1). Hollywood’s mo¬ 
tivation was more commercial than ar¬ 
tistic. Fearful of television’s growing 
popularity, studio moguls groped for 
gimmicks — wide-screen projection, sur¬ 
round sound, even 3D. 

Eventually, however, television 
emerged not as a competitor but as an¬ 
other market for Hollywood’s product, 
and another problem arose: how could 
wide-screen films be adapted for televi¬ 
sion? Early film-to-TV transfers simply 
locked a special video camera into a 
fixed harness with a film projector, crop¬ 
ping off everything outside the center of 
the frame regardless of its importance. 
In the last ten years, the more sophisti¬ 
cated pan-and-scan technique has en¬ 
abled technicians to choose what stays 
and what goes. ^ 



Band Aid: A scene from The Color Purple shows the 
difference between panning and scanning (top) and 
letterboxing, which restores a film’s full image. 


SUPERIMPOSE 

TITLES ON VIDEO 

A stand-alone color titler 
with true GENLOCK, deluxe 
keyboard, expansion port 
and the ability to interface 
with PCs ... for $599.95. 



VIDEO EFFECTS TITLER 


MFJ-1480B . . . $599.95 

The MFJ-1480B Video Effects TlUer (VET) lets you 
superimpose color titles over a camera image or add 
titles to existing video footage while editing. Each 
page will display eight lines of 28 small or 14 large 
characters in upper and lower case with each line 
and page In one of 15 colors. The VET retains up to 

scrolling £md auto centering. 

outdated. An external port lets you plug in creative 
add-on cartridges coming from MFJ that permit 
special effects, more fonts, flashing, special logos, 
other languages and more! 

An optional RS-232 Interface (MFJ-1481. $169.95) 
lets you Interface with personal computers. With 
some programming you can superimpose animated 
graphics, stored text and countless other effects 
from an IBM, Apple, Tandy. Commodore and other 
PCs. You’re only limited by your imagination. 



MPJ-1452 . . . $299.95 

1 correct poor videos of weddings, sporting 

everyonel The MFJ-U52^ the mort 
sophlslcated (and fun) Video Processor available 
today. Why? Because you get complete control of 

f videos that are over or under 
ivert film negaUves to positives 
ing. You can Invert 
ert luminance for special 
effects. You can use the enchancer and a white 
i a face with Individual eyelashes! 
feature gives slde-by-slde 

iparlson. You can correct 
caa colors, color sniits and brighten faded videos, 
brightness control Improves too d 
lenes and allows fading In or out. i 
leter helps you accurately set brightness level. 

Famous Guarantee 

MFJ Video products con 


enhanced/enhanced co 


light 


delighted, Just return It within 30 
days for a/ull refund, less 
shipping. No hassles. And MFJ’s On 
- ’Mcondlttonal Guarantee 

- -e and charge the 



MFJ Enterprises, Inc. 

921 Louisville Rd./Starkvllle. MS 39759 
































TECHNICALLY SPEAKING 

Luckily, the Rank Cintel Flying Spot 
Scanner and other sophisticated transfer 
gear came along just in time for the vid¬ 
eo revolution. But for more sophisti¬ 
cated viewers —and filmmakers —the 
visual losses inherent in the process are 
unacceptable. Buffs want to see every¬ 
thing filmmakers intended them to see. 

Some companies are responding. 
“Our policy is to provide the movie in 
the visual form closest to its theatrical 
release, matching the director’s and cin¬ 
ematographer’s intentions,” says Charles 
Tashiro, who produces letterboxed vid¬ 
eodisc releases for Criterion. "Whatever 
aspect ratio it was shot and projected 
in—that’s how we transfer it.” Some¬ 
times this means a fairly narrow picture, 
but Tashiro says Criterion’s customers 
love the practice. 

LaserVision discs, especially in the 
higher-quality CAV format, are ideal for 
letterboxed video releases. When a 
wide-screen image shrinks to accommo¬ 
date a small screen, picture detail di¬ 
minishes too, so LV’s extra 175 lines of 
horizontal resolution come in handy. 
MCA, which released E.T. The Extra- 
Terrestrial as both a scanned tape and a 
letterboxed disc, nixed a planned letter¬ 
boxed tape at the last minute. 

Several letterboxed releases are 
available on tape and, in some cases, 
also on disc. Woody Allen insisted that 
MGM/UA use letterboxing for Manhat¬ 
tan, and the label used the technique 
again for Fellini’s Satyricon. Media re¬ 
leased Kurosawa’s The Hidden Fortress 
and Red Beard in letterboxing, and Sony 
followed suit with The Bad Sleep Well. 
The format works especially well with 
foreign-language films because subtitles 
fit neatly, and more legibly, in the bot¬ 
tom band. Warner has experimented 
with The Color Purple (whose banding is 
in a shifting array of annoying colors) 
and InnerSpace. 

To compare scanned tapes and let¬ 
terboxed discs, consult The Graduate, 
The Princess Bride (also a Nelson tape 
and Criterion disc), Kubrick’s 2001: A 
Space Odyssey and Hitchcock’s North by 
Northwest (both MGMAJA tapes and 
newly issued Criterion discs). The 
Hitchcock film, which was shot for exhi¬ 
bition in a range of aspect ratios, is a 
good example of letterboxing as a desir¬ 
able but not necessary fringe benefit. 
The scanned version omits little of sig¬ 
nificance. In fact, it shows a little more 
image at the top. 

Letterboxing is not universally pop- 

ular among video viewers, or even video 
critics, but many prefer letterboxing. 
Video executives, however, feel the pub¬ 
lic is not yet ready for it aside from iso¬ 
lated experiments and its presence on 
specialty labels like Criterion. Promoters 
of letterboxing tend not to mention that 
scanning does have one significant aes¬ 
thetic advantage: it fills the screen. 

This makes scanning more appropri¬ 
ate for romance and literate drama or 
comedy, in which filmmakers are more 
likely to use close-ups to enhance emo¬ 
tional intensity. A scanned image and a 
close-up operate on the same principle: 
the bigger the image, the stronger the 
reaction. Action and science-fiction 
spectacles, like Criterion’s stunning 
Blade Runner, are stronger in letterbox¬ 
ing, which better preserves composition, 
space and motion. Any film composed 
to take full advantage of a wide-screen 
format looks better letterboxed. 

Sometimes video labels go halfway 
in an attempt to satisfy both purists and 
the masses. MGMAJA letterboxed the 
chariot race in Ben Hur and the musical 
numbers from newer, wide-screen films 
excerpted in That's Dancing. MCA let¬ 
terboxed split-screen phone conversa¬ 
tions in Airport and songs in Sweet 
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Charity. MCA also uses a narrow gray 
border to surround the entire image — 
top, bottom, and sides —in transfers of 
1.33:1 films to keep the credits from 
straying off screen. 

For another kind of hybrid, check 
out CBS/Fox's re-released tape of Guys 
and Dolls. Evidently the powers that be 
felt that either scanning or letterboxing 
would compromise the presentation, so 
they combined the two techniques using 
scanning and letterboxing simul¬ 
taneously throughout the movie. 

Letterboxing is not a perfect solu¬ 
tion. Wide-screen films were shot in an 
astonishing variety of aspect ratios, as 
studios experimented with formats to 
fire the public’s imagination. As a result 
not all letterboxed videos capture all the 
image area available in a given film. For 
example. Cinemascope films, which 
were shot in a ratio of 2.35:1, still lose a 
little at the edges with letterboxing. 
Moreover, letterboxing significantly re¬ 
duces the size of a TV picture, making 
viewing impractical on screens smaller 
than 20 inches. 

Someday videophilcs won’t have to 
scurry for rare letterboxed releases to 
enjoy a full wide-screen image on video. 
All the high-definition TV (HDTV) sys- 

HDTV may usher 
in a new style of 
letterboxing that .. 
masks images 
at the sides. 

able guess would be from 1.66:1 to 1.85:1, 
the ratio favored by today’s directors 
and cinematographers. 

Unfortunately, wide-screen HDTV 
may confront videophiles with a new 
problem. What will Hollywood do with 
older films and programs shot in 1.33:1? 
Will the future hold a different kind of 
letterboxing, with images masked at the 
sides? Or will it usher in a new, atrocious 
age of scanning —with images sliced at 
the top and bottom? The mind reels at 
the potential for cinematic abuse. Fred 
Astaire always told directors to photo¬ 
graph his full figure. What will he and 
Ginger Rogers look like with their 
heads —or more likely, their feet —cut 
off? 

Film buffs can help head off this di¬ 
lemma by writing to the FCC to recom¬ 
mend a wide-screen HDTV system that 
explicitly provides for masking at the 
sides for Academy ratio films, and at the 
top and bottom for ultra-wide-screen 
films whose width may exceed the 
adopted TV standard. Masking for film 
history's multitude of aspect ratios must 
be built into any new standard —or a 
new era of slashed images may result. A 
future full of footless Freds just isn’t 
worth living to see. ■ 

terns now being pitched at the Federal 
Communications Commission (FCC) 
have a wider screen than the system 
we’re using now. 

In 1948, when the National Televi¬ 
sion Systems Committee (NTSC) cre¬ 
ated our current TV system, the 
committee opted for the Academy ratio 
of 1.33:1, so named for the Motion Pic¬ 
ture Academy of Arts and Sciences (the 
folks who bestow the Oscars) which had 
adopted it for the film industry decades ■ 
before. Today, the Academy ratio is on 
its way out. Regardless of which HDTV 
system the FCC picks for over-the-air 
transmission, and regardless of whether 
we end up with one or several HDTV 
systems delivered by various media, the 
dominant aspect ratio of the future will 
be wide-screen. How wide? A reason- 
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AUDIO INPUT 


Getting good sound the wireless way 


BY IVAN BERGER 


Even before audio’s marriage to video, 
most people put their speakers and oth¬ 
er audio components on the same wall. 
There was no technical reason to do so 
(in fact, in the days before remote con¬ 
trol, it was more convenient to put the 
electronics near the listener), but plac¬ 
ing the components next to the speaker 
wall eliminated long, unsightly wires 
running between the system’s parts. 

A better reason for putting every¬ 
thing on one wall was the arrival of vid¬ 
eo. Since the sound and picture had to 
come from the same area to work in tan¬ 
dem, the screen ended up with the 
speakers. And the tangle of audio and 
video lines required to separate the rest 
of the system would have been too 
much to bear. Besides, audio had joined 
video in the era of remote control. 

Into this tidy little world of short 
connections came surround sound. Now 
it’s necessary not only to put more 
speakers in the room but to run extra 
wires. Is there a way to avoid this? 

Three ways, in fact. All three use 
small wireless transmitters that plug into 
stereophone jacks on TVs or sound sys¬ 
tems, plus special receivers built into 
speakers. But the three use radically dif¬ 
ferent transmission systems. 

Koss’ JCK/5000 Kordlesspeaker sys¬ 
tem, for $350, uses the same technology 
as its wireless headphones. Invisible 
light beams carry signals across the room 
from the transmitter to an infrared re¬ 
ceiver that feeds a small, battery-pow¬ 
ered amplifier. Battery power is, of 
course, a necessity for cordless head¬ 
phones, but the Kordlesspeaker system 
treats it as an option: you can run the 
speakers with normal or nickel-cad¬ 
mium batteries, for total cordlessness, or 
with an AC adapter (which can also re¬ 
charge the nicad cells). Koss doesn’t 
specify the amplifier power of its system. 


Ivan Berger is Technical Editor of Audio 
Magazine and co-author of The New 
Sound of Stereo (Plume). 


but it’s probably kept low to conserve 
batteries. The similar Infralink system 
from Arkon, for $249, has only two 
watts of power per channel. Still, this 
could be enough for rear surround chan¬ 
nels. 

One solution to these power limita¬ 
tions might be to adapt a transmitter/re¬ 
ceiver system made for headphones. 
Systems whose receivers are built into 
the headphones would not do, of course, 
but Koss’ JCK/100 Kordless system and 
Nady’s IR-103 both have separate re¬ 
ceivers with jacks to accept miniature 
plugs from the headset of your choice. 
(Arkon, Radio Shack, Bondwell and 
others have similar systems.) These 
jacks could also feed regular, AC-pow¬ 
ered amplifiers of reasonable output, 
which in turn could feed any speakers 
you like. 

Infrared, however, is strictly line-of- 
sight (though some walls reflect IR light 
fairly well), so both the IR transmitters 
and the receiving sensors should be 


mounted high enough so no one will 
break the beam while crowing the room. 
If the beam is broken, you’ll hear a burst 
of noise until it is restored. 

This is not as serious as it sounds — 
you needn’t worry about noise bursts if 
your canary gets loose and flies around 
the room, although parrot owners may 
run into problems. You’ll also have to 
keep your IR sensor away from chande¬ 
liers—light bulbs can raise the system’s 
noise level. 

Another way to slip signals to the 
back of the room without laying cables 
was introduced last year by Recoton. 
The Wireless 100 loudspeaker system, 
for $249, sends and receives signals 
through a home’s AC wires. There are 
no line-of-sight limitations; you can 
even play the speakers in other rooms. 
Because the speakers must be connected 
to the AC line to receive signals, there is 
no reason to restrict them to low power 
for battery operation. The Wireless 100 
system therefore delivers 10 watts per 



Cutting the Cord: Nady’s IR-220 Stereo Receiver is among a growing number of wireiess listening devices. 
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LOST MOMENTS: 



Melissa’s first steps 


without a Sunpak Video Light. 




SUnPRK 

Because anything less is a compromise. 


The moment was perfect. So was Melissa. But all 
you captured was the shadow of her smile. It wasn’t 
the fault of your expensive camcorder. There just 
wasn’t enough available light. Now 
if you’d only used a Sunpak Video 
Light, you’d have captured the 
moment. Perfectly. 

Nothing assures you of such 
true-to-life scenes as Sunpak. The 
lightweight, cordless, rechargeable 
video light with built-in circuit 
breaker protection. The first line of 
video lights with slide-in slide-out 
NiCad battery modules. 

Each Sunpak gives you precisely 
balanced, dichroic halogen light so 
you get better color and light from 


up to 30 feet away. Some models provide up to 
36 minutes of perfect light indoors and out. All 
fit any camcorder. 

Depending on the model you 
select, the total unit can weigh a 
compact 10 ounces, including battery. 

Capture life’s precious moments 
with a Sunpak Video Light. See the 
complete line at fine photographic 
and video equipment stores. 







AUDIO INPUT 


channel, which is plenty. The speakers 
look like typical mini-boxes, but each 
uses only a single driver to carry all fre¬ 
quencies, rather than the separate woof¬ 
er and tweeter of the better minis. The 
response is acceptable for TV and sur¬ 
round use, but I wouldn’t want to base 
CD listening on it. 

Earlier “carrier-current” systems like 
the Wireless 100 failed because of the 
growing interference within home power 


lines. In my house, for example, the 
power lines are hooked up to a comput¬ 
er and several dimmers, and sporadically 
carry signals from my XIO remote con¬ 
trol system. Fortunately, Recoton’s sys¬ 
tem (from the mind of noted designer 
Larry Schotz) is immune to this elec¬ 
tronic garbage, even when carrying sig¬ 
nals from one end of my apartment to 
the other. 

Datawave’s One-and-Omni speaker 


systems (and its Private Ear head¬ 
phones) use the oldest wireless medium 
of them all: radio. As with Koss’ infrared 
system, this allows receiving headsets 
and speakers to be battery operated 
(using rechargeable nicads) for totally 
wireless operation. It also makes One- 
and-Omni speakers safe for swimming 
pool use since they work around corners 
and through walls. 

The Private Ear headphone systems 
are only monophonic and, since I mainly 
listen to stereo material, I prefer Koss’ 
JCK/100, unless I want to wander 
through the house while listening. The 
One-and-Omni speakers are mono, too. 
But this does not hinder video surround 
use, since the surround signals from 
most Dolby-compatible decoders are 
also monophonic. And stereo is possible 
with two One-and-Omni systems be¬ 
cause Datawave’s transmitters and re¬ 
ceivers can use either of two radio 
channels. 

STEREO READY 

Stereo was probably not the original 
reason for this dual-channel system. The 
headphone instructions note that you 
can often avoid interference on one 
channel by switching to the other. (Just 
remember to switch both receiver and 
transmitter!) It also lets two family 
members (or close neighbors — the 
transmitter’s range is about 75 feet) lis¬ 
ten to different programs without inter¬ 
fering with each other. But if you want 
to use Datawave’s speaker systems in 
stereo, all you have to do is hook each 
transmitter to a different channel of 
your stereo system and set each trans¬ 
mitter/receiver pair to a different fre¬ 
quency. 

As their name implies, the One- 
and-Omni speakers are omnidirectional; 
that is, they radiate sound in all direc¬ 
tions rather than straight ahead. Such 
speakers are usually quite room-depen- 
dent, delivering a spacious sound in 
some rooms and a muddy one in others. 
I have not heard the One-and-Omnis, 
but they have relatively modest specifi¬ 
cations. The larger, more expensive 
model is the WS-15 two-way system, 
which uses a six-inch midrange/woofer 
and a three-inch tweeter. 

So large a tweeter would normally 
do a poor job of spreading high frequen¬ 
cies around the room, but this speaker’s 
tweeter (and mid/woofer) face into an 
inverted conical reflector that spreads 
the sound. The WS-15’s amplifier deliv¬ 
ers five watts. The more modest WS-7 
has only a single, four-inch driver and a 
two-watt amplifier. Suggested prices for 
the WS-15 and the WS-7 are $170 and 
$130, respectively. Two extra speakers 
for Datawave’s systems are priced at 
$120 and $170. ■ 






Quality Audio 
For Video 

Videographers know the frustration 
of trying to get great sound for their 
videos, especialiy when shooting 
from a distance. Azden, the leader in 
microphones for camcorders helps 
you solve this problem, giving you “up 
close” quality sound with a variety of 
unique mics. Each one meets a 
special need. 

Azden wireless mics all have 
the following features: 

□ 2 frequencies to choose the cleanest sound 

□ Smallest, lightest weight units available □ Receiver 
attaches to the camera with professional shoe mount 
or velcro (included) □ Monitor earphone □ Windscreen 
on all mics □ Leatherette carrying case 
WMS-PRO With a range of over 250 ft. this VHP 
wireless mic is designed for use in business and 



WMS-20II Our best selling mic. Comes with both 
handheld and clip-on mics. Plug either one into the 
transmitter. (Not pictured). 

WM/T-30 Microphone with built-in transmitter. For use 
with any wireless receiver on market using 49.83 or 
49.89 MHz frequency. Gives you handheld, “pass- 
around” capability. 

SPECIAL INTEREST MICS 
ECZ-660 Zoom microphone with dual pattern. In the 
“long position” it acts as a sound beam, letting you pick 
up your subject’s voice without side noises. The “short 
position” gives you a wider angle 
of sound reception. 30 ft. range. 

1 HS-7V Add narration as you 
shoot, cutting out almost all other 
noises (leaving just enough for 
, that touch of realism), or use it to 
j monitor sound you are recording. 


For more information write to: 


AZDEN 

CORPORATION 

QUALITY YOU CAN HEAR 
147 New Hyde Park Road, 
Franklin Square, NY 11010 
(516) 328-7500 
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Deal \burself A Full Deck. 
Super VHS From JVC. 


GR-S707U 

^ Super VHS 


1 ' GR-S707 



It’s a tough world out there. And it’s getting Super VHS is also available in compact 

tougher. Don't get left behind. Because VideoMovies — the ideal way to shoot high- 

the ultimate is already here. It’s Super VHS picture-quality video footage indoors at a party or 

from JVC. outdoors on the go. 

Super VHS gives people the superior Nobody could ask for more. That’s why 

picture quality they need for the new era of high- everybody is going to be asking for Super VHS. 
resolution TV and higher-quality video. It gives At JVC, we’ve got a knack for giving people 

them the most complete range of beyond-state- what they want. We did it with VHS. And we’re 

of-the-art features and functions. And it doesn’t doing it with Super VHS. So don’t cheat yourself 

take VHS away from them. Because Super VHS out of the future. Deal yourself a full deck. With 
is S + VHS. It’s like getting two decks in one; a Super VHS. From JVC. 



Super VHS deck and a VHS deck. 









The face that launched 
a thousand laughs 

isiBi$4_95 

with subscription 

See our ad on page 7 to find out 
how you can own 3 classic “I Love Lucy” 
episodes on videocassette for just $4.95 
from the CBS Video Library. 


THE MONEY MAKING OPPORTUNITY 
OFTHE1990’S 

IF you are able to work with connmon snnall hand 

IF you possess average mechanical ability, and 
have a VCR on which to practice and iearn ... 
then we can teach YOU VCR maintenance and 
repairl 

FACT: up to 90% of ALL VCR maifunctions are 
due to simpie MECHANiCAL or ELECTRO-ME- 
CHANiCAL breakdowns! 

FACT: over 77 million VCRs in use today nation¬ 
wide! Average VCR needs cleaning/mainte¬ 
nance or repair every 12to ISmonths! 

VIEJO’S 400 PAGE TRAINING MANUAL (over 
500 photos and Illustrations) AND AWARD WIN¬ 
NING VIDEO TRAINING TAPE REVEALS THE 
SECRETS OF VCR MAINTENANCE AND RE¬ 
PAIR - “REAL-WORLD" INFORMATION, THAT IS 
NOT AVAILABLE ELSEWHERE! ALSO IN¬ 
CLUDES ALL THE INFO YOU'LL NEED RE¬ 
GARDING THE BUSINESS SIDE OF RUNNING A 
SUCCESSFUL SERVICE BUSINESS! 

FREE INFORMATION 
CALL TOLL FREE 1-800-537-0589 

Suite 310. Dept. VM • Los Angeles. CA 90010 



Q I have a minor problem with my 
new Fisher VCR —the tape never 
rewinds completely. The counter reads 
000 or 999, but there are always three or 
four inches of tape that haven’t been re¬ 
wound. Is there a reason for this? 

Donald Ward 
Vista, Calif. 

n A few years ago, it was standard for 
" VHS decks to wind tape all the way 
back to the clear plastic leader. New 
decks automatically pull the tape for¬ 
ward slightly to ensure that tape thread¬ 
ing takes place on the tape, not on the 
rougher surface of the leader (or on the 
splice joining the leader and the tape). 

If you use a newer machine, the 
small section of tape at the beginning 
doesn’t record. But if you re-use a tape j 
made on an old machine, that small sec¬ 
tion won’t erase when you use it on the 
newer deck. There’s no point in winding 
the tape back to the reel manually, as it 
will automatically wind forward as soon 
as you put it in the VCR. You can cither 
accept the limitation or very carefully 
slip a flat magnet beneath the offending 
section of tape to erase its contents. 


[ Made in Japan 


Q l’m interested in the difference be¬ 
tween U.S. and Japanese video 
equipment. I recently noticed that your 
VHS format has three speeds —SP, LP 
and SLR In Japan, we have only SP and 
EP. Can I use a U.S. model in Japan? 

Hisanori Asari 
Tokyo, Japan 

A Japanese and U.S. VCRs both use ; 

the NTSC standard, so if you buy a ■ 
U.S. model you can use it in Japan. 


However, the frequencies of the chan¬ 
nels on the tuner will be different. VCRs 
in Japan no longer include the LP speed. 
Many brands here have gone the same 
route, though a few companies, includ¬ 
ing Hitachi and Panasonic, continue to 
offer the LP speed. 


Letterbox variations 

Q Why does the banding differ in the 
letterboxed versions of movies on 
videodisc? The black borders above and 
below the picture on E.T. The Extra- 
Terrestrial are much narrower than those 
on Ben Hur. After watching E.T. for a 
few minutes, you forget about the black 
bars, but the borders on Ben Hur arc so 
wide you feel like you are looking at the 
action through a narrow slot. 

Tony Pecorella 
Napa, Calif 

A Because these movies were photo¬ 
graphed in different film formats, 
their letterbox versions vary in size. Ben 
Hur was filmed in a wide-screen an- 
amorphic format called Camera 65, with 
a width-to-height aspect ratio of 2.35:1. 
Anamorphic refers to the way special 
camera lenses compress a big image into 
a smaller movie frame, then expand it 
back to normal size when it’s projected. 
E.T. was shot in Spherical Panavision, a 
non-anamorphic process with an aspect 
ratio of 1.85:1. The result is a taller, nar¬ 
rower image —and less black space at 
the top and bottom of a TV screen. 

The letterbox releases are designed 
to let viewers see the movie the way it 
was originally shown in theaters. On a 
conventional TV screen, which has an 
aspect ratio of 1.33:1, the limiting dimen¬ 
sion is the width of the screen. Since 
Ben Hur has a wider image, there’s a 
larger border at the top and bottom 
edges. Many Japanese videodisc press¬ 
ings use this extra space for subtitles. 


Video Magazine welcomes your questions. 
Please include a phone number, but not a 
return envelope as the volume of mail does 
not permit replies. All letters may be edited 
for clarity and space. Address queries to Q 
& A, Video Magazine, 460 West 34 Street, 
New York, NY WOOL 


Four-hour folly j 

Q On a recent trip to England I pur- [ 
chased two E-240 VHS tapes, each 
promising four hours of recording at SP. | 
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How can so much tape be packed into a 
single cassette? Why aren’t these longer 
tapes available in the United States? 

Bill Sawchuk 
Grapevine, Texas 

A By now you’ve probably discovered 
" that these tapes won’t play for four 
hours on U.S. VCRs. “Standard Play” 
varies according to the video standard 
used in each country. In the U.S., where 
the standard is NTSC, VHS SP runs at 
3.33 centimeters per second. For Eng¬ 
land’s PAL standard, VHS SP runs at a 
much slower 2.33 centimeters per sec¬ 
ond. If you have a calculator handy, you 
can figure out for yourself that those 
“four-hour” English tapes are the same 
as the T-168 tapes sold here. Each con¬ 
tains about 335 meters of tape. 


Original sin 

Q I have a J.C. Penney VCR, bought 
back in 1983. Last year, after five 
years of use, I took the deck in to be 
cleaned and checked. They replaced the 
video head drum. Since then, many of 
the tapes I made before the VCR was 
serviced won’t play well at the LP or 
SLP speeds. The serviceman can’t seem 
to fix the problem. Is there any way I 
can restore the VCR to its original con¬ 
dition? Burt Metcalfe 

Chicago, Ill. 

A Chances are, when your VCR was 
serviced, it was restored to its “orig¬ 
inal condition.” A good technician will 
replace not just the video heads (when 
necessary), but also many of the rollers. 


guides and belts in a VCR’s tape trans¬ 
port that wear out as a VCR ages. 

Head replacement on VHS decks is 
fairly straightforward since the entire 
upper head assembly is one unit (which 
is why all heads must be replaced even if 
only one is damaged), and only a few 
minor adjustments need to be made 
(using special alignment tapes, jigs and 
scopes) to bring the drum up to specifi¬ 
cations. People often discover, however, 
that a properly adjusted VCR (or even 
one right out of the box) can’t play some 
of the tapes they’ve already recorded 
with a misaligned VCR. This problem is 
especially noticeable with tapes made at 
slower speeds, where the tracks compris¬ 
ing the video signals are much narrower 
than at SP and closer together. There’s 
not much that can be done about the 
problem, since getting a technician to 
optimize heads for a particular tape may 
misalign it for others. 


Coming unglued 

Q You once offered suggestions on 
how to remove old labels from vid¬ 
eocassettes. Could you repeat the tips 
for newcomers? Mrs. D. Samuels 

New York, N.Y. 

A After more than ten years of tape 
collecting. I’ve learned not to use 
anything but removable labels on the 
spines of cassettes. Avoid white tape, 
masking tape, white china marking pen¬ 
cils and file folder labels. Another reader 
told me about Avery #5255 audio cas¬ 
sette labels. These are about one-half 


inch high by four inches wide and re¬ 
move easily, even after a year or more. 

Glue on a stubborn label can be 
loosened just enough to make it peel- 
able by warming it with a blow-dryer on 
a warm setting. Very stubborn labels, 
however, call for chemical treatment. 
Lighter fluid is the old standby, liberally 
applied to the label and allowed to seep 
in for a minute before prying the label 
off with tweezers. Be careful not to get 
fluid into the cassette. 

A commercial product that does the 
same thing is called At-tack and comes 
in an eight-ounce bottle (about $8) that 
should be enough to remove hundreds 
of labels. It’s available from the United 
Ad Label Co. in Brea, California 
(800-423-4643). The company also sells 
a variety of labels. ■ 


TECH TIP 


Instant access 

To easily identify cable channels, make a 
reduced-size photocopy of your TV list¬ 
ings or cable guide and tape it to the 
bottom of your VCR’s remote control. If 
you don’t have access to a copier, a 
neatly lettered adhesive label from a 
videocassette will do. This instant guide 
will always be available to help you iden¬ 
tify the 50 or more channels offered by 
many cable systems. If you already have 
them memorized, you’re watching too 
much TV! 


I 


ADVERTISEMENT 


There are VCRs... and VCRs... and VCRs... and VCRs... and VCRs 

...AND THEN THERE ARE IMAGE TRANSLATOR VCRS 


You want to know the difference? Here are the facts. 

If you want to play foreign video tapes on your American VCR or if you want to send American tapes to 
be played overseas, regular VCRs won’t do. No picture-no sound. 

To watch international tapes you need an Image Translator, the only VCR in the world that plays all 16 
World Standards (PAL, SECAM, NTSC, etc.) on most regular TV-sets. Image Translator VCRs are 
available with many other luxury features, such as “S” VHS, HiFi stereo. On Screen Programming, 
RGB output, bar code programming, etc. 

Prices range from $659.00 to $1,995.00, depending on the model you choose. So if you travel frequently, 
if you have family, friends or business interests abroad or if you speak a second language, the difference 
between the Image Translator and other high-end VCRs will m^e sense to you because you will get a 
high-tech feature that you actually will use. 

For more information call Instant Replay, 2951S. Bayshore Dr., Miami, FL 33133, Ph. (305) 448-7088. 


ADVERTISEMENT 
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Canon Hi8 camcorder 


Canon’s first Hi8 camcorder is notewor¬ 
thy not only for its high performance but 
its styling. It can be handled either as a 
traditional camcorder or like a 35mm 
film camera, which it somewhat resem¬ 
bles. The design may startle videogra- 
phers accustomed to traditional 
camcorders, but it increases stability and 
adds a second set of operating controls. 
Canon has clearly used its experience in 
designing film cameras to good advan¬ 
tage. 

The A1 boasts two more ground¬ 
breaking features: stereo AFM sound 
and a l-event/24-hour programmable 
timer. No other 8mm camcorder has ei¬ 
ther feature and no other camcorder has 
a programmable timer. The play¬ 
back controls and an LCD dis¬ 
play are conveniently placed 
on top and the A1 includes a 
full-function wireless remote, 
like Canon’s other recent top- 
of-the-line models. 

Most of its other features are typical 
of high-end camcorders, but their 
breadth is overwhelming. Despite this, 
automatic circuitry reduces basic re¬ 
cording to point-and-shoot simplicity. 
Leading the list of features are auto/ 
manual exposure (iris) with an onscreen 
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Shooting with Styie: 
Canon's Hi8 At cam¬ 
corder sports a unique 
grip that lets users hold 
it from behind like a 
35mm camera, as well 
as a programmable tim¬ 
er and AFM stereo. 


canon A1Hi8 
Camcorder 



DATA 

Suggested Price; 

$2,299 

Weight; 3.3 pounds 
Dimensions; 

5-7/8 X 6-1/4 X 10-1/8 
inches (h/w/d) 

Power Requirements; 

6 VDC 

Power Consumption; 
9.5 W 

image Sensor; 

1/2-inch CCD 
Lens; 

1/1.4, lOx (8-80mm) 
power zoom with macro 
Filter Diameter; 55mm 
Minimum Focusing 
Distance; 3.6 feet 
Auto Focus; 

TTL with manual mode 


Minimum Illumination; 
rated—7 lux; mea¬ 
sured—10.3 lux for 50 
IRE units 
Iris; 

auto with AE lock and 
manual modes 
High Speed Shutter; 
1/2000, 1/1000, 1/500, 
1/250, 1/60 (normal) 
Interval Timer; 

1/2 second every 10, 
30 or 60 seconds 
Sell-Timer; 

10 or 30 seconds 
White Balance; 
auto with lock 
Viewtinder; 
electronic with indica¬ 
tors for counter, tape 
end, no cassette, low 
battery, dew, date bat¬ 
tery, interval timer, self- 


timer, eject, record 
pause, record, play, 
stop, FF, rewind, still, 
Hi8, exposure meter, 
white balance, shutter 
speed, line in, menu, ti¬ 
tle, date, time, program 
timer and autofocus zone 
Viewfinder Controls; 
diopter focus 
VCR Controls; all 
Microphone; stereo 
electret condenser 
Jacks; 

ext. mic., DC out, ear¬ 
phone, video and mono 
audio in/out, stereo au¬ 
dio out, S-video out, 
remote out 
Tape Formats; 

Hi8, 8mm 
Tape Speeds; SP 


Video Heads; 2 
Flying Erase Head; 1 
Slow Motion; 

1/5x, hold down frame 
adv. 

Cue & Review (Search); 
9x forward, 7x reverse 
Fast Forward/Rewind 
Time; 

approx. 6 min. for 120- 
min. cassette 
Remote; 

IR wireless with buttons 
for start/stop, zoom 
rocker, date, title, coun¬ 
ter reset, tape return, 
display, rewind 
(search), play, fast for¬ 
ward (search), stop, 
record, frame advance 
and pause/stlll 
Counter Digits; 

5-hrs: mins: secs. 


Counter Memory; 
return to zero 
Hi-Fi (AFM) Audio; 
stereo, camera record¬ 
ing and play only, 
otherwise mono 
Timer; 24 hour ! 

Special Features; 
auto fade, still frame, 
frame advance, auto re- I 
wind, remote pause 
Accessories; 
remote control with bat¬ 
teries, BP-E718 70-min. 
battery, compact power 
adapter, charge coupler, 
RF unit, shoulder strap, 
AV cable, S-vWeo ca¬ 
ble, stereo cable, 
E6-20HME Hi8 cassette 
and head cleaning cas¬ 
sette; optional—wrist 
strap, BP-E722 85-min. 
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meter, two-zone auto/manual focus with 
one-shot capability, auto white balance 
with lock, a two-line/16-character titler, 
date/time/both imprinting, a self-timer, 
an interval timer, record (edit) search, 
insert editing, a Y/C output, video and 
mono audio line in/out and stereo audio 
out. We wish Canon had also included 
fixed positions for indoor and outdoor 
white balance and inputs for a Y/C sig¬ 
nal, line level stereo and an external 
stereo microphone, but we're happy 
with Canon’s selection. 

Description. The Al’s front sec¬ 
tion is like those of conventional cam¬ 
corders. It has a red run/pause button at 
the back of the grip, wide-angle/tele but¬ 
tons and a battery eject slider. An ad¬ 
justable strap secures your hand. Mini 
jacks for a mono microphone and DC 
out as well as the auto white balance 
sensor are also present. 

On the front are the lens ring (for 
manual focus) and a zoom lever with a 
macro lock. The camera controls in¬ 
clude buttons for forward and reverse 
search in record mode, title and date 
imprinting, fade, + and - controls for 
manual exposure, auto/manual (lock) 
exposure, auto/manual focus, focus 
zone, shutter speed and white balance 
plus a slide switch for master auto/man¬ 
ual. 

A stereo microphone hangs over the 
front; the accessory shoe is on top. The 
continued on page 80 


battery, car battery 
charger, battery video 
light, sports finder, mic 
boom, system case, 
soft carrying case, filter 
sets, tele converter, 
wide converter, stereo 
mixing mic (soon), and 
rain shield (soon) 
RESULTS 

Horizontal Resolution; 
Hi8-390-400 lines; 
8mm—250 lines 
SfN, Video Lumi¬ 
nance, Unweighted: 

Hi8 S terminal-41.1 
dB; 8mm term.—42.1 dB 
S/N, Video Luminance, 
Weighted: 

Hi8 S terminal—49.5 
dB; 8mm terminal— 

49.1 dB 

S/N, Chroma AM: 


HI8-42.2 dB; 

8mm—42.4 dB 
S/N, Chroma PM: 

Hi8—41 dB; 8mm— 
40.9 dB 

Audio Frequency 
Response: 20 Hz-16 
kHz, +1.8/-3dB, down 

4.2 dB at 20 kHz 
Dynamic range: 

71.2 dB 

Audio Distortion: 0.4% 

RATiNGS 

Picture Quality: 

Hi8—very good; 8mm— 
very good 

AudioQuality: excellent 
Operational Ease: 
excellent 

Overall Performance: 

very good/excellent 



Boom Box: 

Zenith’s new 31-inch 
TV features an innova¬ 
tive speaker system 
designed and manufac¬ 
tured by Bose. 


Zenith 31-inch 
monitor I receiver 


Two years ago. Zenith began collaborat¬ 
ing with Bose, the speaker manufac¬ 
turer, to develop television sound that 
would address consumer demands for 
better audio. The 31-inch ZB3193H 
monitor/receiver is the first of the TVs 
Zenith made with Bose that we have 
been able to test. We are happy to re¬ 
port that its audio capabilities are in¬ 
deed impressive for a set without 
large speaker cabinets. 

The Bose Waveguide system folds a 
long soundpath into a compact laby¬ 
rinth on the back of the set. The result 
is a significant improvement in low fre¬ 
quency response down to 40 Hertz and a 
measurable response at 20 Hz. Although 
the set’s picture quality is also respect¬ 
able, we are less impressed with its 
menu-driven picture adjustments. 

Built into the monitor/receiver is a 
World Teletext System decoder that 
also displays the closed captions trans¬ 
coded into that system. There are also 
options for picture-in-picture, freeze, 
swap, a sleep timer, an onscreen clock 


and other displays, color sentry for more 
stable color and an audio-only mode. 

Other desirable features include 
three RF inputs, a Redi-Plug for a spe¬ 
cial cable decoder, three video/stereo 
audio inputs, an RGB input with an op¬ 
tional S-video adapter, RF outputs for a 
VCR and a cable decoder, the loop- 
through output of an audio/video input, 
stereo audio to feed a hi-fi system and an 
output for a teletext printer. 

Description. The ZB3193H’s pic¬ 
ture tube extends to within 3-1/4 inches 
of the set’s wood and veneer top and 
sides. A narrow band below the bezel 
has a remote sensor, a room brightness 
adjustment, a stereo beacon and touch 
pads for enter, adjust down, adjust up, 
menu, volume down, volume up, chan¬ 
nel down, channel up and on/off. A 
wider band below has grilles for left and 
right “twiddler” speakers set about 20 
inches apart. The cabinet sits on inch- 
high feet; a matching wood stand is op¬ 
tional. 

The back has two panels with jacks 
and two projecting, removable covers 
concealing additional connectors. Run¬ 
ning across the top is the Wave¬ 
guide with a four-inch internal speaker 
that reinforces low-frequency sound. It 
has an opening at each end. Various 
projections keep the openings about 
continued on page 88 
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Huge Advance. 

The future of home entertainment is here. It’s the new 
Pioneer combination LaserDisc7CD player. You’ll 
be so amazed by its picture and sound—you won’t 
beheve your eyes or your ears. It plays any size disc, 
from music CD’s to hit movies, with a picture that’s 
a stunning 60% sharper than an ordinary VCR. 
There’s no streaking, jitter or wearing out—like VHS 
tape. And LaserDisc movies feature something even 
movie theaters don’t have—CD sound. 


ORDINARY LASERDISC 

VCR: is 60% SHARPER! 



Huge Difference. 










We Bring The Revolution Homer 


There's only one word 
for the new Pioneer 
LaserDisc/CD player. 


Every hit movie released on VHS is available on 
L2iserDisc, with blockbuster tides from major 
studios starting at only $24.95. 

There’s a huge variety, too—from classics and 
collectibles, to education and instruction. And 
there’s music—opera, symphonies, musicals, jazz 
and rock and roU. With CD’s, CDV’s and concert 
videos, there are over 20,000 addition^ll tides to 
choose from. 

Huge Selection. 


Huge Idea. 

But what good is all this if you can’t afford it? It 
took Pioneer, the leader in LaserDisc technology, 
to finally make it affordable—and that 
may be the biggest news of aU. 

If you love movies, or if 
you’re considering buying 
a CD player—buy one 
that plays LaserDiscs, 
too. The new Pioneer 
combination LaserDisc/CD 
player. It is a huge idea, indeed. 

For more information, or the name of 
your nearest Pioneer LaserDisc dealer, call 
1-800-421-1404. 


0,1) PIONGER 
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Panasonic PV-520 
VHS camcorder 


Feast of Features; Panasonic’s PV-520 VHS camcorder has a 10-watt light and a flying erase head. 


white balance, fixed indoor and outdoor 
white balance positions and auto/manu- 
al iris adjustment. 

Description. Even first-time users 
won’t be intimidated by the 520’s con¬ 
trols. The camcorder’s left side has four 

rs of controls. The top row includes a 
hold-down fade button, an auto/manual 
switch for autofocus and an indoor/ 
auto/outdoor switch for white balance. 
The next row has a rotary iris control 


VCR Controls: all 
Microphone; 

electret condenser with 
wind noise switch 

Jacks: 

ext. mic, character gen¬ 
erator, remote and 
adapter 

Tape Format: VHS 
Tape Speed; SP 
Video Heads; 

4 on small drum- 
equivalent to 2 
Cue S Review 
(Search): 3x 
Fast Forward/Rewind 
Time: 9 min. for T-120 
Remote: 

wired pause,—supplied 
Counter Digits: 
4-elapsed time/lime re¬ 
maining 


t row has 

1/500 and 1/1000 
Interval Timer: 
approx. 2 seconds ev¬ 
ery minute, plus 10- 
second self-timer 
White Balance: 
auto switchable to 
indoor or outdoor 

Viewfinder; 
electronic, with on¬ 
screen indicators for 
fransport mode, battery 
condition, counter/ 
elapsed time/time 
remaining, memory, 
shutter speed, self tim- 
er/time-lapse, indoor/ 
oufdoor whife balance, 
date and time 

Viewfinder Controls: 

diopter focus, bright¬ 
ness and electrical 
focus 


and slide switches for the high-speed 
shutter and the self-timer/time lapse. 
Below is a switch for the 10-watt light 
and buttons for date/time, select, se 
counter/memory/elapsed time/time u 
maining, counter rest and record review. 

Also on the left side are a covered 
jack for a character generator, a cush¬ 
ioned speaker grille and a normal/wind 
buffer switch for the microphone. The 
continued on page 101 


Linear Audio: mono 
Special Features: 

flying erase head, still 
frame, audio dub, video 
dub, insert edit, auto 
rewind 

Accessories; 

PV-BP88, 120-min. bat¬ 
tery; PV-A22MD 
adapter/charger, wired 
remote, A/V cable, an¬ 
tenna cable, antenna 
transformer, shoulder 
strap and hard case 


S/N, Chroma AM; 

47.2 dB 

S/N, Chroma PM: 

44.5 dB 

Audio Frequency 
Response 

100 HMO kHz, -3 dB 
S/N, Audio; 41.2 dB 
Audio Distortion; 1.2% 


If nothing else, Panasonic’s PV-520 full- 
size VHS camcorder proves that your 
hard-earned video dollar now buys more 
high-tech features than ever. Despite 
the modest price, it in¬ 
cludes such goodies as a 
flying erase head and a 
10-watt color enhance¬ 
ment light that runs 
off the camcorder’s bat¬ 
tery. Combined with the 
camcorder’s low light sensiti¬ 
vity, this feature prevents 
dim, unwatchable recordings. 

Other features include an 8x power 
zoom, a high-speed shutter that goes up 
to lAOOO of a second, a time lapse func- 
n that records two seconds of each 
minute and a ten-second self-timer. In- 
camera production features include 
fade, audio and video dubbing, insert 
edit and edit search. A date-time im¬ 
printer is built in, but electronic titling 
requires the optional character genera¬ 
tor. A strategically placed speaker ren¬ 
ders an earphone unnecessary. Other 
highlights include autofocusing with 
manual and one-shot options, auto 


Panasonic PV-li2D 
VHS Camcorder 


Weight: 

5.3 pounds 
Dimensions; 

8-3/4 x 7-3/4 X 15-5/8 
inches (h/w/d) 

Power Requirements; 
12 VDC 

Power Consumption: 

11 W without light; 

21 W with light 


Autofocus: 

IR switchable to manu¬ 
al with one-shot AF 
Minimum Illumination: 
rated—3 lux; 
measured—4.5 lux for 
50 IRE 

Iris: auto switchable to 
manual with closed po¬ 
sition 

Sensitivity; 
single range 
Auto Fade: 
hold-down type 
High Speed Shutter: 
normal (1/60 sec.). 
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BY MARK FLEISCHMANN 



How to target top features when you can't choose them all. 


The good news about middle-oTthe-line 
VCRs is that they’re among the best 
buys in video. The bad news is that so 
few people know it. Top-rank decks, 
stuffed with novel features such as Sup¬ 
er-VHS, tend to receive the most press 
coverage. However, those novelties 
come at an often prohibitive price be¬ 
cause manufacturers need to recoup 
their research and development money. 

Many first-time VCR buyers are 
lured by the siren call of the $199 special 
only to discover that bottom-of-the-line 
decks usually turn out to be no-frill two- 
head models optimized for the slow tape 
speed. Then the novice complains about 
the fuzzy pictures on pre-recorded tapes 
(most of which are duped at the fast 
speed). Some “bargain.” 

A good mid-price VCR may cost 
more than twice as much as a loss lead¬ 
er, but it’s worth three or four times as 



‘Super’ Affordable: Yamaha's YC-1110S VCR, one of only two S-VHS decks priced below $900, has a picture-in-picture feature and auto indexing. 


much. These middle-class VCRs are 
loaded with helpful and entertaining — 
but no longer high-priced — features, in¬ 
cluding hi-fi stereo and a variety of digi¬ 
tal special effects. Because the cost of 
developing these features has already 
been amoritized by past VCR sales at 
higher prices, the models that now have 
these features are more reasonably 
priced than when the features were in¬ 
troduced. Whether you’re replacing a 
VCR or adding one, mid-price decks 
boast popular and sophisticated features 
at prices that are half as much as top 
models. 

However, it would be a mistake to 
assume that all mid-price VCRs are cre¬ 
ated equal. Wide gaps in performance 
are common and, while some perform 
like costly thoroughbreds, others run 
like their brethern at the back of the 
pack. You can try to gauge performance 


by auditioning VCRs in stores, using a 
good monitor and a few trusted tapes, 
and by reading test reports. You can also 
focus your shopping to reflect the fea¬ 
tures you most want. 

Mid-price VCRs display an enticing, 
sometimes perplexing range of features. 
They can even be defined by their ex¬ 
tras. For example, few manufacturers 
provide both hi-fi stereo and digital ef¬ 
fects in this price range. If quality audio 
is important, you may lean toward a hi-fi 
VCR. If entertaining picture effects at¬ 
tract you, you may lean in the other di¬ 
rection. There’s also at least one Super 
VHS model in this range, and a few 
decks with good editing features, so a 
buying decision can tilt in these direc- 

The accompanying “Buyer’s Guide” 
covers more than 50 mid-price VCRs, 
which we’ve defined as ranging from 


\ 


\ 
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$550 to $950, based on manufacturers’ 
suggested prices. (Look for reports of 
new mid-price decks, announced during 
the summer for sale in the fall, in com¬ 
ing issues.) Most of the VCRs are avail¬ 
able at significant discounts from local 
or mail-order dealers. If you must have 
an S-VHS picture, plenty of special ef¬ 
fects, hi-fi sound and editing features in 
the same deck, you’re in another league. 
But for this kind of money, you should 
be able to get most of what you want in 
a VCR. 

A few innovations have become 
commonplace in mid-price VCRs. You 
can generally count on a tuner/timer, a 
wireless remote control, some kind of 
freeze frame and fast scan in forward 
and reverse. Beyond this, there are a 
number of features a typical model is 
likely —but not certain —to have. One- 
touch record saves you the trouble of 
holding down two buttons when you 
want to start recording immediately. 
Most machines have it, barring a few 
renegade NECs and Teacs. 

Quite a few models also have on¬ 
screen displays, an RCA innovation that 
may or may not make it easier to pro¬ 
gram the tuner/timer. A variation on 
this feature is a remote control with its 
own LCD screen, like those packaged 
with JVC’s HR-D700U and models by 
Toshiba and GoldStar. The object in 
each case is to pry users away from the 
VCR’s front panel and get them back 
onto the sofa where they darn well be¬ 
long. 

Tuner/timers are invariably “cable- 
ready” for more than 100 channels, but 
the number of channels varies from 
model to model. Check the exact num¬ 
ber and configuration of your cable sys¬ 
tem’s channels and compare VCR 
candidates carefully to make sure you 
get full cable-readiness. If you suffer 


from an antiquated cable system having 
30 or fewer channels, just about any 
model will work. 

Especially worthwhile, however, are 
VCR tuners that have “random access” 
(or “direct access”) channel selection 
from the remote using a numeric key¬ 
pad. Surprisingly few have this labor 
saver. Most VCR tuners force cable 
users to set each channel in the scan¬ 
ning sequence. 

With this type of tuner, you’ll have 
to sit down with local TV listings, press 


a tiny button as the tuner scans from 
one channel to the next, find each chan¬ 
nel and assign it a number. This enrages 
VCR buyers who think they will just 
plug in the machine and sit back only to 
discover hours of grueling work yet 
ahead. Random-access tuning is easy to 
spot even when it’s not advertised —just 
look for models, like Toshiba’s M-9485, 
with remotes that have separate keys for 
each numeral from 0 to 9. 

The “Buyer’s Guide” lists the tuner/ 
timer capacities under “Day/Event.” 
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MID-PRICE 


Mid-price audio 
has improved 
dramatically. 




Mainstream Muscle: 
RCA’s VR475, for $599, 
has one-touch record, 
onscreen displays and 
picture-in-picture 
feature. 


ries: those produced mechanically and 
those produced electronically. The qual¬ 
ity of mechanical special effects varies 
according to the number of heads in a 
machine. Most mid-price VCRs have 
four heads. One pair of heads is opti¬ 
mized for recording and playback. The 
second pair is optimized for effects. Two- 
head machines can also produce these 
effects, but with much noisier results. 

Electronically produced effects are 
often called digital effects even though 
the technique has nothing to do with 
digital audio or video recording. The 
reasoning behind the term is that since 
the computer chips that produce the ef¬ 
fects process information in binary digits 
(ones and zeros), chip-based effects can 
be called digital. The following rundown 
describes the most common special ef¬ 
fects; VCRs offering them are covered 
in the chart. All but the first three ef¬ 
fects are produced digitally: 

Freeze frame. Also called still frame, 
this effect turns a moving picture into a 
still image. 

Frame advance. The picture ad¬ 
vances one frame at a time. Film schol¬ 
ars, home video makers and sports and 
special-effects fans find this useful. 

Slow motion. The picture advances 
at a slower rate than the standard 30 
frames-per-second. The slow-mo speed 
may be variable. 

TV still. The picture —whether from 
tape, broadcast or cable — freezes and is 
regenerated in pristine form from elec¬ 
tronic memory. TV stills often have less 
noise than mechanical freeze frames and 
can be held indefinitely. Mechanical 
freezes lapse into stop mode after a few 
minutes to protect the tape and heads. 

Picture-in-picture. A single picture 
continued on page 105 


Day refers to the length of time a ma¬ 
chine can be programmed to record in 
advance, and event indicates how many 
items it can record during that time. A 
“21/8” machine, using Magnavox’s VR 
9664AT as an example, records up to 
eight events (programs) over a 21-day 
span. 

STEREO VS. STEREO 

Mid-line VCR audio has improved 
dramatically. Most moderately priced 
machines now offer stereo. However, 
there are several kinds of stereo, and 
knowing their differences before you buy 
will save a lot of confusion and anguish. 

First, remember there is a distinction 
between stereo in a VCR’s tuner/timer 
and stereo in its recording/playback 
mechanism. If the VCR tuner can re¬ 
ceive stereo signals from antennas or ca¬ 
bles, it has multichannel television 
sound (MTS), which includes a second 
audio program (SAP) for bilingual 
broadcasts and other uses. Most VCRs 
with MTS stereo tuners also record and 
play in stereo. (Sharp’s monaural MTS 
VC-A601U is a rare exception.) 

Stereo in the recorder can take two 
forms. Linear-track stereo splits the low- 
quality mono sound track at the edge of 
videotape into a pair of stereo tracks, 
separated by a narrow guard band. 
Many mid-price VCRs (such as those by 
GoldStar, Magnavox and NEC, among 


others) have this kind of low-fidelity 
stereo, which is indicated as “stereo” on 
the chart. It is sometimes called Dolby 
stereo, although in this context the Dol¬ 
by name refers to crude noise reduction, 
not surround sound. 

Far superior is hi-fi stereo, a system 
that dedicates a separate pair of rotary 
heads to recording two-channel sound 
with a wide frequency response and low 
noise. (If a new hi-fi VCR has a harsh, 
buzzing sound, the hi-fi heads are proba¬ 
bly badly adjusted —exchange the unit 
immediately.) There are a wealth of hi-fi 
models (“Hi-Fi” on the chart), and 
they’re not necessatily the most costly. 
Panasonic’s economical PV-4870 offers 
hi-fi, four video heads and a long list of 
desirable special effects for just $550. 

Audio-conscious shoppers should be 
aware of one little-discussed distinction: 
the method for regulating recording lev¬ 
els. Most hi-fi VCRs have level-setting 
controls for each channel, along with a 
volume meter (usually with flashing 
LEDs). Some manufacturers offer a 
choice of manual or automatic level set¬ 
ting. Beware, however, of models with¬ 
out manual adjustment. Automatic 
volume circuits reduce the dynamic 
range of hi-fi VCRs —the difference be¬ 
tween the loudest and softest sounds 
they can produce —to that of a cheap 
audio-cassette recorder. 

Special effects fall into two catego¬ 


Hi-Fi Miner: 

Hitachi’s VT 3400, for 
$700, has hi-fi sound 
and onscreen displays 
but no digital features. 
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MU-n’ice 

VCR 

Buying 

Guide 


AD: audio 
dubbing 

Al: auto-indexing 
AR:auto rewind 
FA: frame 


FF: freeze frame 
M: mosaic 
MS: multi-strobe 
N: feature absent 
NR: noise 
reduction 
OSD: onscreen 
display 

OSP: onscreen 

programming 

OTR: one-touch 

record 

PIP: picture- 

in-picture 

SM: slow motion 

ST: strobe 

TVS: television 

still 

VD: video 
dubbing 

Y: feature present 



FA, FF, MS, 
PIP, SM, ST 
FA, FF, SM 


OSD, OTR 

Al, AR, NR, 
OSD, OTR 
AR, OSP, 
OTR 
AR, OSP, 
OTR 
AR, OSP, 
OTR 


OSP, OTR 
OSP, OTR 
Al, OTR 
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IWd-Piice 

VCR 

Buying 

Guide 


Chart by Martin 
Porter and Associ¬ 
ates based on 
information pro¬ 
vided by 
manufacturers. 



Quasar 

VH5595 

VHS 

$570 

30/4 

155 

hi-fi, MTS 

FA, FF, SM 

N 

4 

OSD, OTR 

RCA 

VR475 

VHS 

S599 

1-yr/6 

120 

stereo, MTS 

SM 

N 

4 

OSD, OTR 

RCA 

VR595 

VHS 

$699 

1-yr/6 

120 

siereo, MTS 

MS, PIP, 

SM 


4 

OSD, OTR 

Samsung 

VR6600F 

VHS 

$650 

14/6 

110 

hi-fi, MTS 

FA, FF, SM 

N 

2 

AR, OTF 

Samsung 

VR7500F 

VHS 

$650 

14/4 

110 

hi-fi, MTS 

FA, FF, SM 

N 

2 

AR, OTR 

Sharp 

VC-A601U 

VHS 

$580 

14/4 

110 

monaural 

FA, FF, SM 

N 

4 

OSP, OTR 

Sharp 

VC-A607 

VHS 

$580 

1-yr/8 

169 

monaural 

FA, FF, SM 

N 

4 

OSD, OTR 

Sharp 

VC-D800U 

VHS 

$600 

14/4 

110 

monaural 

FA, FF, 

SM, PIP, 
TVS 

Y 

2 

AR, OSD, 
OTR 

Sharp 

VC-H857 

VHS 

$900 

1-yr/8 

169 

hi-fi, MTS 

SM 

N 

4 

AI,OSD, 

OTR 

Sharp 

VC-IVI701U 

VHS 

$600 

14/4 

140 

stereo, MTS 

FA, FF, SM 

N 

4 

OSD, OTR 

Sharp 

VC-M705U 

VHS 

$600 

1-yr/8 

169 

stereo, MTS 

FA, FF, SM 

N 

4 

AR, OSD, 
OTR 

Sony 

SLV-50 

VHS 

$600 

30/8 

151 

monaura! 

FA, FF. SM 

N 

4 

OTR 

Sony 

SL-HF360 

Super 

Beta 

$600 

7/1 

148 

hi-fi 

FA, FF, FM 

N 

2 

AR 

Sony 

SL-HF650 

Super 

Beta 

$850 

7/6 

148 

hi-fi 

FA, FF, SM 

N 

4 

AR 

Sony 

SL-HF840D 

^per 

$750 

7/6 

148 

hi-fi, MTS 

FA, FF, SM 

Y 

4 

OTR 

Sony 

EV-S1 

8mm 

$900 

14/3 

152 

PCM hi-fi 

FA, FF, SM 

Y 

4 

OSD, OTR 

Sylvania 

VC8954AT 

VHS 

$679 

21/8 

155 

monaural 

FA, FF, SM 

N 

4 

AD,AR, NR, 
OTR, VD 

Sylvania 

VC8972AT 

VHS 

$799 

21/8 

155 

hi-fi, MTS 

FFSM 

N 

4 

OSD, OTR 

Tatung 

VRH-870aU 

VHS 

$600 

14/4 

108 

monaural 

FF 

N 

4 

AR, OTR 

Teac 

IVIV600 

VHS 

$699 

14/6 

110 

hi-fi, MTS 

FA, FF, SM 

H 

2 

AD,VD 

Teknika 

VCR887 

VHS 

NA 

14/6 

110 

hi-fi, MTS 

FFSM 

N 

2 

OSD 

Toshiba 

DX-400 

VHS 

$679 

14/4 

122 

monaural 

FA, FF, SM, 
TVS 

Y 

2 

OTR, OSD 

Toshiba 

IVI-7850 

VHS 

$650 

14/4 

122 

monaural 

FA, FF SM 

N 

4 

OTR, OSD 

Toshiba 

iVI-9485 

VHS 

$648 

14/4 

122 

hi-fi, MTS 

FA, FF, SM 

N 

4 

OTR, OSP 

Yamaha 

YV-800 

VHS 

$729 

21/8 

140 

hi-fi, MTS 

FFSM 

N 

4 

OSD, OTR 

Yamaha 

YV-910D 

VHS 

$749 

21/8 

140 

hi-fi, MTS 

FA, FF, SM, 
PIP 

Y 

4 

Al, 

OSD,OTR 

Yamaha 

YV-1110S 

Super 

VHS 

$899 

21/8 

140 

hi-fi, MTS 

FA, FF, SM, 
PIP, TVS 

Y 

4 

Al, OSP, 
OTR 

Zenith 

VRES10 

VHS 

$599 

14/4 

157 

hi-fi, MTS 

SM 

N 

4 

Al, OSP, 
OTR 

Zenith 

VRE530HF 

VHS 

$899 

14/4 

178 

hi-fi, MTS 

FA, FF. SM 

N 

6 

Al, AR, 

OSD, OTR 
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BY JAMES CARUSO AND MAVIS ARTHUR 



LEARNINGS 

LIGHT STUFF 

Add feeling & clarity to your videos by 
shooting the way camcorders really see. 



A few years ago, when we started producing TV programs, one of our biggest prob¬ 
lems was lighting. We did not understand the relationship between a video camera 
and light, a situation that was compounded by our previous experience as profes¬ 
sional film photographers. We knew the difference between what our eyes could sec 
and what film would record. We understood about shutter speeds and lens aper¬ 
tures, about ASA/ISO speeds and about pushing development. We knew how to ap¬ 
ply color filters to get what we wanted under almost all lighting conditions. 

But determining exposure for a video camera? All it had was an iris and some¬ 
thing else called white balance to directly vary the sensitivity to primary colors. The 
videotape only had one speed and picture subjects kept moving into and out of the 
light, producing ugly shadows. And the camera could pan, tilt, truck, dolly and 
zoom at the same time the subject was moving. It was necessary to light scenes for 
more than one angle and harder to hide unwanted shadows.^ 



The Art of Seeing; 

High key lighting—using 
two light sources, one 
brighter than the oth¬ 
er—adds an appealing 
dimension to portrait 
shots. 


I 
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LIGHT STUFF 



Keys & Flats: Low key lighting (left) can create a sense of menace or drama, while flat lighting (right) leaves a subject looking dull and uninteresting. 


We realized we needed to re-exam' 
ine what we thought we knew about 
lighting so that it would work for video 
cameras and camcorders. We signed up 
for a crash course in Dallas with Imero 
Fiorentino Associates, one of the top 
TV lighting companies in the country. 
On the second day, G. Carlton Winkler, 
the lighting director, finally made us re¬ 
alize that the critical relationship in vid¬ 
eo lighting takes place between the 
camera and the light. Neither the video 
recorder, the tape nor anything else so 
significantly influences how the lighting 
in a picture will look, assuming the re¬ 
corder works properly and the tape is 
good. 

The art of lighting for video begins 
with learning to see light as a camcorder 
or a video camera sees it. This is differ¬ 
ent from the way we sec light as people 
or as film photographers. Once you be¬ 
gin to recognize these differences and 
master what they imply, your videos will 
look clearer, brighter and more consis¬ 
tent. You will have also set the stage to 
become adept at using light to support a 
story by infusing scenes with drama, joy, 
tension or charm as the mood demands. 

This brings us to the seminal ques¬ 
tion of videomaking: is there enough 
light? With the ability of many newer 
camcorders to see at very low light lev¬ 
els, the answer is most often yes. If the 
answer is no, you can just clip a battery- 


powered video light (see “Portable Vid¬ 
eo Lights” sidebar) onto the accessory 
shoe or turn up the room fixtures. 

But this kind of haphazard, point- 
and'shoot lighting doesn’t necessarily 
help an audience understand or feel 
what you are showing them, although it 
may save otherwise unshootable scenes. 
Indeed, is it really lighting or just lights? 
Docs it help to set a shot's mood? Docs 
it create shadows that add texture and 
interest? Will two or more shots match 
when they are edited together? 

Learning to see light, strange as it 
may seem, is one of the hardest photo¬ 
graphic skills to acquire. We see the 
things light reflects from, like objects 
and people. Since our eyes adjust to let 
us see under almost any lighting condi¬ 


tions, we are not always aware of how 
much light really illuminates a scene. A 
camcorder can see only a fraction of the 
totality of our vision. 

To start to see this way, close your 
eyes until you can see about half your 
normal brightness. Block peripheral vi¬ 
sion with your hands. This approximates 
what a camcorder sees. The next step is 
to learn to see things without color, to 
turn the color off in your mind. Start by 
looking at a black & white photograph 
or the black & white image in a typical 
viewfinder. Note how the different ob¬ 
jects in the picture reflect different 
amounts of light. Note the shadows and 
how they fall in the same direction if 
there is one source of light, and how the 
tones vary from gray to black. Look at 


Shooting 
By The 




Among the most important tools you can use to keep 
track of the consistency and appropriateness of your 
lighting efforts arc a trio of ratios. Contrast, lighting and 
exposure ratios express some of the fundamental proper¬ 
ties of light, and monitoring them will tell you if you are 
shooting within normal parameters and whether your 
shots will match properly after they arc edited. 

The ratios are determined by measuring the light in 
the brightest and darkest areas the camera will see. Use 
a light meter that reads either reflected light or incident 
light in either footcandles (fc) or lux (one footcandle 
equals about 11 lux). To determine a particular ratio, di¬ 
vide the smallest reading into the largest. For example, if 
the meter reads 100 fc and 400 fc in, respectively, the 
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how the shadows add dimension to the 
subject of the picture; how the shades of 
gray help define the shape of the subject. 
If the subject is a face, note how the dif¬ 
ferent planes of the face arc different 
shades of gray. 

If the photo has been lit flat, the per¬ 
son will look uninteresting, and the 
shades of gtay will not vary much. This 
is the same look you get by mounting a 
light on top of a camcorder or illuminat¬ 
ing a scene with a single light. 

If the person in the photo has been 
lit high key, he or she will display more 
dimensionality and the shades of gray 
will range from medium to white. Two 
light sources, one brighter than the oth¬ 
er, coming from different angles, gener¬ 
ally create this type of lighting. 

If the person has been lit low key, he 
or she may look more dramatic, even 
evil or menacing. The grays in this kind 
of photo range from medium light to 
black. You can create this look by plac¬ 
ing one light source at an angle to the 
subject, with little or no light coming 
from the opposite side. 


Video cameras 
respond to light 
differently than 
film cameras. 







Lei There Be Light: As shutter speed increases, from 1/60 to 1/1000 of a second for instance, the light a 
camcorder senses decreases, yielding darker images. Neutral density filters can create the same effect. 


: THE COLOR OF LIGHT 

I Most of the time we see the light 
j around us as white. It doesn’t appear to 
I have any color. But if you gradually dim 
the light in your home, you will notice 
! that the color of things the lamp is illu¬ 
minating will start to look warmer or 
redder. If you look around offices that 
have overhead fluorescent tubes, you 
can see how the light makes everything 
look slightly blue or green. However, if 
we stay in either environment for a 
1 while, our eyes adjust to let us see things 
I as we think they should look. If you 

; darkest and brightest portions of a shot, then the ratio is 
I going to work out to be 4.1. 

i Contrast Ratio: This helps define the light diver- 
' gence your shoot will tolerate. Most professional lighting 
designers do not exceed a contrast ratio of 20:1 for vid- 
I eos even though the maximum for most cameras is about 
30:1. Going beyond the latter can yield pictures that look 
grainy and noisy, with colored and black & white spots 
running across the screen. Use a reflected light meter. 

Lighting Ratio: This expresses the difference be¬ 
tween the amount of light a key light throws on the 
main subject and the amount of light from a fill light. It’s 
important to maintain this ratio when cutting together 
shots taken from different camera angles or at different 


depending on time of day and atmo¬ 
spheric conditions. The incandescent 
lights in a house look redder because 
they are around 2700° K. The color 
temperature standard for broadcast 
cameras is 3200° K because that color 
temperature has the correct amounts of 
the red, green and blue (RGB) portions 
of the visible color spectrum that truly 
white light requires. 

Camera manufacturers know you 
cannot always shoot under ideal lighting 
conditions, so the white balance control 
was created. Some camcorders adjust 

times. The proper ratio for high key lighting is usually 
around 2:1, and about 8:1 for low key lighting. The eas¬ 
iest way to measure it is to turn off the key light and 
take a reading using just the fill light. Next, turn off the 
fill, turn on the key and read the meter again. Use cither 
an incident or a reflected light meter. 

Exposure Ratio: This is the difference between the 
brightest and darkest areas of a shot at the shot’s widest 
perspective. In an overall shot of a room, for example, 
you need only take one reading if the back of the room 
is evenly lit. However, if there is a window or a light il¬ 
luminating an object on the wall, measure the brighter 
area as well to determine the exposure ratio. 

—JC & MA 


were to shoot a video under these condi¬ 
tions, you would see immediately how 
the colors of typical types of light influ¬ 
ence the look of a picture. The camera 
does not have our mental ability to com¬ 
pensate for the different colors of ambi¬ 
ent light. 

These colors of light are designated 
in degrees Kelvin, which is called color 
temperature. The higher the color tem¬ 
perature the more blue a light appears to 
a camera. For instance, natural daylight 
in the shade is generally 5600° K, al¬ 
though its color temperature can change 
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LIGHT STUFf 


Portable 

Video 

lights 


Light Brigade; 
Ambico's V-0855 
(lop), Lenmar's VTL 
55 (center) and 
Sima’s Camlight 3 
(bottom) each run for 
about halt an hour 
on a single charge 
and include recharge¬ 
able nicad batteries. 


Portable video lights come in a variety of shapes, sizes 
and prices. While they arc not ideal for all lighting situa¬ 
tions, their lightness and mobility make them invaluable 
when more sophisticated setups aren’t practical. The fol¬ 
lowing models mount on a camcorder’s accessory shoe 
and run on rechargeable nickel cadmium batteries unless 
otherwise noted. 

Ambico V-0855. Weighing one pound with battery, 
this light includes a 30-watt quartz halogen lamp. A 
single charge provides up to 25 minutes of light, but an 
AC adapter offers unlimited indoor operation from any 
household outlet. Suggested price: $169.95. 

Arkon CL-510. This 20-ouncc model features a 20- 
watt quartz bulb. The battery is integrated into a bracket 
grip that mounts on a camcorder’s tripod socket. A pow¬ 
er cord with a plug suitable for an automobile cigarette 
lighter is included for conventional 12V lead acid bat¬ 
teries. It runs for 20 minutes on a charge. Suggested 
price: $129.95. 

Cool-Lux Micro-Lux II. Two 35-watt quartz halo¬ 
gen lamps let you use the Micro-Lux as a 35- or 70-watt 
video light at the flip of a switch. A three-way switch 
and a 1.5-inch Velcro mounting adapter for camcorders 
without accessory shoes are included. Each lamp lasts up 
to 3,500 hours. Suggested price: $119.99, not including 
battery. 

Hama 6303. Top features include electronic zoom 
and computer-controlled light output for wide-angle and 
telephoto positions. Weighing 15.5 ounces, it carries a 
300-watt quartz halogen lamp and adjusts through 90 
degrees in 18-degree increments. Barn doors and a blue 
color conversion filter are included. It runs only on AC 
power. Suggested price is $280.95. 

Lenmar VTL55. A heat-resistant glass filter pro¬ 
tects a quartz halogen lamp that delivers 30 minutes of 
light per charge. A three-position bounce throws direct 
or indirect lighting. The light comes with a Lenmar 
SP67S battery that is interchangeable with Sony NP77 
and NP55 camcorder batteries. Suggested price: $139.95. 

continued on page 106 


automatically; others must be told . 
whether they arc inside under artificial 
! light or outside surrounded by natural 
light. Some camcorders have to look at j 
I a white object while you press a button . 

I to set the white balance. ' 

Whatever type of white balance 
: your camcorder bas, it always uses , 

. 5600° K as a reference temperature. ' 

I The same three colors of the visible light : 

I spectrum also comprise the colors you ^ 
; sec in TV pictures. If your shooting tem- i 
] perature is 5600° K, or 100 percent nat- ' 

I ural light, the camcorder can see and ; 

' record all the colors in your shot exactly 
I as they look. 

j If you have to shoot under mixed 
■ color temperatures, as most of us do, the 
t white balance in most camcorders will 
i compensate to deliver acceptable re¬ 
sults. But the cardinal rule in profession¬ 
al video photography is to change all 
the lights in a scene to a single tempera¬ 
ture, preferably 5600° K, to record tbe 
best pictures. 

When you arc outside, a variety of 
simple materials can add light to get the 
look you want. For instance, a piece of 
aluminum foil or a white card used as a 
reflector can fill in the dark areas on a 
person’s face when the subject is under a 
tree. 

If you are shooting inside with natu¬ 
ral light coming through windows and 
you still need more light, solving the 
problem can be a little tricky. If you use 
a 3200° K light (the setting for most vid¬ 
eo lights) any people you are shooting 
will look too red because the natural 
light will usually dominate. If you use 
regular household bulbs your subject 
may look even redder. 

To correct the problem, raise the 
color temperature of tbe artificial lamps 
by covering them with a blue gel (some¬ 
times known as booster blue and avail¬ 
able at photo supply houses), even 
though this cuts down the illumination 
they provide. You can also change all 
the household lights to photolamps, 
which are rated for a variety of color 
temperatures, including 3200° K. Or ; 
you can reduce the natural light by cov- ; 
_ continued on page 106 ; 


James Caruso’s and Mavis Arthur’s latest 
book is A Beginner’s Guide to Producing 
TV (Prentice-Hall, 1989). 
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THE PRICE YOU SEE IS THE PRICE YOU PAY! ORDER NOW! 



NEW YORK CITY RETAIL STORE OPEN MON-THURS 8-6, FRIDAY 8:30-2, SUNDAY 10-4 

































































































Sony video Hi8. 

It allows you to spot mote 
details than ever. 

The world is filled with small details that This significantly wider capacity for contrast 

are just waiting to be discovered. information boosts the horizontal lines of 

And now there's a breakthrough that gives resolution to over 400. 
video enthusiasts more of them to play with. So subtle textures like fabric or fiir won't 

Introducing Sony video Hi8.™ An enhance- get lost in the background, 
ment to the 8mm format that has already pro- And it's not just the originals that are 

duced a new set of standards in picture quality incredibly faithful. When editing or dubbing, 
Hi8 is an entire system whose brilliance begins Hi8's improved signal - to - noise ratio will 
with an expansion of the luminance signal. deliver cleaner, sharper images, regardless of 

© 1989 Sony Corporation of America. Sony, Hi8 and The One and Only are trademarks of Sony. 








what format you're transferring to. 

Hi8's tape, too, is outstanding, Its new 
metal-evaporated and metal-particle formula¬ 
tions have been refined to an unprecedented 
degree. Like metal audiotape, it will represent 
the tape of choice for the serious videophile. 

Which is why Sony also created the cam¬ 
corder of choice: the CCD-V99. 

It features a new %-inch “precision" chip 
with 420,000 pixels and mosaic color filter for 
excepitional picture imaging and low-light 
sensitivity—down to 4 lux without graininess. 

Plus the best in-camera editing. Index 
marking and scan/search functions. A 2-title 
digital supenmposer in a choice of 8 colors. 

A dual capsule microphone. And the 
fastest shutter speed 
available—up to 1/10,000 
of a second. 

Even slow motion 
and freeze-framing 


blur its distinctions. Unlike some others, playback 
on the CCD-V99 is crystal-clear and noise-free. 

All of which would be impressive enough 
in a full-size camcorder. And 
IS absolutely astounding when 
you consider that this portable 
3.5 lb. package sits comfortably ' 
in one hand. 

So if you want to find out how 
much video can really do and you ' 
can do with it, may we suggest you look 
into this remarkable system soon? 

For more details, just come into an authorized 
Sony Hi8 dealer. 

Who’ll be happy 
to supply you with a 
full set of specks. 


SONY. 

THE ONE AND ONLY* 
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BY FRANK LOVECE 


MDIIKII 

lYNKt 

Laser-based video formats are quietly 
ushering in the Age of Intertainment. 


Consider the Cuisinart. It beamed into 
our homes like something out of Jane 
Jetson’s kitchen, with the power to 
transform the art of food preparation. 
Unfortunately, almost no one knew how 
to use it. 

Now consider the interactive video¬ 
disc. For nearly a decade, interactive 
home video has held a shining, mostly 
unkept promise. The nearly instan¬ 
taneous random-access capabilities of 
videodiscs were to have given us alter¬ 
natives to passive TV viewing, allowing 
us to interact with programs, picking 
and choosing among segments as they 
appealed to us or as we felt ready for 
them. Instead of merely watching a de¬ 
tective uncover clues, we would pick 
which rooms to check, which suspects 
to question. We would even be able to 
explore a city on videodisc before actu¬ 
ally visiting it, “driving down” different 
streets or entering different buildings at 
our choosing. 

Somehow, though, even as other in¬ 
teractive media like computers and vid¬ 
eo games became increasingly popular, 
interactive discs languished in obscurity. 
There are indeed a handful of interac¬ 
tive consumer videodiscs, such as The 


Frank Lovece is author of Hailing Taxi; 
The Official Book of the Show (Prentice- 
Hall). 


National Gallery of Art disc/catalog and 
Grolier’s KnowledgeDisc, a nine-million- 
word, text-only disc. The cinemaphile 
movie discs from Criterion and other la¬ 
bels have interactive segments with 
browsable archives of script pages, stills 
and the like. We’ve even seen interac¬ 
tive fiction, in the form of the two de¬ 
tective-story Myster^yDiscs. But, mostly, 
interactive videodiscs have been con¬ 
fined to industrial and educational uses. 

“Videodiscs themselves never really 
exploded on the home market, so home 
video interactivity also never really hap¬ 
pened,” laments Bill Clark, president of 
the interactive video company Optical 
Data Associates. “Four years ago, we 
were 50 percent in the consumer mar¬ 
ket, 50 percent in the educational. To¬ 
day, about 95 percent of our business is 
with high school, colleges, libraries. It 
wasn't expected,” he says of the shift, 
“but it was still disappointing.” 

Interactive home video producers 
call this the interregnum — the time be¬ 
tween times —as they prepare for a fu¬ 
ture in which familiar audio CDs pave 
the way for 12-inch laser videodiscs. The 
alphabet-soup of acronyms is already 
boiling. CDs are being adapted into 
mini-videodiscs called CD-Vs, but that’s 
really little more than a marketing ploy. 
The real change will come when low- 
cost CDs can routinely store “read-only 
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HYPERDISGS 


memory” as CD-ROMs in the manner 
of computer discs, provide onscreen 
graphics as CD + G discs and combine 
these notions in a format called CD-I, 
which allows high interactivity among 
computer data, video images and hu¬ 
man users. Further down the road is 
Digital Video Interactive (DVI), a mi¬ 
crochip technology that will compress so 
much information onto compact video¬ 
discs that it will make CD-Vs seem like 
BVDs. 

Finding popular, practical uses for 
home video interactivity is indeed a 
tough mission, one that even the most 


Finding practical 
uses for inter¬ 
active video has 
been tough. 


experienced producers have had trouble 
addressing. It all seemed much clearer in 
the early 1980s, before VCRs were 
priced for the masses. In those days the 
notion of interactive home video 
seemed no more daring than time shift¬ 
ing or renting movie cassettes —espe¬ 
cially since the heralded QUBE 
interactive cable system in Ohio was al¬ 
ready letting viewers participate in pub¬ 
lic-opinion polls and interactive game 
shows via TV keypads. 

The first few interactive home vid¬ 
eodiscs are still among the best. Optical 
Programming Associates —a disbanded 


New 

Discs, 

New 

Terms 


Interactive discs have already spawned their own abbre¬ 
viation-loaded vocabulary. Following are key terms you 
will encounter and a list of companies specializing in in¬ 
teractive media. 

Branches. The critical components for interactive 
video — successive, alternative paths among which a 
viewer must consciously choose. 

CD+G. Acronym for Compact Disc Plus Graphics, a 
technology developed by JVC and Warner Communica¬ 
tions in 1987 to allow onscreen graphics to be encoded 
on a CD to provide, for example, onscreen lyrics to 



CD-I. Acronym for Compact Disc-Interactive, an ex¬ 
tension of CD-ROM technology. CD-I is designed to 
combine full-motion visuals, color still-frames, graphics, 
text and multiple levels of audio from monaural to 
stereo. 

CD-ROM. Acronym for Compact Disc-Read-Only 
Memory, a computer-memory storage medium using CDs, 
under development by Philips, Sony and Microsoft. 

DVI. Acronym for Digital Video Interactive, a tech¬ 
nology introduced in 1987 by GE that allows up to 72 
minutes of audio, still images, moving video and graphics 
a CD-ROM disc. 

Interface. As a noun: ports designed to allow sepa- 
ate components, such as a computer and a video¬ 
disc player, to operate interdependently. As a verb: 

to use separate components interdependently. 
Hypermedia. A number of media — such as 
computer software, CDs, videodiscs and onscreen 
graphics programs —in an interdependent 
arrangement. 


Crime Story: 

Vidmax's MysteryDisc 
interactive fictions. 


Interactive sources 

Image Entertainment: 6311 Romaine Street, Holly¬ 
wood, CA 90038; 213-468-8867. 

Optical Data Associates (formerly Video Vision): 7 
Waverly Place, Madison, NJ 07940; 201-377-0302. 

Pioneer/The LaserDisc Corp.: 2265 East 220 
Street, Long Beach, CA 90810; 213-835-6177. 

The Voyager Company: 1351 Pacific Coast Highway, 
Santa Monica, CA 90401; 213-451-1383. —FL 


venture of MCA, Magnavox and Pi¬ 
oneer-brought out How to Watch Pro 
Football (1981), in which seven NFL 
coaches explain the game by applying 
laser video’s freeze-frame, random-ac¬ 
cess and dual audio-channel capabilities 
to official NFL footage. One clever seg¬ 
ment describes a series of plays from the 
offensive standpoint on one channel 
and the defensive on the other. And 
OPA’s The First National Kidisc (1981), a 
collection of more than two dozen chil¬ 
dren’s activities, offers an astounding in¬ 
teractive array: video “flipbooks,” for 
instance, as well as a magician who 
teaches magic by instructing viewers 
when and how to use the slow-motion 
function. 

In 1982 and ’83, a company called 
Vidmax produced a pair of astonishing 
MysteryDisc interactive fictions. Distrib¬ 
uted by Image Entertainment, these 
live-action murder mysteries — similar to 
the board game Clue and much better 
than the movie version —let viewers 
guide a 1930s private-eye as he investi¬ 
gates a murder. The well-acted, sumptu¬ 
ously designed mysteries star Paul 
Gleason, a popular character actor 
whose film credits include Trading Places 
and Die Hard. 

In Murder, Anyone? and Many Roads 
to Murder the investigation reaches four 
points at which a viewer chooses one of 
two alternatives for the gumshoe to pur¬ 
sue. Through the use of freeze-frame, 
random access and an ingenious two- 
channel soundtrack, you lead each disc 
to one of 16 possible solutions. Vidmax 
president Eric Nowlen says his company, 
which went on to co-produce The Na¬ 
tional Gallery of Art disc, is poised to cre¬ 
ate more MysteryDiscs. The long- 
planned third in the series will be set at 
a 1930s race track. 

The arcade industry dived into in¬ 
teractive discs in the mid-1980s. But 
game people didn’t understand the new 
medium, and the brief flurry of bal- 
lyhooed arcade games using videodiscs 
proved savagely disappointing. During 
the economic blues that followed, some 
companies with great ideas got zapped. 
Among them was an ambitious, San Di¬ 
ego-based firm called Simutron, which 
wanted to create “tournament centers” 
where players would sit at futuristic 
flight simulators and battle in scenes li¬ 
censed from the first Star Trek movie. 
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The HyperCard soft¬ 
ware for Voyager’s 
National Gallery of Art 
videodisc allows a 
viewer to control the la¬ 
ser player via the 
Macintosh computer 
screen. 



ENTER THE COMPUTER 

As the emphasis began shifting to 
educational applications, the need for 
more computer assistance became evi¬ 
dent. To varying extents, computers had 
always been a part of interactive video 
anyway. At the seminal video labs of the 
University of Nebraska and MIT, a loose 
terminology evolved in the 1970s to de¬ 
scribe different levels of computer assis- 


the industrial player’s microprocessor 
with information on the proper se¬ 
quence to automatically follow a view¬ 
er’s myriad keypad choices. Level II 
interactivity is used for trade shows, sim¬ 
ple training programs, classroom appli¬ 
cations and the like. 

Level III interactivity requires an ex¬ 
ternal driving computer linked to a disc 
t usually utilizes discs with 
interactive 


sically just transfers a disc player’s key¬ 
pad functions from the remote control 
to a computer keyboard. Apple Com¬ 
puter’s popular HyperCard software also 
provides such basic disc player control. 
Criterion now has a HyperCard program 
for The National Gallery of Art disc, al¬ 
lowing users to call up disc images in 
such intricate sequences as “all 19th- 
century French Impressionist land¬ 
scapes.” 

;h confluences have led 
"hypermedia,” nothing 
I what Clark calls “the 
for interactive video. 
5 going to be it, but it 
says Clark. “Now ev- 
k about CD-I, but it’s 
pe and high-risk. And 
^ter and video data on 
no flexibility.” Or as 
puts it, “Hyper¬ 
hype and no media.” 
re video producers find 
d to look more to com- 
a schism is developing 
land computer people 
dve agenda. “Computer 
]as an add-on function,” 
utter. “First they con- 
; then, with word pro- 
itrolled letters and now 
have video.” 

.e arcade industry disas- 
d interactive video, so 
autter, might the com- 
Computer people don’t 
bout video and vision,” 
y don’t know how im- 
continued on page 108 





























































































HYPERDISCS 


Finding practical 
uses for inter¬ 
active video has 
been tough. 


memory” as CD-ROMs in the manner 
of computer discs, provide onscreen 
graphics as CD-fG discs and combine 
these notions in a format called CD-I, 
which allows high interactivity among 
computer data, video images and hu¬ 
man users. Further down the road is 
Digital Video Interactive (DVI), a mi¬ 
crochip technology that will compress so 
much information onto compact video¬ 
discs that it will make CD-Vs seem like 
BVDs. 

Finding popular, practical uses for 
home video interactivity is indeed a 
tough mission, one that even the most 


experienced producers have had trouble 
addressing. It all seemed much clearer in 
the early 1980s, before VCRs were 
priced for the masses. In those days the 
notion of interactive home video 
seemed no more daring than time shift¬ 
ing or renting movie cassettes —espe¬ 
cially since the heralded QUBE 
interactive cable system in Ohio was al¬ 
ready letting viewers participate in pub¬ 
lic-opinion polls and interactive game 
shows via TV keypads. 

The first few interactive home vid¬ 
eodiscs are still among the best. Optical 
Programming Associates —a disbanded 


New 

Discs, 

New 

Terms 


Interactive discs have already spawned their own abbre¬ 
viation-loaded vocabulary. Following are key terms you 
will encounter and a list of companies specializing in in¬ 
teractive media. 

Branches. The critical components for interactive 
video —successive, alternative paths among which a 
viewer must consciously choose. 

CD+G. Acronym for Compact Disc Plus Graphics, a 
technology developed by JVC and Warner Communica¬ 
tions in 1987 to allow onscreen graphics to be encoded 
on a CD to provide, for example, onscreen lyrics to 
songs. 

CD-I. Acronym for Compact Disc-Interactive, an ex¬ 
tension of CD- ROM technology. CD-I is des igned to 


venture of MCA, Magnavox and Pi¬ 
oneer-brought out How to Watch Pro 
Football (1981), in which seven NFL 
coaches explain the game by applying 
laser video’s freeze-frame, random-ac¬ 
cess and dual audio-channel capabilities 
to official NFL footage. One clever seg¬ 
ment describes a series of plays from the 
offensive standpoint on one channel 
and the defensive on the other. And 
OPA’s The First National Kidisc (1981), a 
collection of more than two dozen chil¬ 
dren’s activities, offers an astounding in¬ 
teractive array: video “flipbooks,” for | 
instance, as well as a magician who 
teaches magic by instructing viewers 
when and how to use the slow-motion 
function. 

In 1982 and ’83, a company called 
Vidmax produced a pair of astonishing 
MysteryDisc interactive fictions. Distrib¬ 
uted by Image Entertainment, these 
live-action murder mysteries — similar to 
the board game Clue and much better 
than the movie version —let viewers 
guide a 1930s private-eye as he investi¬ 
gates a murder. The well-acted, sumptu¬ 
ously designed mysteries star Paul 
Gleason, a popular character actor 
whose film credits include Trading Places 
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MacPaint: 

The HyperCard soft¬ 
ware for Voyager's 
National Gallery of Art 
vioeoaisc allows a 
viewer to control the la¬ 
ser player via the 
Macintosh computer 
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ENTER THE COMPUTER 

As the emphasis began shifting to 
educational applications, the need for 
more computer assistance became evi¬ 
dent. To varying extents, computers had 
always been a part of interactive video 
anyway. At the seminal video labs of the 
University of Nebraska and MIT, a loose 
terminology evolved in the 1970s to de¬ 
scribe different levels of computer assis¬ 
tance. 

Level 1 interactivity is the simplest. 
Here, no computer is involved —just 
videodiscs and LaserDisc players. Level 1 
discs, which include all those mentioned 
in this story, have chapter stops and, 
most importantly, a “branching” design, 
that is, one which offers alternative 
paths among which viewers must 
choose. 

Level 11 discs, designed for industrial 
videodisc players, include data dumps. 
ROM computer data downloads into 


the industrial player’s microprocessor 
with information on the proper se¬ 
quence to automatically follow a view¬ 
er’s myriad keypad choices. Level II 
interactivity is used for trade shows, sim¬ 
ple training programs, classroom appli¬ 
cations and the like. i 

Level III interactivity requires an ex¬ 
ternal driving computer linked to a disc 
player, and it usually utilizes discs with 
data dumps. And lately, says interactive 
video pioneer Marty Perlmutter, pro¬ 
ducer of the MysteryDiscs, “People are 
starting to babble about Level IV, which 
means highly integrated systems with 
comprehensive interactivity.” 

Somewhere among all these Roman 
numerals is an emerging hybrid: home 
videodisc players hooked up to home 
computers via such interface modules as 
the Apple Macintosh-compatible Box 
(for $200) from The Voyager Company. 
At this point, such an arrangement ba¬ 


sically just transfers a disc player’s key¬ 
pad functions from the remote control 
to a computer keyboard. Apple Com¬ 
puter’s popular HyperCard software also 
provides such basic disc player control. 
Criterion now has a HyperCard program 
for The National Gallery of Art disc, al¬ 
lowing users to call up disc images in 
such intricate sequences as “all 19th- 
century French Impressionist land¬ 
scapes.” 

Although such confluences have led 
to a new term, “hypermedia,” nothing 
has yet provided what Clark calls “the 
catalytic event” for interactive video. 
“HyperCard was going to be it, but it 
was a non-event,” says Clark. “Now ev¬ 
erybody’s talking about CD-I, but it’s 
fiercely expensive and high-risk. And 
with all the computer and video data on 
a single disc, there’s no flexibility.” Or as 
Perlmutter waggishly puts it, “Hyper¬ 
media has been all hype and no media.” 

As interactive video producers find 
themselves forced to look more to com¬ 
puter assistance, a schism is developing 
between them and computer people 
over the interactive agenda. “Computer 
people see video as an add-on function,” 
contends Perlmutter. “First they con¬ 
trolled numbers; then, with word pro¬ 
cessing, they controlled letters and now 
they’re going to have video.” 

But just as the arcade industry disas¬ 
trously embraced interactive video, so 
too, warns Perlmutter, might the com- 
uter industry. “Computer people don’t 
now anything about video and vision,” 
he argues. “They don’t know how im- 
continued on page 108 
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BY ROBERT ANGUS 
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Better equipment and wider programming ci'mces improve 
the outlook for home dish systems, ever^mh scrambling. 


1 Marcus 
i antenna 
hristmas catalogue, 
s ago, programmers like 
'I began to scramble their 
ils, and pundits predicted big dishes 
would become birdbaths as video- 
friendly skies faded to black. But a hardy 
band held fast to the dream that one day 
every rooftop would sport a tiny dish 
picking up first-run movies and news 
events from around the world. And 
while small dishes have yet to arrive, the 
dire predictions about satellite TV have 
proved inaccurate. Last year Americans 
bought $655 million worth of home sat¬ 
ellite receiving equipment, according to 
the Electronic Industries Association. 
This works out to about 386,000 sys¬ 
tems. At the start of 1989, about 2.2 mil¬ 
lion home antennas were in use; sales 
of new gear run $26 million a week. 

There’s also more to watch. At last 
count, there were 194 video signals to 
choose from, of which 121 are un¬ 
scrambled — more than there were when 
scrambling started in 1985. Virtually all 
the remaining 73 are available by sub¬ 
scription, at prices approximately the 


same as those paid by cable subscribers. 
In addition, satellites are used on an un¬ 
scheduled basis to relay football games, 
lottery drawings, news events and syndi¬ 
cated TV sitcoms. 

The actions of such major program¬ 
mers as HBO, Showtime, ESPN, CNN 
and MTV to renew their leases on exist¬ 
ing satellites until the year 2015 rein¬ 
force the notion that tiny dishes are still 
a long way off. But satellite receivers, 
dish positioners and dishes themselves 
have dramatically improved. Compo¬ 
nents look better, work more easily and, 
for the most part, include descramblers. 
Some new receivers — such as models by 
Channel Master, General Instrument 
and Uniden —are designed to interface 
with other audio/video products. They 
can, for example, position an antenna 
and turn themselves on and off in con¬ 
cert with a VCR to tape programs from 
different satellite channels. 

New receivers from Chaparral and 
Elouston Tracker contain MTS encoders 
to convert satellite stereo into signals an 
MTS-equipped VCR or receiver can 
process. Some models even include Dol¬ 
by surround sound and picture-in-pic- 
ture features. 
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While the cost of a satellite system 
has come down markedly in the past 
decade, expect to pay more than the 
prices of a year or two ago. If you were 
willing to do the work yourself back 
then, you could pick up the hardware 
for less than $1,000. Today, expect to 
pay an average of $3,500 for a properly 
installed system. 

There are several reasons. First, the 
cash-in-quick junk offered by some U.S. 
and offshore manufacturers during the 
pre-scrambling craze of a few years ago 
has been replaced by better equipment. 
Second, virtually all systems now in¬ 
clude a descrambler either as a separate 
component or, more commonly, as part 
of the receiver. In addition, most con¬ 
sumers now recognize the wisdom of 
having antennas installed by people who 
know what they’re doing. Satellite re¬ 
ceivers commonly feature micro¬ 


makes the small size possible is the pow¬ 
er at the satellite’s transponder, 22,300 
miles up in space. The channel is boost¬ 
ed by a 100-watt amplifier. The resultant 
problems are a limited number of chan¬ 
nels (three) and susceptibility to inter¬ 
ference from inclement weather. What 
makes large dishes necessary in the U.S. 
is the lower power at the transponder— 
typically 7.5 watts, about the same as a 
night light. U.S. satellites, designed for 
the convenience of cable and broadcast 
industries rather than home viewers, 
each have enough power to operate up 
to 24 channels. 

The Europeans had hoped to base 
their direct-to-home broadcasts (DBS) 
on a limited number of powerful chan¬ 
nels on satellites transmitting to dishes 
dedicated to individual satellites. How¬ 
ever, thanks to competition for viewers 
between Luxembourg’s Astra and Brit- 


processors to simplify every step of the 
tuning process, and these add to the 
cost as well. 

While dishes aren’t getting smaller 
in North America, Europeans are 
mounting antennas no larger than five 
feet across —about half the diameter of 
the most popular stateside size —to pick 
up signals from Luxembourg’s Astra and 
Europe’s older satellites. In Japan, 
they’re using antennas as small as 18 
inches in diameter for a new generation 
of higher-frequency satellites. But they 
have shortcomings American viewers 
aren’t likely to accept. 

The Japanese dishes —more than 
500,000 homes have added them since 
single-channel service started in 1987 — 
are aimed at a single satellite. What 
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SATELLITE TV 


Dish owners may 
soon enjoy an 
edge over cable 
PPV watchers. 


ain’s BSB, the small dishes will have 
be movable, like large American anten¬ 
nas. This means they will cost more and 
require more space. Americans, accus¬ 
tomed to a dozen or more over-the-air 


signals in urban areas and 


I 


pensive dishes. 

In theory, nearly a million of the sat¬ 
ellite receivers now in use can receive 
signals from the Ku band used in Europe 
and Japan. In practice, only a tiny per¬ 
centage are attached to dishes that can 
block 



Earth 

Stahon 

Ewipment 

Sources 


Antenna Tamers: 

Both Channel Mas¬ 
ter's Video Cipher II 
(top) and Uniden’s 
UST 2020 satellite 
receivers can be syn¬ 
chronized to work 
vrith the tuner/timers 
in VCRs. 


Consumers may obtain complete satellite antenna sys¬ 
tems or components as indicated from the following 
manufacturers: 

• Channel Master, Box 1416, Industrial Park Dr., 
Smithfield, NC 27577; 919-934-9711. 

• Chaparral Communications, 2450 North First St., 
San Jose, CA 95131; 408-435-1530. 

• Echosphere Corp./Houston Tracker Systems, 90 In¬ 
verness Circle E., Englewood, CO 80112; 303-799-8222. 

• Fujitsu General, 9174 Deering, Chatsworth, CA 
91311; 818-341-5400. 

• General Instrument, Videocipher Div., 6262 Lusk 
Blvd., San Diego, CA 92121; 619-535-2445. 

• Paraclipse, Inc., 3711 Meadowview, Redding, CA 
96002; 916-365-9131. Antennas and mounts. 

• R.L. Drake Company, Box 112, Miamisburg, OH 
45542; 513-866-2421. Receivers, low-noise block down- 
converters, remote controls. 

• STS, 11600 Lilburn Park Rd., St. Louis, MO 63146; 
314-567-0304. 

• Tee-Com Electronics, 1404 Mark St., Elk Grove 
Village, IL 60007; 800-323-0667. 

• Toshiba America, Inc., 1010 Johnson Dr., Buffalo 
Grove, IL 60089; 312-541-9400. Receivers. 

• Uniden Corp. of America, 4700 Amon Carter Blvd., 
Ft. Worth, TX 76155; 817-858-3300. 

• Winegard Company, Box 1007, Burlington, lA 

52601; 319-753-0121. Antennas and mounts. — RA 


them. Since the potential audience is 
tiny, few operators in North America arc 
willing to invest in putting programs 
that would appeal to Americans on the 
Ku satellites. Canadian cable networks, 
whose programs are viewable in parts of 
the U.S., are exceptions. 

However, a number of programs are 
aimed specifically at dish owners, in¬ 
cluding at least four premium movie 
channels (two X-rated, two general), a 
news and information service for rural 
families, plus a package of shows culled 
from the three major networks. This is 
intended for dish owners who can’t re¬ 
ceive one or more of the networks off 
the air. 

When instant pay-per-view rolls out 
later this year, dish owners who own a 
descrambler and a VideoPal IPPV mod¬ 
ule will enjoy an edge over cable PPV 
viewers who have to call in advance for 
an authorization to view or risk waiting 
until an event has started before going 
online. VideoPal connects a satellite rc- 
ceivcr/descramblcr to an ordinary tele¬ 
phone line. A touch of a button dials a 
central computer, which notes the origi¬ 
nating phone number for billing, and 
immediately authorizes reception. The 
computer calls back later to receive bill¬ 
ing information from the VideoPal. The 
subscriber receives a bill at the end of 
the month. 

Already committed to participate in 
this plan are three movie channels — 
Stardust, Viewers’ Choice and First 
Run —whose titles generally coincide 
with their appearance in video rental 
stores, and four regional sports net¬ 
works — Florida’s Sunshine, Prime Tick¬ 
et from southern California, Texas- 
based Home Sports Entertainment and 
Prime Ticket, a Baltimore-Washington 
channel. The VideoPal adapter is ex¬ 
pected to cost about $125 and may be 
available to lease as part of an iPPV 
subscription. The cost of programming 
ranges from $15 per year for CNN to 
$240 per year for Viacom’s Extraview 
package of 13 basic cable channels. 
Showtime and The Movie Channel. 
The price entitles a subscriber to movies 
from Viewers’ Choice, an IPPV channel. 
The addition of a three-superstation 
package like Eastern Microwave’s Sky¬ 
line Silver costs $3 more each month, 
continued on page 109 
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VIDEO VALUESTHAT 
CANTBEBEATl 


For The Best in Video Sound! 



Sound Catcher Wireless Microphone SPECIAL! 

• Clips to subject br sharper, cleaner sound •Lightweight, easy Model 

to attach • Works with any video camera or camcorder • No wires SVM g / Q90 

to get in the way • 200-ft. range. Our Price I w 



SIMA Video Sound Mixer SPECIAL! 

• Add music to your video from any stereo or portable player Model a v p a 

• MonitorthesoundtrackonyourTV'Individualvolumeforeach SCCgQ 

input plus original • Includes hi-fidelity omnidirectional mike our Price W 
and connecting cables. 


For The Best Looking Videos! 

_SIMA Self-Contained Video Light With Battery 



20-watt Dichronic bulb with built-in 
reflector (equals 50-watt bulb output) • 
Easy-to-replace, snapon battery • 
Runs for 30 min. • Charges in light - 
no recharger needed • Adjustable 


SL-3 


$12500 


414995 


Extra battery pack Model SB-66 ... $49.95 
Rechar|er base for battery pack 

BP Audio/Video 
Color Processor 

• stereo ready with inputs and outputs 

• Audio noise reduction • Image 
enhancer • Distribution amplifier (1 
master - up to 4 slaves) • Color 
processor • Color corrections • RF 
modulation • Bypass control • Mono- 
color switch • Luminance meter 'Gain 
control 



BP Video Switcher 

• Watch a regular channel while 
recording any pay TV channel or vice 
versa • feord cable or pay TV channels 
while you’re away • Easy installation — 

no special tools •C-*-'"--'-'- 

SPECIAL! 

Model V-4801 


$1995 


BP Video Selector 

• Same as V-4801 above plus; accepts 
up to 6 inputs and directs them to 
3 outputs • VCR compatible switch 
avoids signal loss incurred by splitters 




BP Video/Audio Enhancer 

• Connect 2VCR’sfbrduplicating tapes 

• Built-in enhancer restores sharpness 
and detail to video copies • Enhances 
stereo and mono • Built-in, longTife 
gold connectors. 

Reg. $3^ 


$2850 



BP VHS & Beta Tape 
Rewinders 

• Protect your valuable VCR heads • AC 
operated, circuit protected tape rewinders 

• LED “power on” indicator • Key 
product for retail rental store locations 

Reg. $24.95 each 

Model V-7777 VHS 

Model V-7778 Beta ^ 10 1 ^ 


BP Video-Cine Converter 

• Transfer slides, 8mm, super 8 or 16mm 
movie film to VCR tape • Hi-contrast, 
rear-projection screen allows VCR to 
copy with mote color and resolution than 
the original. 


Model V-1701 


$2995 


PANASONIC 68 Channel Cable TV Converter 

• Phase-locked synthesized 
tuning system fer accuracy 
and stability • HRC and 
Standard/IRC frequency 
allocations are switch 
i selectable fer compatibility 

• Passes stereo signals to 
stereo ready TV with no add¬ 
ons or adaptors • 68 channel 
memory • Last channel tecal. 


Channel 3 Converter Model tz-pci30-3. 

Channel 3 Converter with \folume Control 

el TZ-PC160-3. $139.95 


ASK FOR YOUR FREE CATALOG 


ELECTRONICS 

260 Motor Parkway 
Hauppauge, New York 11788 


^ 800648 - 262 $ 

_ rnuAktr dn NY State 800-852-1446 Ext 242) 

TELEPHONE Hupi »—■ 

ORDERS ™ “ i™ 

110,11/1 Money orders, checks accepted. 

NUW! C.O.D.'s require 25% deposit. 


9 & Shipping Charge Sc 
Continental US.A. 




















































Twins 


1988. Danny DeVito, Arnold Schwar¬ 
zenegger, Kelly Preston, Chloe Webb; pr./ 
dir. Ivan Reitman. I07m. (PG) Hi ss 
$89.95. MCA. V image: good. 

The concept is a riot: a couple of 
twins separated at birth grow up to be so 
impossibly different that one is Arnold 
Schwarzenegger and the other Danny 
DeVito. If Twins were a blackout sketch, 
the laughter would resound long after 
the show was over. But Twins is 107 min¬ 
utes long, and the smiles wear thin 
awfully fast. 

Julius Benedict (Schwarzenegger) is 
a perfect physical specimen with inter¬ 
ests in chess and poetry that arc almost 
(but not quite) as big as his pecs. Mean¬ 
while, Vincent Benedict (DeVito) has 
turned out to be a short, angry slob run¬ 
ning from loan sharks and married wo¬ 
men’s husbands. The pair resulted from 
a genetic experiment in which sperm 
from six different super-dads was im¬ 
planted in the womb of one super-mom. 
As a scientist explains to Vincent 35 
years later when confronted with the 
newly reunited twins, “All the purity 
and strength went into Julius; all the 
crap that was left over went into what 
you see in the mirror every morning.” 

Of course, there are more differ¬ 
ences between the two long-lost broth¬ 
ers than just height and strength. Julius 
is awkward and virginal and dresses 
“like a goat herder from Albania.” He 
can’t dance and he doesn’t know what 
colloquial phrases like “tossing your 
cookies” mean. Vincent is “cranky in 
the morning, grouchy in the afternoon, 
moody at night,” an unfeeling chiseler 
out only for himself. As the twins set out 
to find the mother they thought was 
dead, they teach each other a few 
things. Vincent learns to care. Julius 
learns to hot-wire an auto. 

Along the way there is a bizarre sub¬ 
plot concerning a stolen car, a suitcase 
containing $5 million and some vengeful 


goons. There is also a romance involving 
two sisters. Director Ivan Reitman 
(Ghostbusters) and the four credited 
screenwriters mix in as many plot de¬ 
vices as possible, using the same bet¬ 
hedging thinking that resulted in a milk¬ 
shake of six sperm donors — if comedy 
doesn’t grab the audience, maybe the 
action scenes will, or the romance, or 
the buddy stuff. 


Twins made a ton of money at the 
box office, thanks to the drawing power 
of its two stars. But be warned: the com¬ 
edy is very thin. Schwarzenegger may 
get laughs in his action flicks from his 
martini-dry one-liners, but he is not 
ready to be paired with DeVito, whose 
height belies his strength, which is 
enough to carry a film. 

—Jami Bernard 


Separated at Birth: Arnold Schwarzenegger and Danny DeVito share a fraternal moment in Twins. 
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Film of the Month 
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Drama 


The Envelope Please; 
Jodie Foster won an 
Oscar for The Accused 
(right), beating out Mer¬ 
yl Streep for A Cry in 
the Dark (left), while 
Geena Davis earned an 
Oscar for The Acciden¬ 
tal Tourist (above) with 
William Hurt. 


B illed as a true story, A Cry in the 
Dark is one of the more shocking 
tales in recent memory. Like Errol 
Morris’ celebrated documentary, 
The Thin Blue Line, it details the chain 
of events that causes an innocent person 
to be convicted of murder. In this case, 
the narrative has a more or less happy 
ending —the victim of circumstances is 
ultimately exonerated —but it’s none¬ 
theless disturbing and often heartrend¬ 
ing. 

Michael and Lindy Chamberlain 
and their three kids are camping in the 
wilds of Australia when a dingo (wild 
dog) carries off their infant daughter, 
never to be seen again. At first, the vo¬ 
racious national media is sympathetic. I 
But soon, lurid rumors about ritual sac¬ 
rifice and such spread like the plague, | 
fueled by the parents’ natural public re¬ 
lations liabilities: he’s a Seventh Day 
Adventist minister, while she seems cold 
and distant on TV. Though the Cham¬ 
berlains are absolved by a formal in¬ 
quest, the government charges them ! 
with killing the baby. Much of the forcn- j 
sic evidence presented during the ensu- I 
ing trial can’t withstand scrutiny, but 
the jury votes to convict anyway. Lindy 
gets life in prison; Michael receives a 
suspended sentence as an accessory. 
Years later, new evidence clears her. 

A Cry in the Dark offers a harrowing 
study in private lives devastated by pub¬ 


lic intrusion. At first, the Chamberlains 
naively open up to the media, only to 
find their words turned against them. 
Eventually, the press hounds the defen¬ 
dants with choppers and reports every 
trip to the bathroom. Society’s callous¬ 
ness is just another impersonal force, 
like the animal that carried off their 
baby. 

While Sam Neill turns in a solid per¬ 
formance as the devout, overwhelmed 
husband, Streep strives for greatness. In¬ 
stead of delivering a showy portrayal 
that calls attention to her acting skills, 
she disappears entirely into her unfortu¬ 
nate, difficult character. Defined by a 
harsh accent and abrupt mannerisms, 
Lindy Chamberlain doesn’t inspire com¬ 
passion. When pressure mounts, for ex¬ 
ample, she grows even more defiant and 


unlikable, erupting in nervous laughter 
at tense moments. Her obvious preg¬ 
nancy during the trial constitutes anoth¬ 
er affront to the establishment. Prickly 
and unattractive, she’s incapable of pan¬ 
dering to the mob. 

Not surprisingly, A Cry in the Dark 
brought Streep her umpteenth Oscar 
nomination. Less expected was the suc¬ 
cess of Jodie Foster, who took Best Ac¬ 
tress award for The Accused. Another 
stab at timeliness from the producers of 
Fatal Attraction, this loose adaptation of 
a notorious rape case seeks to damn sex¬ 
ual violence in no uncertain terms. Un¬ 
fortunately, the execution muddles the 
message. 

Sarah Tobias (Foster) is nobody spe¬ 
cial. A waitress with a no-good boy- 
continued on page 76 


BEVIEWID 


A CRY IN THE DARK 

1988. Meryl Streep, Sam Neill; co-wr./ 
dir. Fred Schepisi. iZZm. (PG-13) Hi ss 
cc $89.95. Spanish sub. (V only) 
$89.95. LV CX St $Z9.98 8 $Z9.98. 
Warner. V image: excel. 

THE ACCUSED 

1988. Jodie Foster, Kelly McGillis; dir. 
Jonathan Kaplan. 110m. (R) Hi ss V 
price n.a. B $Z9.95. Paramount. V im¬ 
age; good. 


BIRD 

1988. Forest Whitaker, Diane Venora; 
pr./dir. Clint Eastwood. 161m. (R) Hi ss 
cc $89.95. Spanish sub. (V only) 
i $89.95. LV CX St $Z9.98. Warner. V 
image: good. 

THE ACCIDENTAL TOURIST 

1988. William Hurt, Geena Davis, Kath¬ 
leen Turner; co-pr./co-wr./dir. Lawrence 
Kasdan. IZlm. (PG) Hi ss cc $89.95. 
Spanish sub. (V only) $89.95. LV CX St 
letterbox $Z9.98 8 $Z9.98. Warner. V 
image: good. 
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REVIEWED 


DIRTY ROTTEN SCOUNDRELS 

1988. Michael Caine, Steve Martin, 
Glenne Headly; dir. Frank Oz. 110m. 
(PG)^ Hi St cc $89.98. Orion. V image; 

MY STEPMOTHER IS AN ALIEN 

1988. Dan Aykroyd, Kim Basinger; dir. 
Richard Benjamin. 108m.(PG'13) Hi ss cc 
$89.95. RCA/Columbia. V image: good. 

HIGH SPIRITS 

1988. Peter O’Toole, Steve Guttenberg, 
Daryl Hannah, Liam Neeson; wr./dir. 
Neil Jordan. 99m. (PG-13) Hi St cc 
$89.95. Media. V image: good. 

TAPEHEADS 

1988. John Cusack, Tim Robbins; dir. 

Bill Fishman. 93m. (R) $89.95. Pacific 
Arts. V image: good. 


Comedy 


bins) are ne’er-do-wells who find rela¬ 
tive success and happiness in the music 
video business while staying one step 
ahead of a perverted politician who’s 
fumbled an incriminating video tape 
into their possession. If you can tolerate 
the comic book plotting, you’ll enjoy 
Sam Moore and Junior Walker as “The 
Swanky Modes” (a couple of not-quite 
over-the-hill soul stirrers) and cam¬ 
eo appearances by everyone from Mike 
Nesmith to jcllo Biafra. ■ 


T heory of the month: a star’s physical 
condition has a direct effect on the 
comedy in which he or she appears. 
Take Steve Martin —trim, lithe —in 
Dirty Rotten Scoundrels purveying a sense 
of control that makes it a well toned bel¬ 
ly-laugh riot. A remake of the Marlon 
Brando/David Niven slapstick Bedtime 
Story, Scoundrels is the story of Lawrence 
Jamison (Caine), a genteel cad and con 
man who lives well by seducing the cash 
out of heavy-breathing heiresses who 
visit the French Riviera. When competi¬ 
tion appears in the form of American 
Freddy Benson (Martin), Lawrence at¬ 
tempts to co-opt the lout by offering free 
lessons in advanced lothario-ism. But 
Freddy only becomes a greater threat, 
leading to a showdown arranged around 
a “soap queen” named Janet Colgate 
(Headly). You’ll see the ending coming a 
mile away but, scene for scene, director 
Frank Oz pulls off the subtlest comedy 
visuals this side of Blake Edwards and 
makes his film delightfully lean and 
mean-spirited. 

At the other end of the fitness spec¬ 
trum, the pleasant My Stepmother Is an 
Alien is as pudgy as its star, Dan Ayk¬ 
royd. As we all know, aliens have a hard 
time fitting in on Earth, although the 
odds improve if they look like Kim Ba¬ 
singer. The stellar Celeste is sent to se¬ 
duce astrophysicist Steve Mills (Ayk¬ 
royd) into re-creating an especially pow¬ 
erful radio transmission that is playing 
hob with her planet. Mills is under¬ 
standably so pleased with this develop¬ 
ment that he graciously overlooks her 
consistently loony behavior (imagine 
Mork with breasts) and marries her 
straightaway. Daughter Jessie is torn be- 


Ghosl Host: Peter O’Toole (center) raises the dead— 
figuratively and literally—in High Spirits. 


No David Niven: 
Michael Caine (above) 
and Steve Marlin play 
gigolos in Dirty Rotten 
Scoundrels. 


tween supporting her dad’s newfound 
conjugal bliss and the knowledge that 
her new step-ma prefers the gunk in car 
batteries to orange juice. My Stepmother 
vibrates when Basinger is onscreen, but 
many bits seem longer than a slow boat 
to Alpha Centauri. 

Inter-species relationships get an 
equally laborious going-over in High 
Spirits. O’Toole plays Peter Plunkett, 
heir to a family castle on the verge of 
foreclosure. In a desperate attempt to 
draw tourists and raise cash, he con¬ 
verts the structure into an ambitiously 
“haunted” palace. The first busload of 
guests is treated to a hilarious display as 
various employees are dangled from 
wires, dropped from trees and pushed 
through any number of ghostly endeav¬ 
ors. Among the unimpressed are an on- 
the-rocks couple. Jack (Guttenberg) and 
Sharon (played cold as ice by Beverly 
D’Angelo). Unfortunately, Plunkett’s 
man-made spookery manages to raise 
some genuine apparitions in the form of 
Mary Plunkett (Hannah) and her mur¬ 
derous hubby Martin (Neeson), who 
pair off with Jack and Sharon. When the 
haunting gets real, Spirits plummet(s). 

Bill Fishman’s Tapeheads is promot¬ 
ing itself as an instant cult film, but only 
the belated celebrity of Tim Robbins and 
John Cusack seems to have ensured its 
release. Ivan (Cusack) and Josh (Rob- “ 
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Horse Feathers is persuasive proof 
that the Marx Brothers remain un¬ 
equalled for uncompromising, high-oc¬ 
tane, take-no-prisoners absurdity. This 
trashing of a fictional university is as 
loaded down with solo shticks as any 
other Marx picture, but you can either 
accept that you’re watching filmed 
vaudeville or take Groucho’s advice — 
“I’ve got to be here, but there’s no rea¬ 
son why you folks shouldn’t wait out in 
the lobby until all this blows over” — and 
hit fast scan to get to the comedy, in¬ 
cluding the finale’s rigged football game. 
Groucho, as Professor Wagstaff, sings 
the irreverent “I’m Against It” (who 
isn’t), depravity flows like fine wine and 
the transfer looks better than any 57- 
year-old film has a right to. 

The River, this month’s foreigner, is a 
complete change of pace. Jean Renoir 
took Technicolor cameras to India to 
film this dreamy story of three English 
girls (including narrator Patricia Wal¬ 
ters) who have a crush on a disabled 
American serviceman (Breen). A loose, 
character-driven plot, eyefuls of scenery 
along a slow-moving Indian river and 
soft-focused, deeply saturated Techni¬ 
color Impart an ambience that’s realis¬ 
tic, picturesque, timeless and dreamlike 
all at once. Eurocentricity and bad child 
acting date the movie, but such minor 
inconveniences are worth enduring 
when they share the screen with 
Renoir’s humane instincts and painterly 


REVIEWED 


SWEET SMELL OF SUCCESS 

1957. B&.W. Burt Lancaster, Tony 
Curtis; dir. Alexander Mackendrick. 
97m. Hi $29.95. MGM/UA. Image; good. 

SULLIVAN’S TRAVELS 

1941. B&W. Joel McCrea, Veronica 
Lake; wr./dir. Preston Sturges. 91m. Hi 
$29.95. MCA. Image; good. 

HORSE FEATHERS 

1932. B&W. Marx Bros.; dir. Norman 
McLeod. 67m. Hi $29.95. MCA. Image; 

THE RIVER 

1951. Patricia Walters, Radha, Adrienne 
Corri, Thomas E. Breen; dir. Jean 
Renoir. 99m. $79.95. Connoisseur. 
Image; good. 


BYMARKFLEISCHMA^ 

Classics 


Charmed, I’m Sure: Adrienne Corri communes with a cobra in Jean Renoir's The River. 


Mi 


about viciousness and greed 
iren’t what they used to be. 
You might mistake the title of 
Sweet Smell of Success for the more 
recent Secret of My Success, but 30 years 
and a vast gulf in attitude lie between 
these portraits of Manhattan greed- 
heads. While Secret strains to endow un¬ 
bridled ambition with social re¬ 
spectability, Sweet Smell savages it with 
the radical wit of Clifford Odets. 

Ernest Lehman co-wrote the script 
from his original story, but Odets is 
probably responsible for many of the 
zingers in this poison-penned morality 
tale about a sharklike newspaper colum¬ 
nist (Lancaster) and pilotfish publicist 
(Curtis). Lancaster’s dark, immovable 
J.J. Hunsecker (a name Spy readers 
should recognize) is the kind of guy who 
greets news of a suicide with cynical 
good cheer —“that’s show business!” — 


The Sporting Life: 

Groucho Marx seeks 
gridiron glory in Horse 
Feathers. 


then breathes in the fetid atmosphere of 
Manhattan and says, by way of exhala¬ 
tion, “I love this dirty town!” It looks 
dirty, too, via James Wong Howe’s noir 
cinematography, and pulses like life un¬ 
der a flat rock to the blue notes of Elmer 
Bernstein and the Chico Hamilton 
Quintet. 

Sullivan’s Travels looks at showbiz 
through the far less jaundiced eye of 
writer/director Preston Sturges. Horsey, 
uncharismatic Joel McCrea is Sturges’ 
surrogate in this silly story about a film¬ 
maker who tramps across America 
dressed as a bum, looking for the mean¬ 
ing of life. Sturges sprinkles a talky script 
with names of other auteurs (Capra, Lu- 
bitsch) but finds time to observe the cin¬ 
ematic conventions, opening with a big 
FIGHT! and soon following with a hilar¬ 
ious CHASE! Just as the rollercoaster is 
slowing and McCrea remarks, “If ever a 
plot needed a twist, this one does,” a 
major PLOT TWIST! kicks in, trans¬ 
forming light comedy to improbable 
melodrama. Sullivan's Travels is awfully 
entertaining for a movie this self-indul¬ 
gent, partly because Veronica Lake — 
the runaway director’s partner in silli¬ 
ness—is so adorable. The moral about 
the life-affirming power of comedy also 
wears well. 
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The best science fiction idea 
this side of Ihe Terminator ' 

-JANET MASLIN, 

THE NEW YORK TIMES,^ 4 

Pulse-pounding fu^^Hitt 

-PETERTRAVERS. PEOPLE 


Los Angeles, 1991. * 

They have come to earth 
to live among us. 

They've learned the language. 
Taken jobs. And tried to fit in. 
But there's something 
about them 
we don't know. 


James Caan and Mandy Patinkin: 
Two LA. cops...on an 
extraterrestrial beat. 

Terence Stamp: Evil of a 
different kind. Evil 
that threatens to destroy 
an ALIEN NATION. 


Available June 15th 
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Kidvid 




Disney does 
it better 


Wagging Tales: 

Four adorable offspring 
from Lady and the 
Tramp. 


that more 

vies can actually be made. 

“Video stopped the financial 
pressures to keep costs down, 
also created pressure to create new 
product.” The challenge remains to 
maintain quality in the face of ever-es- 
calating costs. “You can’t get away with 
cheap animation in theatricals,” he 
warns. “I don’t think it would be possi- 
ble to make Cinderella today.” Comput¬ 
ers have helped spare the artists the 
more mechanical processes of anima¬ 
tion, but all other costs have sky¬ 
rocketed. 

Because of the great number of films 
and shorts — both animated and live ac- 

1 (sometimes both!)—in the Disney 
vaults, the company has a unique oppor¬ 
tunity in the home video market and ex¬ 
ploits it carefully. Films arc released in 
cycles, and timing is crucial in generat¬ 
ing the maximum response for each new 
title. As Mechanic tells it, this genera¬ 
tion doesn’t know The Jungle Book well, 
D it may be reintroduced theatrically 
before coming to home video. 

Likewise, careful timing also rules 
airings of the classics on the Disney 
Channel. In general, after playing on the 
cable network, films are put away to re¬ 
gain collectability. You can no longer 
buy Pinocchio, for example, but Mechan¬ 
ic thinks it may come around again the¬ 


atrically in 1991. Cinderella may be back 
on the big screen in 1993. Yet there is no 
guarantee that a film, once pulled, will 
return on home video. Mechanic calls 
this a system of “asset management.” 

“It’s about keeping [the films] spe¬ 
cial,” he says. “There’s nothing like 
them and, because of generational 
shifts, they’ll be as valuable in the future 
as they are today.” Every new creation, 
every re-release of a classic, says Me¬ 
chanic, is a studied decision. “We’re not 
strip-mining the vaults. The company is 
ambitious about trying to contribute to 
that [Disney] legacy.” 

Disney’s plans now include the r 
lease of one new feature film each year. 
(For 1989, the work-in-progress is Little 
Mermaids.) But unlike most studio 
which generally release films to home 
video six months or so after the theatri¬ 
cal run, Disney plays a more complex 
game. Oliver, for example, will not be on 
home video in the near future, although 
the company intends to release one a: 
mated classic per year. Plans also call for 
the creation of a new short, like Mickey’s 
Christmas Carol, each year. 

Nothing is done strictly for one pur¬ 
pose these days, he admits. “The costs 
are too high.” The exception is a possi¬ 
ble interactive project with Ideal Toys 
that specifically addresses the special 
quality of video. For the future, the 
Mini-Classics series will continue, and 
lines like the Sing Along series, compiled 
from various vault materials, will be ex¬ 
tended. One exciting new development, 
due sometime around'the end of 1989, i 
a Disney release of materials recently 
obtained from the classic Rocky and Bull- 
winkle scries. , 

continued on page /o 


BY MARIANNE MEYER 

The statistics are astounding. Of B 
board’s 25 best-selling children’s video- 
cassettes in 1988, 23 came from Walt 
Disney Home Video. While there are 
other, smaller companies producing 
great kidvid fare — some of which we’ve 
featured in this column —you have to 
give credit to a company that combines 
such extraordinary success with a genu- 
e regard for quality. 

I recently visited the animation 
building of Disney studios, located a 
the intersection of Dopey Drive and 
Mickey Avenue on a lot in Burbank, 
California to speak with Bill Mechanic, 
President of Buena Vista Home Video, 
about Disney’s home video triumphs. 

Mechanic thinks that “home video 
may have kicked off a new golden era 
for feature animation.” Parents, he feels, 
have rediscovered the joys of well done 
cartoons and, reminded of their own 
childhood experiences, want to share it 
with their kids. He points to last year’s 
Oliver and Company (Disney’s twenty- 
seventh animated feature) and MCA’s 
Land Before Time as proof of a strong 
market. 

Home video, he says, has also meant 


Family Favorites: 

Two of Disney’s most 
beloved characters are 
Cinderella (above) and 
Pinocchio. 
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[HIGHLIGHTS OF THE MONTH 


All the Best, Steve Allen 

1986 comp. Color/B&W. Dir. Anthony Po- 
tenza. Skits, interviews from '50s comedy 
show with guests Jerry Lewis, Johnny Car- 
son, Don Knotts, Jonathan Winters. 48m. 
Hi $29.95. Media. 

Ben and Me 

1954. Anim. Voice of Sterling Holloway; 
dir. Hamilton Luske. Delightful short about 
mouse who inspires Ben Franklin. Approx. 
30m. Hi $14.95. Disney. 

Bird 

1988. Forest Whitaker, Diane Venora; pr./ 
dir. Clint Eastwood. Bio of troubled jazz 
great Charlie Parker. 161m. (R) Hi ss cc 
$89.95. Also Spanish-sub. version (V only). 
Warner. 

The Crowd 

1928. B&W. James Murray, Eleanor 
Boardman; co-wr./dir. King Vidor. Classic 
silent film: couples endure hardships of city 
life. Orchestral score. 104m. Hi $29.95. 
MGMAJA. 

A Cry in the Dark 

1988. Meryl Streep, Sam Neill; co-wr./dir. 
Fred Schepisi. Intelligent docudrama based 
on case of Australian woman accused of 
murdering her baby. 112m. (PG-13) Hi ss cc 
$89.95 8 $29.98. Also Spanish-sub. version 
(V only). Warner. 

Dead Heal on a Merry-Go-Round 
1966. James Coburn, Aldo Ray, Camilla 
Sparv; wr./dir. Bernard Girard. Offbeat 
caper: ex-con masterminds bank robbery. 
107m. Hi V only. $69.95. RCA/Columbia. 



Keynote Performance: Shirley Maclaine plays a 
piano teacher in the title role of Madame Sousatzka. 


Dirty Rotten Scoundrels 

1988. Michael Caine, Steve Martin, Glenne 
Headly; dir. Frank Oz. Droll comedy of 
manners: Riviera swindler challenges up¬ 
start competitor. 110m. (PG) Hi ss cc 
$89.98. Orion. 

The Doors; Live In Europe, 1968 

1989. Dir. Paul Justman. Excerpts from 
concerts in Amsterdam, London, Frankfurt; 


songs include “Light My Fire," “Back Door 
Man,” “Hello, I Love You.” 58m. Hi V 
only. $19.99. HBO. 

Greed 

1923. B&W. Gibson Gowland, Zasu Pitts, 
Jean Hersholt; wr./dir. Erich Von Stroheim. 
Partially restored version of silent-film mas¬ 
terpiece (butchered from eight to two 
hours after its debut), with still photos 
standing in for cut scenes. Orchestral score. 
132m. Hi $29.95. MGM/UA. 

I’ll Cry Tomorrow 

1956. B&W. Susan Hayward, Richard 
Conte, Jo Van Fleet, Eddie Albert; dir. 
Daniel Mann. Hayward gives powerhouse 
performance as alcoholic ’30s star Lillian 
Roth. 120m. Hi $29.95. MGM/UA. 

Jirnl Hendrix: Live in Monterey, 1967 
1989. Dir. D.A. Pennebaker, Chris 
Hegedus. Extended set includes “Purple 
Haze,” “Wild Thing,” “Foxy Lady,” more. 
48m. Hi St V only. $19.99. HBO. 

John Lennon and the Plastic Ono Band: 

Live Peace in Toronto, 1969 
1989. Dir. D.A. Pennebaker. Songs include 
“Money,” “Give Peace a Chance”; also fea¬ 
tures Bo Diddley, Jerry Lee Lewis, Chuck 
Berry’, Little Richard. 56m. Hi St V only. 
$19.99. HBO. 

Madame Sousatzka 

1988. Shirley MacLaine, Peggy Ashcroft, 
Navin Chowdhry, Twiggy; co-wr./dir. John 
Schlesinger. MacLaine hams agreeably in 
role of eccentric piano teacher determined 
to shape young prodigy’s development. 

121m. (PG-13) Hi ss $89.95. MCA. 

Mickey and the Gang 

1989 comp. Anim. Vintage shorts Moose 
Hunters (’37), Boat Builders (’38), Canine 
Caddy (’41). Approx. 30m. Hi $14.95. 

The Other 

1972. Uta Hagen, Diana Muldaur, Chris 
and Martin Udvarnoky, John Ritter; pr./dir. 
Robert Mulligan. Harrowing thriller; boy 
believes his twin brother is to blame for ap¬ 
parently accidental deaths. 100m. (PG) Hi 
St (simulated) cc $59.98. CBS/Fox. 

Otis Redding; Live in Monterey, 1967 

1989. Dir. D.A. Pennebaker, Chris 
Hegedus, David Dawkins, Alan Douglas. 
Acclaimed concert appearance plus footage 
from ’67 tour; songs include “Shake,” 
“Respect,” “Try a Little Tenderness.” 30m. 
Hi St V only. $19.99. HBO. 

Pat and Mike 

1952. B&W. Spencer Tracy, Katharine Hep¬ 
burn, Aldo Ray, Jim Backus; wr. Garson 


See next page for key to abbreviations. 
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A big month for action fans; CBS/Fox’s “Hollywood 
Goes to War” collection features D-Day the Sixth of ]une, 
The Desert Fox, Tora! Tora! Tora!, Twelve O’Clock High, 
The Eagle Has Landed, Von Ryan’s Express and Escape to 
Athena at $19.98 each (double-cassette titles Patton, The 
Sand Pebbles and The Longest Day are $29.98). MGM/ 
UA is “Armed for Action” with $19.95 reissues of The 
Defiant Ones, Shaft, Telefon, American Ninja, 

Forced Vengeance, Pat Garrett and Billy the Kid (restored 
to 122m.), For a Few Dollars More and Breakheart Pass. 

The “Warner Wave” washes ashore with a lineup of 
$89.95 releases watered down to $19.98 each. Titles 
include Full Metal Jacket, The Witches of Eastwick, The 
Lost Boys and Nuts. 

Vestron gears up a “Children’s Fantasy Factory” 
with $19.98 VHS-oniy reissues of Dinosaur, The Charles 
Dickens Collection (8 animated adaptations), Benji, For 
the Love of Benji, Benji Takes a Dive at Marineland, Bible 
Tales and More Bible Stories: Tales from the Old Testament. 
At $14.98 you’ll find episodes of Reading Rainbow, The 
Little Prince and Puff the Magic Dragon. —SD 
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t Christmas Comes Eariy Sale! 

$K CALL US FOR BIG SAVINGS! 

^ NATIONWIDE SUPER DISCOUNTERS OF BRAND 

an name camcorders, imagine sony, pentax, 

^ 1 RCA, MINOLTA, OLYMPUS, CANON, CHINON, 

^ t J ^ /J^ RICOH, JVC, MAGNAVOX, GE AND PANASONIC 

« 


AS LITTLE AS $748! 


Our warehouse is bulging. We need more 
room, so we’re offering you extra great 
' buys to help move out merchandise. Our 
low prices, our service and our quality can’t 
be beat. Just call your local electronics 
, center for prices and then call us. You will 
be amazed at how much more you will get 
* for your money. Why? Because VDC is not 
a store but a nationwide “direct to the con¬ 
sumer” distributor. So don’t delay, save 
, hundreds of dollars, call now and save! A 
r VERY MERRY EARLY CHRISTMAS! 


^ WHY BUY FROM US? 

^ i 


• WE SELL NO GRAY GOODS. SO ALL 
> CAMCORDERS HAVE USA MANUFAC- 
l TURERS’WARRANTY-WE SELL ONLY 

brand new camcorders ... no 

TRADE INS, NO RECONDITIONED 
- UNITS • ALL IN ORIGINAL FACTORY 

JA packaging • technically trained OLYMPUS 
REPRESENTATIVES 405 

• AND BEST OF ALL, OUR LOWEST DI¬ 
RECT TO THE CONSUMER PRICES! 


f 

I 




ACCESSORIES—GREAT VALUES! 

Professional Quality Filters . $69.95 

Quick Release Fluid Head Tripod . $99.95 

2X High Resolution Tele Lens . $169.00 

Super Wide Angle Lens. $159.00 

VHS Tape Rewinder. $49.95 

Copy Kit (transfer film to video) . $39.95 

Vidimate 200 . $299.00 

New! Azden Pro 250 Wireless 

Microphone. $199.00 

Videonics Direct Ed Plus, EWA Marine Housing 
Extended Warranties .CALL 

NEW! LOW PRICES ON FAX MACHINES 


SONY 


PANASONIC 
PV 350 $1350 


CALL 


MINOLTA 

C-50 


FOR 


BEST 


PRICE 


E808 


RCA 

CC320 


CALL 


FOR 


BEST 


PRICE 


SATISFACTION GUAFIANTEED. Returns or exchanges must 
be made within seven days. Call for return authorization 

AVAILABLE • OPEN 7 DAYS MON.-FRI. 10AM-7PM_EST, SAT./SUN. 10AM-5PMJST :,rd^oTdrn^^fS5'« 

printed matter. Shipping, handiing and insurance charges 
are extra and non-refundable. Availability is not guaranteed 
on aii items. Prices subject to change without notice. Not 
responsible for typographical errors. 

© 1989 VIDEO DISTRIBUTION CENTER, INC. VD-7 


VISA, MASTERCARD & AMERICAN EXPRESS ACCEPTED • OVERNIGHT DELIVERY 
AVAILABLE • OPEN 7 DAYS MON.-FRI. 10AM-7PM EST, SAT./SUN. 10AM-5PM EST 

Call 1-800-283-3438 
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DIGITAL VIDEO STABILIZER 

ELIMINATES ALL VIDEO COPYGUARDS 



darkening, color shift, un- 
d lines, flashing or 
Jagged edges. This Is 

lion jamming signals em¬ 
bedded In the video tape, 
such as Macrovislon copy 
protection. The DIGITAL 
VIDEO STABILIZER: RXII 

rmpletely eliminates all 
copy protections and jam¬ 
ming signals and brings you 
crystal clear pictures. 

WARNING 

The Digital Video 
Stabilizer: RXII is in¬ 
tended for private 
home use oniy. It is 
not intended to copy 
rentai movies or 
copyrighted video 
tapes that may 
constitute copyright 
infringement. 


• Easy to use 

• State-of-th 


• Works on all types r 
VCRs, TVs, and Monitor 

• Light weight (8 ounce 
and Compact (1x3.5x5') 

• Beautiful deluxe gift box 

• Uses a standard 9 Volt 
battery which will last 1-2 


where for $99 or m< 

• UNCONDITIONAL 30 
DAYS MONEY BACK 
GUARANTEE 

• 1 YEAR WARRANTY 

• FAST UPS DELIVERY 
Air Shippmg available 


To Order; 1-800-445-9285 or 516-694-1240 
$49.95 ea -t- $4 for p&h 

visa, M/C, CCD M-F: 9-6 (battery not Included) 


CHINON ELMO SONY PANASONIC HITACHI 
O S 

I TOc'vc tfowi > 

Q o 

I 0 % > 

I \ 

Lu We search the world over to be able to P 
1 deliver the most complete selection ^ 
^ of video camera batteries. We 
o maintain an extensive inventory at g 
^ competitive prices to insure yoursat- h 
o isfaction. If we can not deliver your x 
j order within 60 days of your first “ 
Q. phone call it's on us or we’ll send you > 
(3 a $50.00 savings bond. ? 

I MOST ORDERS I 
^ SHIP SAME DAY! | 

< SONY 

> PANASONIC 

> HITACHI 


RCA 
NEC 
CANON 
MINOLTA 
PENTAX 
SHARP 
AKAI 

MAGNAVOX 

QUASAR 

JVC 


ZENITH = 

TOSHIBA ■] 

MITSUBISHI < 

SANYO , 

FISHER c 

PIONEER c 

SYLVANIA 3 

VIVITAR ; 

SAMSUNG ; 

PHILCO 

JC PENNEY ( 

SEARS ! 

RADIO SHACK , 


d Batteries Unlimited ? 

5 (800) 343-5733 ^ 

I < 

(h iHSiansiiihi vaiHsoi davHS xvxNad o 




Butterfield 8 

1960. Elizabeth Taylor, Laurence Harvey, 
Eddie Fisher, Dina Merrill; dir. Daniel 
Mann. Trashy melodrama, daring for its 
day: Manhattan call girl in love with mar¬ 
ried man. Liz won Best Actress Oscar. 

110m. Hi $29.95. MGM/UA. 

Distant Thunder 

1988. John Lithgow, Ralph Macchio, Kerrie 
Keane; dir. Rick Rosenthal. Vietnam vet 
reunited with estranged teenage son. 114m. 
(R) Hi ss cc V price n.a. B $29.95. Para- 


Everybody’s All-American 

1988. Jessica Lange, Dennis Quaid, Timo¬ 
thy Hutton, John Goodman; co-pr./dir. 
Taylor Hackford. Former football star’s 
troubled marriage. 127m. (R) Hi ss cc 
$89.95 8 $29.98. Also Spanish-sub. version 
(V only). Warner. 

Flesh and the Devil 

1927. B&W. Greta Garbo, John Gilbert, 

: Lars Hanson, Marc McDermott; dir. 
Clarence Brown. Garbo glamorous as 

■ [ temptress involved with three men. Silent 

with orchestral score. 113m. Hi $29.95. 
MGM/UA. 

Hanna’s War 

1988. Maruschka Detmers, Ellen Burstyn, 
Anthony Andrews, Donald Pleasence; dir. 
Menahem Golan. Hungarian woman volun¬ 
teers for British RAF rescue mission during 
WW 11, endures Nazi interrogation. 148m. 

I (PG-13) Hi ss $79.95. Media. 

I Could Go on Singing 

1963. Judy Garland, Dirk Bogarde, Jack 
I Klugman; dir. Ronald Neame. Poignant 
melodrama of neurotic, self-destructive star, 
clearly based on Garland's own life. Letter- 

■ boxed. 99m. Hi $29.95. MGMAJA. 

I Wake Up Screaming 

1941. B&.W. Betty Grable, Victor Mature, 

! Laird Cregar, Carol Landis; dir. Bruce 
Humberstone. Stylish noir whodunit: 

: woman tracks sister's killer. 82m. Hi cc 
' $19.98. Key. 

' Last Rites 

1988. Tom Berenger, Daphne Zuniga, Dane 
Clark, Paul Dooley; wr./pr./dir. Donald P. 
Bellisario. Priest shelters woman hunted by 
mob. 103m. (R) Hi ss cc $89.98. CBS/Fox. 


Bongo 

1947. Anim. Segment from feature omnibus 
Fun and Fancy Free: circus bear flees cruel 
trainers. Approx. 25m. Hi $14.95. Disney. 

Cartoon Holidays 

1989 comp. Anim. BSiW. Shorts from Max 
Fleischer Studios; includes Betty Boop’s Hal¬ 
loween Party (1933), Santa’s Surprise, 

Rudolph the Red-Nosed Reindeer. 48m. V 
only. $14.95. Republic. 

Cartoonies Featuring Betty Boop 
1989 comp. B&W. Anim. Includes Farm 
Foolery, Any Rags (1932), Betty Boop’s Ups 
and Downs (’32), 3 more. 46m. V only. 
$14.95. Republic. 


Columbia Pictures Cartoons 
Starring Li’l Abner 

1989 comp. Anim. Mid-’40s shorts based on 
comic strip; includes Amoozin' but Con- 
foozin’, Kickapoo Juice, Sadie Hawkins Day, 2 
more. 35m. Hi V only. $29.95. Magic. 
Hoppity Goes to Town 
(a.ic.a. Mr. Bug Goes to Town) 

1941. Anim. Dir. Dave Fleischer. Feature 
film about grasshopper who saves bug vil¬ 
lage from villainous beetle, plus “Gabby" 
short. 85m. V only. $14.95. Republic. 

Nuts About Chip 'n' Dale 
1989 comp. Anim. Includes Two Chips and 
a Miss (1951), Food for Feudin’ (’49), Trailer 
Horn (’49). Approx. 25m. Hi $14.95. 

Walt Disney Sing-Along Songs; 

Fun with Music 

1989 comp. Live action/anim. Onscreen lyr¬ 
ics accompany clips from The Aristocats, 
Summer Magic, Oliver & Company, Snow 
mite, more. Approx. 30m. Hi $14.95. 


VIDEODISCS 


Alice Adams 

1935. B&W. Katharine Hepburn, Fred 
MacMurray; dir. George Stevens. Drama. 
99m. CX dig. $39.95. Image. 

And Now for Something 
Completely Different 

1972. Comedy: pieces from Monty Python’s 
Flying Circus TV series. 89m. (PG) CX dig. 
$39.95. Image. 

The Blue Max 

1966. George Peppard, James Mason. 
Action. Letterboxed. 156m. ss CX dig. 3 
sides. $69.98. CBS/Fox. 

Coming to America 

1988. Eddie Murphy, Arsenio Hall. 

Comedy. 116m. (R) ss CX dig. $24.95. Para¬ 
mount. 

Coogan’s Biuff 

1968. Clint Eastwood, Lee J. Cobb. Drama. 
100m. (PG) CX $34.98. MCA. 

The Desert Fox 

1951. B&W. James Mason, Jessica Tandy. 
War drama. 88m. St (simulated) CX dig. 
$39.98. CBS/Fox. 

House on Haunted Hill/ 

Attack of the 50 Ft. Woman 
1958. Vincent Price/Allison Hayes. Horror/ 
sci-fi double feature. 141m. CX cc (House 
only) dig. 3 sides. $49.98. CBS/Fox. 

Invasion of the Body Snatchers 
1956. B&W. Kevin McCarthy, Dana Wyn- 
ter. CLV reissue of sci-fi classic. Letter- 
boxed. 80m. CX dig. $44.95. Criterion. 

The Longest Day 

1962. B&W. John Wayne, Henry Fonda. 
Action: account of D-Day invasion. Letter- 
boxed. 180m. ss CX dig. 3 sides. $69.98. 
CBS/Fox. 

Macbeth 

1948. B&W. Orson Welles, Jeanette Nolan; 
dir. Welles. Shakespeare adaptation. 105m. 
CX dig. $39.95. Image. ► 
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CONSUMERS DISCOUNT WAREHOUSE 


1 - 800 - 882-4460 


IN NEW YORK STATE 212-581-9056 
OPEN 7 DAYS TO SERVE YOU BETTER 


BUY DIRECTLY FROM THE WAREHOUSE 


AND SAVE! 

JUST CALL TOLL FREE 1-800-882-4460 


Consumers Discount Warehouse stands for Service, Quality and Low PricesI 
We otter the Absolute Best In Over 100 Name Brand Quality Cameras. 


Panasonic 

PV-S350 

^1288 

WewPV-430....CALL 

PV-330. instant! 

MAILORDER REBATE 

ConsumeisDiscxxjTladLcwPitce 



CALL 


Panasonic 

_ NEW Py-520 

liiKJ I w/Built-in light 

IP^ ’-PowerZoom 
•Autofoojs 

■ • Low Light Sensitivity 

PV-460.$1288 

PV-420 ^788 

ConsLrreisDiscou^ Lew Price 




^ A I I CaeeumeisDBOourriaii Lew Price 

M L L Pack^ Indudes 20 Piece OMt 


CHiNON 

NEW CV-T72 

Digital Effecta 

CV-T65 Color 
Viewfinder 



Panasonic 

PV-110 

$777 



PV-440.CALL . 

PV-445.CALL \ 

PV-S150.$1128 

AG-170.$948 Package Includes 

20 Piece Outfit 


SONY 

CCD-F40^S59 


CCD-V-11 

CCD-220 

CCD-F35 

CCD-V99 



vioto 

i/iaio 

Reader Service Card 

Reader Service Card 


Name__ 

Address_ 

City_State_Zip. 

Telephone Number (with Area Code)_ 


Name__ 

Add ress_ 

City__State_Zip. 

Telephone Number (with Area Code)_ 


I. Please check the video and video-related products you plan to buy In the next 12 


ad VCR 

B □ TV monitor/receiver 
C □ Projection TV 
D □ A/V system 


E □ CD player, LV player, combi-player 
F □ video camera/camcorder 
G □ Other audio equipment 
H □ Prerecorded videotapes 


2. How many prerecorded videotapes have you purchased in the last 12 months? 
jD More than 25 QD6-10 

M □ 21-25 f, □ 3-5 

N □ 16-20 S □ 1-2 

Pn 11-15 TDNone 


1. Please check the video and video-related products you plan to buy in the next 12 
months. 

A □ VCR E □ CD player, LV player, combi-player 

B □ TV monitor/receiver p □ video camera/camcorder 

C □ Projection TV G □ Other audio equipment 

D □ A/V system H □ Prerecorded videotapes 

2. How many prerecorded videotapes have you purchased in the last 12 months? 

J □ More than 25 q □ 6-10 

MD 21-25 R as-S 

N 016-20 s 01-2 

P 011-15 TDNone 


4. Are you currently a subscriber to VIDEO? K □ Yes L U No 


4. Are you currently a subscriber to VIDEO? KDYes LDNo 


33 34 35 


79 80 81 


92 93 

I08 109 110 
23 124 125 

139 140 


168 169 170 
183 184 185 

Allow 6*8 weeks for information 


96 97 98 

27 128 

57 158 
87 188 


ve desired information 


21 22 23 


50 51 52 53 


38 39 40 


27 28 

57 58 

72 73 

85 86 87 88 


99 100 
14 115 
29 130 


104 105 
134 135 
164 165 


se circle product numbers to 


ve desired informati< 


18 19 20 

33 34 35 

48 49 50 51 


37 38 39 40 


94 95 96 97 

26 127 

56 157 
71 172 

186 187 

Allow 6-8 weeks for information to arrive 


26 27 28 


66 67 68 69 70 71 


55 56 57 58 59 


85 86 87 88 


45 146 
60 161 
75 176 


03 104 105 

18 119 120 
33 134 135 

164 165 
179 180 
192 193 194 195 


5S September 19. 1989. V/7/89 












































DIGITAL VIDEO STABILIZER 

ELIMINATES ALL VIDEO COPYGUARDS 



I 

a 

I 

I 

I 

I 

I 


noying periodic color 
darkening, color shift, un- 

jagged edges. This is 
caused by the copy protec¬ 
tion Jamming signals em¬ 
bedded in the video tape, 


protection. The DIGITAL 
VIDEO STABILIZER: RXII 
completely eliminates all 
copy protections and jam¬ 
ming signals and brings you 
crystal clear pictures. 

WARNING 

The Digital Video 
Stabilizer: RXII is in¬ 
tended for private 
home use only. It Is 
not intended to copy 
rental movies or 
copyrighted video 
tapes that may 
constitute copyright 
infringement. 


FEATURES 

•The best and the most 
exciting Video Stabilizer 
in the market 

• Easy to use and a snap to 
install 

• State-of-the-art micro¬ 
chip technology 

• 100% automatic - no 
need for any 
troublesome adjust- 

• Works on all types of 
VCRs, TVs, and Monitors 

• Light weight (8 ounces) 
and Compact (1x3.5x5") 

• Beautiful deluxe gift box 

• Uses a standard 9 Volt 


battery which will last 1-2 



• UNCONDITIONAL 30 
DAYS MONEY BACK 
GUARANTEE 

• 1 YEAR WARRANTY 

• FAST UPS DELIVERY 


I To Order 1^-800-445-9285 or 516-694-1240 


DIRECTORY 


Butterfield 8 

1960. Elizabeth Taylor, Laurence Harvey, 
Eddie Fisher, Dina Merrill; dir. Daniel 
Mann. Trashy melodrama, daring for its 
day: Manhattan call girl in love with mar¬ 
ried man. Liz won Best Actress Oscar. 

110m. Hi $29.95. MGMAJA. 

Distant Thunder 

1988. John Lithgow, Ralph Macchio, Kerrie 
Keane; dir. Rick Rosenthal. Vietnam vet 
reunited with estranged teenage son. 114m. 
(R) Hi ss cc V price n.a. B $29.95. Para¬ 
mount. 

Everybody’s All-American 

1988. Jessica Lange, Dennis Quaid, Timo¬ 
thy Hutton, John Goodman; co-pr./dir. 
Taylor Hackford. Former football star’s 
troubled marriage. 127m. (R) Hi ss cc 
$89.95 8 $29.98. Also Spanish-sub. version 
(V only). Warner. 

Flesh and the Devil 

1927. B&W. Greta Garbo, John Gilbert, 
Lars Hanson, Marc McDermott; dir. 
Clarence Brown. Garbo glamorous as 
temptress involved with three men. Silent 
with orchestral score. 113m. Hi $29.95. 
MGMAJA. 

Hanna’s War 

1988. Maruschka Detmers, Ellen Burstyn, 
Anthony Andrews, Donald Pleasence; dir. 


Columbia Pictures Cartoons 
Starring Li’l Abner 

1989 comp. Anim. Mid-’40s shorts based on 
comic strip; includes Amoozin' but Con- 
joozin, Kickapoo Juice, Sadie Hawkins Day, 2 
more. 35m. Hi V only. $29.95. Magic. 
Hoppity Goes to Town 
(a.k.a. Mr. Bug Goes to Town) 

1941. Anim. Dir. Dave Fleischer. Feature 
film about grasshopper who saves bug vil¬ 
lage from villainous beetle, plus “Gabby" 
short. 85m. V only. $14.95. Republic. 

Nuts About Chip ’n’ Dale 
1989 comp. Anim. Includes Two Chips and 
a Miss (1951), Food for Feudin’ (’49), Trailer 
Horn (’49). Approx. 25m. Hi $14.95. 

Disney. 

Walt Disney Sing-Along Songs; 

Fun with Music 

1989 comp. Live action/anim. Onscreen lyr¬ 
ics accompany clips from The Aristocats, 
Summer Magic, Oliver & Company, Snow 
White, more. Approx. 30m. Hi $14.95. 


VIDEODISCS 


Alice Adams 

1935. B&W. Katharine Hepburn, Fred 
MacMurray; dir. George Stevens. Drama. 
99m. CX dig. $39.95. Image. _ _ 


I 






































Panasonic 

PV-S350 

^1288 

WewPV-430....CALL 

PV-330 .INSTANT' 

MAIL ORDER REBATE 

ConsiJTieisDisoouTledUwPrioe 


CONSUMERS DISCOUNT WAREHOUSE 


1 - 800 - 882>4460 


IN NEW YORK STATE 212-581-9056 
OPEN 7 DAYS TO SERVE YOU BETTER 


BUY DIRECTLY FROM THE WAREHOUSE 


AND SAVE! 

JUST CALL TOLL FREE 1-800-882-4460 


Consumers Discount Warehouse stands for Service, Quality and Low Prices! 
We offer the Absoiute Best in Over 100 Name Brand Quaiity Cameras. 



CALL 


MIN#LTA 



^ A I I ConsLnieisDisoourilBd Lew Price 
M L L, Packege Includes 20 Piece OutSt 


CHINON 

NEW CV-T72 

Digital Effects 

CV-T65 Color 
Viewfinder 



CALL 


CcrsjmeisDisccLrtlBd Lew Price 


Panasonic 

PV-110 

$777 



PV-440.CALL , 

PV-445.CALL | 

PV-S150.$1128 

AG-170.$948 Package Includes 

20 Piece Outfit 


SONY 

CCD-F40^SP9 

CCD-V-11 
CCD-220 
CCD-F35 
CCD-V99 
WEM//CCD-F70 
CALL FOR DETAILS 

OA| I CcTBumeisCrisccurried Lew Price 

Package Includes 20 Piece Oum 



JVC 



COCCI 20 PIECE 
rnCCi PACKAGE 


■JVC 


CALL 



^1248 


Canoti 



M > I I CcnsunetsDsccurried Lew Price 
UALL Package Includes 20 Piece Outlit 


LSKyncERa 



TOP-OF-THE-LINE HI-RES OPTICS 

SUPER WIDE I.BxTELE 

- LENS 

^169 


$149 


LENS 

$199 



$299 




KOH-130 

M band 8 

KDS-820 

•Hibands— .. . ucrEurnemusoounoBaLcwtnKB 
\jl\\A.PackcQe Includes 20 Piece Oust 


Call For Consumers Disiounted low Low Prues! 


OPEN 7 DAYS A WEEK SEND CHECK OR MONEY ORDER TO 250 WEST 57th ST., N^YORK, NY 10107 




har^ingsndinsurBncechsroesBrenon-refundaDie. Quantities are limitBcT Avail 
tochangewtftoutnotice. Notresoonsiblefor typographicalerrors. Prices are fonli 


.irtv. 













































COMPETITIVEPRICING...CXU/WW 
m YOUR BEST DEUViMUmE! 


RmmHI-BAND HTFI STEREO CAM^Ui:^^ 


PANASONIC 


OLYMPUS SONY KYOCERA 

VSX405 IN STOCK MINOLTA 

VX406 CALL JVC 

RORULAR FEATURES - 

. VHS-C 6:1 ZOOM 5 LUX - - -, 

. 8mm 5 LUX KD1700 

• VHS FULL-SIZE CAM TIME/DATE 6.1 

• VHS-C FLY ERASE. 

• VHS FULL-SIZE ^AM TIME/D^E 
SgSS • VHS 8:1 ZOOM FLY ERASE w/CH 


BEST VALUE: 

PANASONIC PV530 ‘RCACWM 
PANASONIC PV520 * JVCGRSTO? 
■OLYMPUS VX803 -JVCGReO 
■OLYMPUS VXS405KU 
• CANON E808 


CANON A1 
■RICOH flSOO 


SUPER PRICE REDUCTIONS: 

YASHICA KD5010-SONV CC^ 

CANON E708 

HiwcHivra ;»mc50 


.RCACC310 

.GEGE9825 


.PV460 


VCR’s-VHS & BETA 


-PANASONIC 4 HD VHS 

.SJ]Ki!II!SH,-RST«Ts:::::>iSS 

*649 

-4+2 SUPER VHS HfFI MTS 

SUPER & FLY ERASE w/DIGITAL *899 
-VHS RECORDER ’ZO® 

-BETA DECK ’Z'g 

-PLAYER ONLY VHS 'Igg 

-AC/DC VHS PLAYER 'Ig® 

-8mm & STEREO PCM HI-Fi PORT. |700 
-20" TV VCR PANASONIC *550 

-5" TV VHS PLAYER ONLY *399 


SPECIAL EFFECT 

& CHARACTER GEN. 
EDITIHG PROCESSOR 


HI-BAND 8MM 


OUDIO HI-FI RECEIVERS 


COMPACTDipC 

moor aMaanavox* JVC/ • lOoC 


laser disc 

Pioneer • Magnavox 


SANSUICharaclei Generator VCQ99. Ca/I 

NEWMARK VAM2000 Disital Disolv. Oa« 

JVC JXW9 Special Effects. , 

SANSUIVX99. 

AZDEN or NADY Wireless MIcs . Oail 

— Accassomas — 

SmPTOO ^^Mv°si;SsE^OR 

SUNPAK 
VIDEO 
UOHT 

•ttiu $&8 *#300 ■ *119”” 

•NPn , . *68 .P61208iiimSONY *6“ 
I .SUPERVHSTAPE(T120) *10“ 


TV’S 


20" REMOTE 
COLOR TV 
MTS STEREO 

$299 

40" PNP 
Hl-RESOLUTION 

$1995 

STEREO 

SUPER VHS 
30" TV 

$1299 


1 Mrc \ I _ _ 

CAR STEREOS 

— CALL TOLL FREE — 

& RADAR DETECTORS 


FORMOREiNFO,Cali: WILL MATCH OR BEAT AMY LEGITIMATE PRICE 

( 201 ) 696-6531 FEDERAL EXPRESS AVAILABLE | 

Call Toll-Free: 1 (800) 444-6300 A^c^^ssrf^s 
Orders: 1(800)247-4654“” 

















































Mary of Scotland 

1936. B&W. Katharine Hepburn, Fredric 
March; dir. John Ford. Drama. 123m. CX 
dig. 2 discs. $49.95. Image. 

Mr. Blandings Builds His Dream House 
1948. B&W. Cary Grant, Myrna Loy. 
Comedy. 94m. CX dig. $39.95. Image. 

Mr. Lucky 

1943. B&W. Cary Grant, Laraine Day. 
Comedy. 100m. CX dig. $39.95. Image. 

Patton 

1970. George C. Scott, Karl Malden. War 
drama. Letterboxed. 171m. (PC) ss CX dig. 
3 sides. $69.98. CBS/Fox. 



Tapes and discs are not available for sale 
directly from companies listed unless the 
phone number given specifies “orders.” 


CBS/Fox Video, 1211 Sixth Ave., New York, 
NY 10036; 212-819-3200. 

The Criterion Collection, 2139 Manning 
Ave., Los Angeles, CA 90025; 

213-451-1383, orders 800-446-2001, in CA 
800-443-2001. 

Walt Disney Home Video, 500 S. Buena 
Vista St., Burbank, CA 91521; 818-840-1111. 
HBO Video, 1370 Sixth Ave., New York, 

NY 10019; 212-977-8990. 

Image Entertainment (Videodiscs), 

6311 Romaine St., Hollywood, CA 90038; 
213-468-8867. 

Key Video; see CBS/Fox. 

Kultur Videograms, 121 Hwy. 36, West Long 
Branch, NJ 07764; 201-229-2343, orders 
800-4-KULTUR. 

LaserDisc Corp. of America: see Pioneer. 
Magic Window; see RCA/Columbia. 

MCA Home Video, 70 Universal City Plaza, 
Universal City, CA 91608; 818-777-4315. 
Media Home Entertainment, 5730 Buck¬ 
ingham Pkwy., Culver City, CA 90230; 
213-216-7900. 

MGM/UA Home Video, 10000 Washington 
Blvd., Culver City, CA 90232; 
213-280-6000, orders 800-443-5500 
ext. 798. 


TECH TIP 


Plastic partner 

When traveling, keep a large plastic Zip- 
lock bag in the car with your camcorder. 
It makes a great rain cape for expensive 
gear when the weather turns foul. Just 
poke a hole in one end for the lens. The 
plastic is supple enough to allow opera¬ 
tion from outside the bag, leaving the 
controls safe and dry on the inside. 


Orion Home Video, 540 Madison Ave., 

New York, NY 10022; 212-888-4500. 

Pacific Arts Video, 50 N. La Cienega Blvd., 
Beverly Hills, CA 90211; 213-657-2233. 

Paramount Home Video, 5555 Melrose 
Ave., Los Angeles, CA 90038-3197; 
213-468-5000. 

Pioneer Artists, 2265 East 220 St., Long 
Beach, CA 90810; 213-835-6177. 


RCA/Columbia Pictures Home Video, 3500 
West Olive Ave., Burbank, CA 91505; 
818-953-7900. 

Republic Pictures Home Video, 12636 Bea¬ 
trice St., Los Angeles, CA 90066-0930; 
213-306-4040. 

Veslron Video, Box 10382, Stamford, CT 
06901; 203-978-5400; orders ext. 2652. 




SAVE 

mmom 




DISCOUNT VIDEO & AUDIO 


One Stop 
Shopping for 
all your 
electronic 
needs... 

• Camcorders 

• VCR’s 

• TV’s 

• Fax Machines 

All Equipment Double Boxed, 
Factory Fresh, U.S. Warranties | 

5 Year Extended Warranties 


HITACHI YAMAHA 
TOSHIBA Canon 
SONY 
NEC 

OLYMPUS JYQ; 

p3„3«,rtc 

MINOLTA 

Teclinics w 
Panasonic-Industrial 

All Accessories... 
Bogan, Vidicraft, 
Solidex, Ambico 
and more... 

VISA, MC, American Express, 
Discover, COD’s Welcome 


1 - 800 - 822-4472 


SHOPPER'S 

WAREHOUSE 


24 Hour Shipping Avaiiable 
UPS, Federal Express 

1741 Cedardale Road 
Mt. Vernon, WA 98273 
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DRAMA 

continued from page 62 


friend, her idea of fun is dressing sexy 
and getting drunk and stoned at the lo¬ 
cal dive. But one night she flirts with 
Mr. Wrong and becomes the object of a 
vicious gang rape, conducted before a 
cheering audience in the back room of 
the bar. Pragmatic prosecutor Kathryn 
Murphy (McGillis) negotiates a plea 
bargain, jailing the guilty on a reduced 
charge. But the young victim has some¬ 
thing more severe in mind. Infuriated, 
Sarah confronts the DA, leading the 
cool attorney to reconsider her actions. 

Murphy's change of heart inspires 
her to prosecute the spectators for en¬ 
couraging a crime, sparking courtroom 
scenes that give The Accused its greatest 
dramatic power. An eyewitness account 
of the assault is told via a horrifying 
flashback. The jury brings in guilty ver¬ 
dicts, so we know the forces of decency 
prevail. 

The Accused makes an important 
point about shared responsibility, only to 
shrink from the ugliest aspect of many 
actual rape cases. Though no angel, Sar- 


The Art of Video (olDgiplay 



5 Available in elegant black lacquer, walnut or 
5 natural oak finishesi 

S: A. Single unit $29,95* holds 42 CDs, 16 video 

§ tapes or 26 cassettes 

S' B. Double unit $39.95* holds 84 CDs, 32 video 
S’ tapes or 52 cassettes 

*Add $4.95 for shipping and handling 
“ Dealer inquiries welcome. 

^ Order Now! 

I 1-800-255-5550 ext. 674 

^ Visa or Mastercard accepted 

9 High Image Products, Inc. 

a 


ah never faces the courtroom humilia¬ 
tion endured by many rape victims, who 
must prove they weren’t “asking for it.” 
Sarah’s conduct leaves her vulnerable, 
in the bar and on the witness stand, yet 
no defense attorney exploits that fact. 
Simply proving a rape can be the tough¬ 
est victory of all; it’s a triumph The Ac¬ 
cused, preaching to the converted, 
awards itself too easily. 

Wisely low-key, Foster makes Sarah 
a thoroughly plausible protagonist. This 
is no tragic heroine, just a fundamen¬ 
tally decent, not overly articulate person 
struggling to keep from going under. 
McGillis has a tougher time playing the 
prosecutor. Burdened with awkward 
speeches and hackneyed motives, she 
relies on noble fervor to little effect. A 
wooden performance for a dull role. 

Bird, on the other hand, offers a part 
most actors would kill for. Director 
Clint Eastwood’s loving though clear¬ 
eyed homage to jazz great Charlie Par¬ 
ker showcases a stunning portrayal by 
Forest Whitaker as the soft-spoken alco¬ 
holic junkie. This genial, irresponsible 
man makes life hell for those close to 
him, but when he wraps his hands 
around a saxophone, the angels rejoice. 
The physically imposing Whitaker plays 
Bird with the right touch of sad other- 
worldliness, while Diane Venora, as Par¬ 
ker’s wife Chan, and Samuel E. Wright, 
as Dizzy Gillespie, make memorable foils 
for the self-destructive genius. Though 
Bird is too slow and dreamy to pack a 
punch, Whitaker deserves a standing 
ovation. 

The Accidental Tourist is a dreadful 
little flick revolving around one ques¬ 
tion; Will stodgy travel-book writer 
Macon Leary (Hurt) go back to his hu¬ 
morless, earnest wife Sarah (Turner) or 
stay with free-spirit Muriel Pritchett 
(Davis) ? It’s hard to understand why ei¬ 
ther woman would want him. Hurt plays 
Macon as an unattractive, lumbering 
bore, blessed with the emotional range 
of a rock. Turner tries gamely to 
breathe life into an underwritten char¬ 
acter, while the usually charming Davis 
purses her lips and bugs out her eyes in 
an annoying attempt to appear zany. For 
this they gave her an Oscar? ■ 


KIDVID 

continued from page 66 

Cross-promotions are another new 
development that helps fill Disney cof¬ 
fers and encourage production. Or are 
they new? In the ’50s, the original Won¬ 
derful World of Disney TV show came 
out of an agreement between Disney 
and NBC designed to fund and promote 


the first Disneyland theme park in Cali¬ 
fornia. Cross-promotion and merchan¬ 
dising are still important. Mechanic 
acknowledges, because they “expand 
the exposure” of new releases and allow 
a film company to make its mark against 
the strong advertising clout of the toy 
industry. 

Mechanic is aware that merchandis¬ 
ing is not very popular with some par¬ 
ents. “The franchise is more important 
than the quick buck,” he says. “The 
public trusts us in a way they won’t trust 
anyone else. We’ve learned to do tie-ins 
without hurting ourselves.” Though 
Disney home videos may have trailers 
for other Disney releases. Mechanic 
promises, “We won’t do hard commer¬ 
cials.” (Touchstone releases, aimed as 
they ate to older audiences, are not un¬ 
der any such edict.) 

Obviously, the kidvid field is grow¬ 
ing, and Mechanic knows that Disney is 
not the only player in town. “I think 
more people are chasing it,” he says. 
“They see that one title like Cinderella 
can sell seven million copies and it’s 
‘Aha, kid stuff works...’ I don’t think 
you’ll see anyone replicate what’s hap¬ 
pening here. We’re picking up on 60 
years of tradition.” 

Mechanic doesn’t like the competi¬ 
tion to say that Disney has hogged the 
market. “There was no Disney machine 
four years ago. We took risks nobody 
else took.” Disney doesn’t use its 
strength, he stresses, to hurt or control 
the market. “The little guy with the 
good idea always wins.” Especially if he’s 
got big round ears and white gloves. ■ 



TECH TIPS 


Is if safe? 

Battery chargers for camcorders usually 
generate a lot of heat while recharging. 
As a precaution against fire, don’t rest 
the charger on a carpeted or plastic sur¬ 
face, or on books or papers that may 
overheat or ignite. If necessary, insulate 
the charger base from the supporting 
surface. 


Instant I.D. 

Put your name and address on expensive 
video gear, especially when traveling. 
Pressure-sensitive address labels, avail¬ 
able at most stationers, are a good solu¬ 
tion. Peel off a label, (which is usually 
smudge prooO and stick it on the bot¬ 
tom of your camcorder. 
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ELECTRONICS” INC. 

Wiser Buys Are Better Buys! 




Panasonic 


es. • S-mode high sp^ shutter* flying 
i • two zone piezo auto focus system 

PLEASE CALL 


MINOLTA 


PLEASE CALL 



TOSHIBA 


:i-stlll. variable speed search, (shuttle dial) 
artimecounter* 8event/14dayprogrammabl( 

PLEASE CALL 


MINOLTA 


PLEASE CALL 


Canon 


»high speed shutter* 

PLEASE CALL 




ncii 


PLEASE CALL 


NOBODY SELLS FOR LESS!! 


CALL THE WISER CHOICE!! 

1 - 800 - 223-9688 


tS'y' SAVE NOW! 

^ CALL TOLL FREE! 




Walled Lake, Ml 48088 


IN MICH 
CALL: 


( 313 ) 669-6340 


Not responsible for typographical eri 











































THE ELECTRONIC 
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Geneva 

ATTENTION VHS-C OWNERS: 

HQ Marketing 
ONE-TOUCH 

Lets you p'lay VHS°C tapls°on a 
full size VHS VCR 

539 ®® (not for 8mm) 

Switches between a .55x wide angle and 
a 1.5x telephoto without removing the 
lens from your camcorder! The ultimate 

S 9995 

SOUDEX Z7Z7 Rewind/ 

Fast Forward with 
—y,# digital counter 

VHS or Beta Specify 
Model 8000 

SALE 53955 REQ S49 95 


OPTEX^ 

Low-Priced 

All-in-one ovnoo 
Video Light with 
Replaceable Battery 

Special 20w bulb delivers 
50w of light intensity to keep 
colors brilliant! And, NP22 
NiCd Bdttery (included) powers 
light for 20-25 minutes! 
Includes charger and diffuser. 

$0995 

E)(tra Batteries only S29.95 each! 


OPTEX^U^ 

All-in-One ^ 
Video Light with 
Replaceable Battery 

VS176-20wbulb 
delivers 50-60w of 
light intensity. Now 
takes NP66 battery 
which runs light for 
35-40 minutes! Includes 
battery and charger. 

$9995 

Replacement Battery $39.95 



OPTEX 

AC/DC 
All-in-One 
VideoLight with 
Replaceable Battery vsi 80 

Rechargeable battery powers light 
approximately 20 minutes. 
Special20w bulb delivers 50w of 
light intensify. Complete 
with charger and AC adapter. 

No bulb changing needed. 

$12995 

VSI 72 Replacement Battery $49.95 


MEMOREX 


CP 

UNIVERSAL 
REMOTE 
CONTROL 

• Replace up to 4 different 
remote controls 

• Easy to program 

• Easy to use 



SURROUND SOUND 
AMPLIFIER DS-10 

• Theotre-like sound In your 
home with true Dolby 
Surround Sound decoding 

• Built-in omplifier to 
power your speakers 


*4995 ^^^$9995 


CP UNIVERSAL 
REMOTE CONTROL 

• Replace up to 8 different 
remote controls 

• Built-in clock-5 timers 

• Easy to program 

• Programs remote coblebox for 
true time shifting 


SALE 


$6995 



Bosco SOUDEX mj 

by Solidex 

DELUXE 
CAMCORDER 
CARRYING CASE 

V92 Deluxe cose features aluminum 
alloy hightech protection. Holds oil 
format VHS camcorders, extra batteries, 
and tapes. Shock-absorbing interior- 
scratch resistant polycoated surface. 
Lockable! (19x14x7) 

$5095 

Also Available: 

V96 8mm, VHS-C (15 x B x 6) $59.95 
V95 8mm (18'/2 x 10’/2 x 6) $59.95 


vum-zuu 

VidiMate 

Now you can get professional looking results with 
your video equipment The VidiMate improves picture 
qualify during ploybdck or editing from any source. 
Features automatic fades, fine adjustment of outline, 
detail, brightness, color and tint. PLUS-2 video inputs 
and 4 video/audio outputs! PLUS PLUS-The new 
VidiMate features split screen for before/after 
comparison 

SALE $24900 


REG 


THE ULTIMATE VIDEO 
PRODUCTION CENTER 

■ Now you can do professional video production with one 

■ integrated, easy to use video editing processor. 

■ • SPECIAL EFFECTS - 16 wipes and fades to 8 colors 

• IMAGE ENHANCER - Adds sharpness and detail 

• COLOR PROCESSOR - Joystick controlled color balancing 

• AUDIO MIXING - 2 aux. inputs, mic input plus level meter 
1 - 1 A/V out plus S-VHS in & out $0^900 


CG-V60U 
CHARACTER GENERATOR 

Universal Titter odds Titles with ease to ony system 

• 4 character sizes • 6 speed scroll 

• 124 characters • 20 characters/line 

• 8 page memory • 7 lines/page 

Plus! can be powered by video comera, AC adapter or 

IN STOCK 5 199 °° 


Audio Video/S-VHS SWITCHER JXSIOO 
(compatible with oil VCRs including S-VHS!) 

• 4in/2 out A/V source selecter ' 

• 2 S-VHS input & output terminals _ 

• Front panef inputs for easy camcorder connections I 

$9995 


$19900 


ZOOM MICROPHONE 

Super cardioid zaam mic lets 
you zoom in on your subject 
cutting out side noises! 

s*rES39« 

Also Available: ECZ660 
2 position zoom mic. $65.00 




WIRELESS 
2 MIC SYSTEM 

Pickup sound 'at the s 
• Includes lavalier & ha 


jagoi 


nr i 

MONOPOD/ 

CHESTPOD 

Lightweight compact 
video camera 
monopod. $ 3995 ^ 


I [VDO-PA{^ ] 



Greatly improve comfort ' 
and stability 

CR 202 Flat Base Cameras S39.95 S4A95 

■ OR 201 Stepped Base Cameras $39.95 $99 


CAMCORD ER/VCR RE PLACEMENT BAHERIES 

maxell M1 220 Pana 220 , 300 . $39.95 _ 

M6015 Sony CCD M7, V9$39.9b Kit 569®® 


M9611 Sharp full size VHSS49.95 Ml215 RCA 220. 300 . $49.95 
M1209 RCA 900 $39.95 Ml 217 RCA VHS-C ... $49.95 

M7210 Olympus 8mm 539.95 Me013Sony8mm . 


[VDO-PAK ,l^'^^p^ 

Bottery/Llght 


6.5AH Battery pack wi 
accompanying camcorder light 
(50w DC) for OV-- - - 












































SOLIDEX ZZZ7 

AutoWinder 

VHS Rewinder in new 
$209S popular shape! 

era- a” 

Mini Video 

Enhancer 

mTHE ELECTRONIC 
sfr MAILBOX 

VIDEO 

CASSEHE ^ 

^REWmOER 

SALE®! 7®® REG $19.95 

High quality video enhancer for crisper, 
sharper copies. Plus - you can copy 
from VCR A to VCR 8 or VCR 8 to VCR 

A without changing cables. All gold tip 
connectors. Includes ft ^oc 
dll cables! 

s 1 NEW NY ORDER LINE: 800-634-1901 

Not>«poe»bi.io. For Information: 516-759-1611 .Technical Advice Hotline: 
-vBog,opb,co. 516-759-1943.10-12 Chartes Slieef. Glen Cove. NY 11542 

800-323-2325 n 



Picture Perfect 

Video Stabilizer Eliminates: 
. Picture flashing 
. Color shifts 
. Picture jitters 


$7995 



^Professional 
Camcorder Lenses 

Ligrtt weight slim line works with your autofocus! 
LT2000 2x Telephoto ' 

El 565 1.5x Tele .65 wide, 2 piece 


$98.00 






Compact 
Camcorder Lights 

CLA 150w AC $39.95 

reg S49.95 

SLAD-2 ISOwAC $59.95 
lOOwDC 

reg S69 95 



BONDWELL 

UNIVERSAL 
REMOTE CONTROL 

Replace up to 8 A/V remotes! 
Learns up to 126 commands! 
Best of oil, color-coded 
dedicated keys facilitates use! 


$4995 

SOLIDEX 
FLUID HEAD 
TRIPOD 

VT88E * WW 

Solldex's most populor tripod features heavy 
duty fluid pan head plus, central column 
grip lock, large crank gear knob and 
panhead support. Opens to 61" 

SOLIDEX MAGICDUB 


VIDEO TAPE AUDIO MIXER 

In Stereo 

ow you can odd background music and narration to your 
deotapes without affecting the originol soundtrack. Mix 
nd record from tour different sources! 

High fidelity mic and cables Included AQR 
AC or DC opotion SPECIAL ^ 

REG S99.95 




AZDEN 


WMS-PRO 
Professional VHP >> »- , 
Wireless Microphone 
System 250' Range 

Professional version of the populor WMS-20 VHP 
system provides 250' range with virtually no 
interference. Includes powerful hond held & tie 
clip mics and 2 frequency operation. A must tor 
quality audio. 

$19000 


VIDEO PRO 

HEADSET/BOOM 

MICROPHONE 

• Add narration os you're 
video toping! 

• Monitor camcorder audio! 

S3995 

fRANSFER-n 

DELUXE 
TELECINE 




Now you can preserve your Pome movies on video 
tape-easily and economically. Converts home 
movies and slides to video. Large 8 > 10 screen. 




AUDIO SOURCE 

The Ultimate Control Center 
with A/V Processing 
5 in/5 out A/V source selector 

RF In/RF out for convenience 

VIDEO-enhancer, color processor, A/V facer CAI C ^ m ^ am 
AUDIO-DNR (noise reduction), full spectrum OMLC 5 | / KOO 
onolyzer, audio dubbing, stereo synthesizer I # W 


NOW WITH 
MORE GRAPHICS! 
rf VIDEONICS DirectEDPIus 
Now You Can Make Professional 
Looking Movies... Compiete With 
Tities, Graphics and Specioi Effects! 

Here's what Direct Ed will do tor you: 

EDIT Arrange your tovorife xenes in any order. 

cnorocter generator and internal grophii 


(12 type styles and 64 colors!) 

SPECIAL EFFECTS 17 types of fades or wipes, 
LIBRARY Index scenesfot future use. 

$199.00 easy to use On screen instrucbons, wireless remote 


$ 54900 * 



EXTENDED 
PLAY PACKS I 
LEAD ACID 

6.5 AH 150 Charges 


CAMCORDER 
CASE 

Softsided cordura nylon and 
thick polyfoam lining provide 
the best prdtectidn 
VHS(17x 10x7'?) S39.95 
8mm 'C'(12x6'?x7' ?) $29.95 


SPECIAL EFFECTS 
FILTER KIT $4095 

Includes UV, polcrizer, 
x-stcr, multi-imcger, PLUS- 
cdcpfer rings nnd pnuch. 
Also Avoiloble: video 
FILTER KIT-includes UV and 
neutral density niters, odapte 
:h. S 1 


rings ond storage pouch. $] 9*^ 



OPTEX 










































VIDEOTESTS 

CANON 

continued from page 31 

viewfinder includes a removable hood 
and an adjustable magnifier. Both the 
viewing hood and the infrared sensor 
adjust for a variety of shooting angles 
and remote operations. 

The Al’s ergonomic design most ef¬ 
fectively comes into play in the area be¬ 
hind the camera. The recorder is almost 
perpendicular to the camera, and a pro¬ 
jection on the right lets a user hold it 
comfortably, like a 35mm camera. The 
cassette hatch has a viewing window 
and is also at the rear, for another 
unique aspect of the Al’s design. Dupli¬ 
cate wide-angle/tele buttons are on the 
rear segment and the power switch and 
an earphone jack are between the two 
grips. A compartment on the right side 
has buttons for line in/out, Hi8, title/ 
date adjust, timer, + and - and shift. 

Controls on the top of the recorder 
include buttons for run/pause, fast for¬ 
ward (search), play, rewind (search), 
stop, record, frame advance (slow), tape 
return (to zero) and counter reset. An 
LCD screen displays counter, function. 

timer and warnings. A covered compart¬ 
ment on the left holds the edit switch, 
connectors for video and audio line in/ 
out, DC out for the RV-E3 RF adapter, 
stereo audio output, S-video out and 
control L remote. Above the compart¬ 
ment is the eject slider. The bottom of 
the camcorder is bare but for the tripod 
socket. 

Powered by two AAA batteries, the 
remote control is oddly shaped but com¬ 
fortable. Included are buttons for start/ 
stop, date, counter reset, tape return, re¬ 
wind (search), play, fast forward 
(search), stop, frame advance (slow), 
pause/still and a zoom rocker. The con¬ 
trols cover both camera and playback 
functions. 

Operation. In spite of its advanced 
technology and design, the A1 is no 
more difficult to use than other high- 
end camcorders. The (master) auto/ 
manual switch allows automatic opera¬ 
tion of most of the controls. Options 
such as the high-speed shutter, fade, 
time, date, title, selTtimer and program 
timer are readily available. The wireless 
remote control, unique to Canon among 
camcorder manufacturers, further facili¬ 
tates operation. A TV or a monitor can 
be connected to the output so you can 

see what the camera is taping. 

The A1 is extremely comfortable to 
hold and we have found it a pleasure to 
use. The stability afforded by the rear 
grip is particularly appealing. We strong¬ 
ly suggest, however, that you try it out 
for yourself — the feel of an instrument is 
a very personal thing. In any case, we 
think other manufacturers will follow 
Canon’s lead with this type of design. 
Ease of operation is rated as excellent. 

Performance. Horizontal resolu¬ 
tion in Hi8 mode is approximately 400 
lines with an unweighted luminance sig- 
nal-to-noise ratio of 41.1 decibels. The 
weighted luminance S/N is 49.5 dB. 
Chroma Am S/N is 42.2 dB and chroma 
PM S/N is 41 dB. 

In standard 8mm, the A1 delivers a 
horizontal resolution of 250 lines and an 
unweighted video S/N of 42.1 dB. The 
weighted video S/N is 49.1 dB. Chroma 
AM S/N is 42.4 dB and Chroma PM 
S/N is 40.9 dB. Its performance in both 
standard and Hi8 modes is very good, 
just slightly below the best of each type 
we’ve measured. 

Audio performance, however, is ex¬ 
ceptional. The stereo AFM tracks have 
a frequency response of 20 Hertz to 20 
kiloHertz, +1.8/-4.2 dB. The dynamic 


Think like a pro. 


Intelligent people throughout the country have discovered the no games philosophy we stand by at Pro Video. If you're ted of the runaround, the hidden costs, and high pressure 
salespeople - call Pro Video now! You'll feel confident and secure once you've spoken with our courteous and informative sales staff. All merchandise includes a USA manufacturer's 
I a 10-day money back guarantee* No additional charge for credrt cards or C.O.D. ever! OPEN SATURDAYS!!! NY or Customer service 516-741-5440. 



....XVO-300 • Digital Effector-i 
special f/x unit for editing or 

CALL THE PRO'S FOR EXPERT ADVICE! 


! to expert, Pro Video has got it a 


•PROViDEO DiSTRIBUTORS, iNC. 142-B Jericho Tpke, MineolaN.Y. 11501. Open Mon-Fri10am-7pm and Sat 10-5pm. Order 1-) 

merchandise brand newwith USA manulacturerswarranty may be returned withintendaysforexchange or refund (iessS&H). Ail retumsi 

condition with biank warranty cards. All returns must contain originai box and packing in originai condftion. We Accept C.O.D., major credit cards, money ( 


-541-4055. CustomerServiceorTechnioalinfo1-516-741-5440. A 


^IDEO DISTRIBUTORS, \HC.800-541’4055 
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DCiUADC^ WATCH OUT FOR CHEAP 
DLWMnCi DISCOUNT IMITATIONS! 

TUCDC^O HMI \f BUYING DIRECT MEANS YOU’RE BUYING AT 

1 nCtiC 0 UlwLT the best possible prices, as our 

1 M til MANY SATISFIED CUSTOMERS KNOW. 

7 WMHbnUU^t notice in your magazine, our competi- 

« f ii wo f frm tion’s attempt to copy our style— 

THuT^Slicensed ORIGINAL, DEAL DIRECT 

» f CALL US TOLL FREE AND SEE 

D I n E C T : 1-800-526-6633. 

OVER 100 \ 

1DEO CAMCORDERS TO CHOOSE FROM 

P^sonic^g;^^ 

TOMPLETE 12 PC. PKa^i^^B^^^Chargef, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

Panas^^^vHs 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

FULL LINE OF VIDEO ACCESSORIES AT GUARANTE 

ED LOWEST PRICES 

SUPER VHS FORMAT^pK^S 

Zoom, side 5,jeaker Great 

Choice. 400 lines. 

COMPLETE 12 PC. PKO^BerTtottery, Charger, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

■ VHS FORMAT 

PanasoniC|^M 

SPECIAL 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

8MM FORMAT 

LiMITED QUANTITIES 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

PAL/SECAM CAMCORDERS AND MULTISYSTEM 

VCR’S IN STOCK 

MINOLTA 

Promodel Camera 

4 High Speed Shutters, 

Manual Iris Override, ijS. 

Day & Date, Self-Timer. 

COMPLETE 12 PC. 

PKG. Cam^a, ^^tter^ 

Adapter, RF Mod^u'lator, B 

Blank Tape, AV Adapter, ' 

Dub Cables, Lens 

Shade, Lens Kit, Tripod 

oiyMPUs^^" 

Features 1 lux, 16 

Element Lens, - 

Digital Effects, 

Variable High 

Speed Shutter, 

Best Possible 

Picture. 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Ada^er, Dub Cables, Lens Shade, Lens Kit, Tripod 

JVC 

GR-40U 

$948 

GRS77U 

INSTOCK 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

EXTENDED\ 

WARRANTIES AVAILABLE ON ALL MODELS 

CHINON 

FINALLY 

A COLOR 

VIEWFINDER 

Features 7 lux, 

Flying erase head, 

Variable high 
speed shutter, 

focusin^'*'®*^^® MODEL CVT65 

The High-Band 8 

Has Arrived 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap. AC Adapter, RF Modulator, Blank T^, AV 
Adapter, Dub Cables. Lens Shade, Lens Kit, Tripod 

MINOLTA 

4 Lux, Frame by 

Frame Advance, 

Slow Motion, Time Lapse 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lehs Kit, Tripod 

DIRECT CAMERA WAREHOUSE • 1501 BROADWAY, NEW YORK, NEW YORK 10036 

VISA, MASTERCARD & AMERICAN EXPRESS ACCEPTED 

OVERNIGHT DELIVERY AVAILABLE • MON.-FRI. 9AM-8PM. SAT.-SUN. 10AM-5PM • PERSONAL SERVICE 
























niKBCTCAAlEKAWAKEHOIIKE 

■4 <>iAAA IS*1AS ASAS*f*f IN NEW YORK STATE—212-719-3174 

OPEN 7 DAYS • PERSONAL SERVICE 

Direct Camera Warehouse stands for quality, service and low prices, as our many 
customers know. We’ll give you the best price on anything electronic, call us and see. 

We only handle the finest, top-name brands and we stand behind the merchandise we 
sell. Choose from over 100 brands and models, each comes with a full manufacturers 

1 ■ USA warranty. But that’s not all'. . . we welcome any questions you may have before or 

after your purchase. Our courteous, patient informed staff will help you make the 
selection best suited to your needs, regardless of price. So don’t delay, there’s a 
camcorder waiting for you. Call toll-free, 1-800-526-6633 today and save! 

ALL ITEMS INCLUDE M/ 

NUFACTURER’S USA WARRAI 

NTY AND ACCESSORIES 

_ 8MIVI FORMAT 

SONY. ^ 

CCDV9 

CALL 

Features lux, 

6-1 zoom, varl- 
able High 
speed shutter, 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

^ ^ 8MM FORMAT 

Canon 

E808 

E708 

Highband 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

KYOCERA ^ 

8MM FORMAT 

PRO MODEL 

CAMCORDER 

Features 5-Lux. a 

Digital Imposess. 

420 Lines NTSC 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

VIDEO FILTER KIT $79.95 

FLUID HEAD TRIPOD$149.95 

VIDEO LIGHT/BUILT-IN BAH.Sl 29.95 

SHARP. VHS FORMAT 

great 

CHOICE 

Featuresle-tZOOM, 

Date, Time, Hign 

Speed Shut- 
ter. Audio 

Dub, Auto 

Indexing. 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

FREE! 

5 HIGH GRADE 

^ TAPES ^ 

^ WITH THE ^ 
PURCHASE OF 

A CAMCORDER 

MINOLTA 

TOP dF THE LINE 

6-1 zoom—multi- 
dimensional focus- 
ing, dual area 
metering, hl-speed 
shutter, time lapse 
photography 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap AC Adapter, RF Modulator, Blank Tape, AV 
Adapter. Dub Cables, Lens Shade. Lens Kit, Tripod 

BEST PRICES ON HA 

MA. VIDICRAFT. VIDEONICS! S 

HOWLINE EDITORS 

CHINON 

TOP OF THE LINE 

DIGITAL VHS i0||E|H 

Features 2 yr. war- 
ranty, strobe & wipe, 

Digital effects. Picture 

In a picture, Chinon 

Original lens. Great 
optics. 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap, AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

■tcii __ 

CC300 1 

CC310 ,1 

CC320 

CC350 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

RIBAND 

\^OTmn 8MM FORMAT 

TOP OF THE LINE ^ 

Features 10-1 zoom, 
variable high speed 
shutter, wireless - 

STntr°'' f 

unbelievable optics. 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

SUPER WIDE ANGLE LENS $199.00 

TOP QUALITY TELEPHOTO $249.00 

5 TIMES TELEPHOTO $349.00 

MINOLTA ^ 

FINEST OPTICS 

2 YR. WARRANTY 

Features 7 lux. Slow 

motion. Frame adv., "" 

pixels, time lapse 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

SONY format 

CCDF40 * 

$888 

CCDF50 

CCDF70 

CAMCORDER 
STARTER KIT 

Extended Warranty $129.00 
Wide Angle/Telephoto $149.00 
Video Light AC/DC $119.95 

in oiwwiv ^ 

COMPLETE 12 PC. PKG. Camera, Battery, Charger, 
Strap AC Adapter, RF Modulator, Blank Tape, AV 
Adapter, Dub Cables, Lens Shade, Lens Kit, Tripod 

Regularly $397 
with camera purchase $249 

7 Day Return Policy/All Returns Must Be Phoned In For Prior Authorization/All Products Must Be Returned In Original Factory Packaging With Blank 
Warranty Cards/Shipping, Flandling & Insurance Charges Are Non-Refundable/Quantities Are Limited/Availability Is Not Guaranteed On Wl Items/Prices 
Subject To Change Without Notice/Some Returns May Be Subject To A Restocking Fee. Not responsible for typographical errors. 

® 1966 DIRECT CAMERA WAREHOUSE, INC. VD-1 
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range is 71.2 dB and the total harmonic 
distortion is 0.4 percent. These numbers 
are excellent for Hi8/8mm. 

Conclusion. Although the A1 falls 
slightly short of its potential on picture 
quality, its stereo AFM audio and er¬ 
gonomic design are beyond reproach. 
The wireless remote control also sets it 
apart. Even though some camcorders 
deliver slightly better pictures, none ex¬ 
cel in so many areas. Our overall rating 
is very good/excellcnt. We recommend 
it highly, especially for its user-friendli¬ 
ness. The suggested price is $2,299. ■ 


TOSHIBA 

continued from page 37 

plus buttons for ABC, VCF, mono, ster¬ 
eo/SAP, CATV, add/erase and auto pro¬ 
gram. Also in the compartment is a 
3.5mm mini jack for stereophones. 

The back of the set has a switch for 
internal/external speakers, screw termi¬ 
nals for UHF and F-connectors for VHF 
RF-1 in, RF-1 out (to a cable converter) 
and RF-2 in. There are also RCA-type 
video/stereo audio inputs for video 1 and 
video 2, right and left speaker connect¬ 
ors, a variable-level audio output, a 
speaker switch and the power cord. 
The remote control is sensibly ar¬ 


ranged with separate groups of buttons 
for the TV and for compatible Toshiba 
VCRs. In the TV group are buttons for 
power, recall (display), time set, the tim¬ 
er, TV/video, TV/CATV, RF 1/RF 2, 
mute, channel return, mono, stereo, 
volume up and down, channel up and 
down and a 10-digit keypad. 

Operation. The CF3068 can bring 
pleasure or frustration, depending on 
how it’s used. The remote control is the 
essence of simplicity, with one excep¬ 
tion: the recall button refers to display 
recall, not channel recall (which 
Toshiba calls “return”). 

The exposed buttons on the TV are 
easy to use, but those in the compart¬ 
ment are awkward. Because this deep 
compartment is under an overhanging 
bezel, it’s hard to read the control leg¬ 
ends without getting on hands and 
knees. The uppermost controls are espe¬ 
cially difficult to reach. These controls, 
however, do not require frequent adjust¬ 
ment for broadcasts —the ABC holds 
color and tint relatively stable as you 
switch between channels. Unfor¬ 
tunately, the brightness and contrast 
variations of many pre-recorded tapes 
may result in a few unwanted trips to 
the TV. Overall ease of operation is 
good to very good. 

Performance. The CF3068 has a 
very good picture with a rated horizon- 



VIDEO CASSETTE TAPES 

(Super High Grade) 




Sunhill Video Dept, will provide you 
with the Ultimate in quality, design and 
service. 


VHS 

T-15....$2.69 
T-30....$3.39 
T-60 ....$4.29 
T-90....$4.69 


BETA 

L-65 ....$2.69 
L-125 ..$3.39 
L-250 ..$4.29 
L-500 ..$4.69 


Minimum Order $30.00 
(Plus 5% Shipping) 

Volume Discounts Upon Request 
Visa & MasterCard Accepted 
SUNHILL 
Dept. V 

1000 Andover Park E., Seattle, WA 98188 
(206) 575-4131 


The Lowest Price- 
GVARANTllD, 


$100 Reward 

if we caii»t beat your best price* 


YOU CAN BUY... „ , 

Camcorders, TV’s, VCR’s, closed circuit systems, batteries, filters, lenses, 
microphones, special effect gene rators, tapes , tripods, universal remote 

... BELOW WHOLESALE 

AUDIO VIDEO CENTER Carries equipment manufactured by the 

— BEST NAMES IN THE BUSINESS — 

Azden, Canon, Fuji, Memorex, NEC, Panasonic, Panasonic (Industrial), 
Quasar, RCA, Saft, Sony, TDK, Toshiba, Videonics, Zenith. 

All our equipment is bought directly from the manufacturers 
with full U.S. warranty — NO GR AY GOODS! 

SHOP AROUND FOR THE BEST DEAL AND THEN GIVE US A CALL, 
WE’LL GO THE COMPETITION ONE BETTER. 




l-800-228;9700 

AUDIO VIDEO CENTER 

4128S. FloridaAve., Lakeland, FL33813 (813)644-7330 



CHALLENGE USff/ 




































SONY 

Authorized Dealer 

Canon 

Wesfs Largest Video Dealer 

JVC 

Authorized Dealer 

MAGNAVOX 

Authorized Dealer 

Panasonic 

Authorized Dealer 
Authorized Dealer 

MINOLTA 

Northwest’s Largest Dealer 

Nihon. 

Northwest’s Largest Dealer 

OLYMPUS 

Northwest’s Largest Dealer 

RG/I 

Authorized Dealer 

PENTAX 

West’s Largest Dealer 































































tal resolution of 600 lines. We were able 
to verify this spec up to the 520'line lim¬ 
it of our test signals. It has a video sig- 
nal-to-noise ratio of 54.3 decibels. 
Chroma AM S/N is 61.4 dB; chroma PM 
S/N is 61.2 dB. Color accuracy is excel¬ 
lent. 

Audio performance is also very 
good.. The set’s electronics have a fre¬ 
quency response of 20 Hertz to 20 kilo- 
Hertz, + 1.1/-2.4 dB, and an S/N of 
better than 71.3 dB from audio inputs to 
ou^uts. The total harmonic distortion 
is 0.7 percent. Frequency response at 
the speakers is within 10 dB from 63 Hz 
to 20 kHz and down 15 dB at 20 Hz. 
This is way above average for a set with- 


_ VIDE OTEST S 

out highly touted circuitry for audio en¬ 
hancement. 

Conclusion. The CF3068 is a very 
good basic console monitor/receiver. It 
differs from its twin, the CF3078, only in 
one detail —the 3078 substitutes an 
S-video input for a standard video input. 
The two models are priced about the 
same, so you should choose between 
them based on your needs. Picture and 
sound quality are very good but ease of 
operation ranges from very good (using 
the remote) to a bit awkward (using the 
compartment controls) for an average of 
good/very good. Both models deserve 
consideration. The suggested price for 
the 3068 is $2,500. . 


TECH TIP 


Fit to be tied 

Tired of unscrambling that mess of 
twisted and tangled RF cables, patch 
cords and miscellaneous wires? Rubber 
bands are one solution, but they break 
and snap with age. Inexpensive, sturdy 
and reusable cable ties are as close as 
your drug store. You can also try those 
color-coded pony tail tics popular with 
teenage girls. Miniature bungi cords are 
a good solution for cable cleanups. 



CAMERA 


CALL TOLL FREE - ORDERS ONLY 

1-800-221-1926 
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ALL CAMERAS INCLUDE MANUFACTURERS'U.S.A. GUARANTEE AND ACCESSORIES 














































ZENITH/BDSE 

continued from page 31 

4'l/2 inches from the wall for optimum 
sound. 

The upper panel has F-connectors 
for RF input 1 cable, RF input 2 decoder, 
RF input 3 antenna (TV only), loop 1 
out to decoder and antenna out to 
VCR. The second panel’s connectors 
are in two groups. The lower group has 
stereo RCA-type pin jacks for variable 
audio out to an external amplifier and 
speakers. The upper group has three 
RCA'type pin jacks for RGB-Y/C sync 
in, VCR 2 in and VCR 1 in/video disc, 
plus a loop output. 

To the right is a covered connector 
called the “Zenith Redi-Plug” for use 
with certain cable TV decoders. The 
manual is sketchy on its compatibility 
and use. Further to the right under an¬ 
other cover are edge card connectors for 
a teletext printer and RGB input. The 
set accepts Y/C signals only with an 
S-43 adapter, which comes with some 
Zenith VCRs. 

A remote control switch labelled 
“VCR/text/TV” points to this model’s 
unique capabilities — Zenith is the only 
manufacturer to build teletext decoders 
into its TVs. The jury is still out, how¬ 
ever, on the usefulness of this feature, 
because teletext has yet to catch on in 
the U.S. 

TV controls on the remote include 
buttons for scan and direct access tun¬ 
ing, enter, menu, adjust up and down, a 
picture-in-picture feature, freeze, swap, 
flashback (last channel recall), volume 
and mute. All the other adjustments are 
made through two levels of onscreen 
menus. Some functions, including the 
basic VCR operations, are possible only 
with the remote. 

Operation. On the surface, the 
ZB3193H is very easy to use. You need 
only contend with four buttons to make 
most adjustments, including those for 
the menu, advance forward and reverse, 
and enter. But within this ostensible 
simplicity lies a problem: the menu-driv¬ 
en system is very obtrusive. 

The first touch of the menu button 
obliterates the picture with a blue 
screen listing 22 options. You must then 
select a secondary menu using the ad¬ 
vance up or down and menu buttons or 
by pressing a number from the second¬ 
ary menu plus the enter button. The 
picture then returns with the display 
needed for the secondary menu. 
Changes can be made using advance up 
or down. The display finally clears after 
a few more seconds, 

These commands are easy to run. 


_ VIDEOTESTS 

but the temporary loss of picture can be 
annoying. You can miss quite a bit of 
programming with a short series of ad¬ 
justments. Selecting the channel, vol¬ 
ume, mute, freeze, picture-in-picture, 
swap and last channel are very easy. 
However, only the remote can access 
the clock, the parental control and the 
digital effects. 

Setting up the TV requires some 
thought if a VCR, a cable service or an 
S-video source is involved. The manual 
is only marginally helpful —a few good 
diagrams are offset by a lot of un¬ 
answered questions. The RGB connec¬ 
tions and S-43 adapter are not described 
in detail, and there is no spec sheet. 
Using the teletext feature doesn’t ap¬ 
pear difficult. You can cycle through the 
available pages onscreen or make hard 
copies with an optional printer. 

Overall operation of the set can be 
frustrating because so many buttons are 
needed to make even simple adjust¬ 
ments and because the menu blanks out 
the screen. Thus we rate ease of opera¬ 
tion as fair/weak while noting that this 
attempt at simplification is not unique 
to Zenith. We hope it does not signal a 
trend for the 1990s. 

Performance. Picture quality is 
very good with a horizontal resolution of 
over 450 lines and a video signal-to- 
noise ratio of 54.7 decibels. The chroma 
AM S/N is 61.7 dB and chroma PM S/N 


is 61.3 dB. Color accuracy is very good 
with the color sentry on and controls at 
the master reset position. 

The audio frequency response at the 
variable line out terminals is 20 Hz to 20 
kiloHertz, + 0.5/-6 dB. The audio S/N is 
71.2 dB and the total harmonic distor¬ 
tion is 0.9 percent. The speakers deliver 
a frequeney response of 40 Hz to 16 kHz, 
-I-/-6 dB, down 10 dB at 20 Hz and 
down 15 dB at 20 kHz. The audio system 
sounds warm (it emphasizes the lower 
mid-range), although at times is slightly 
bottom-heavy. The frequency response 
is very good compared to other high- 
quality TV sound systems. It’s surprising 
how much oomph the Waveguide adds 
at the low end without requiring a lot of 
space for a woofer compartment. 

Conclusion. The ZB3193H is a 
very good monitor/receiver that benefits 
from Bose’s audio contribution. It can¬ 
not begin, however, to compete with 
even a modest hi-fi component system 
because the front speakers are too close 
for good stereo imaging. The receiver 
has a host of features, but they are hid¬ 
den behind a menu system that is far 
from perfect. We’d trade some ease of 
operation for control accessibility. De¬ 
spite these drawbacks, we give it an 
overall rating of very good, if only be¬ 
cause most of Zenith’s competitors are 
doing some of these same frustrating 
things. The suggested price is $2,795. ■ 


Zenith/Bose 

ZBSIBSn 

SllflGb 

'Bjgitai'TV 


DATA 

Suggested Price: 

$2,795 

Weight: 

:172 pounds 
Dimensions (h/w/d); 

30 X 31 X 21 inches 

Power Requirements: 
120 VAC, 60 Hz 

Power Consumption: 
225 W 

Screen Size: 

:31 inches, diagonal 
Speaker Size: 
iO-inch speaker for each 
I channel plus rear-hring, 
dual-port bass rein- 
iforcement unit 


RF Inputs: 3 

RF Outputs: 

2 —to decoder and loop 
to VCR 

Type of Tuning: 

microprocessor con¬ 
trolled PLL 

Method of Tuning: 

programmable scan on 
set; scan plus direct 
access on remote 

Broadcast Tuning: 
Range: 

2 to 13, 14 to 69 

Cable Tuning Range: 

2 to 13. A-8, A.2. A-1, 

A to I, J to W, AA to 
ZZ, AA, BB and 48 ad¬ 
ditional Ultraband 
channels 

Remote Control: 

IR wireless with a VCR/ 
text/TV switch and but¬ 
tons for on/ofi, menu 
channel up, channel 
down, volume up, vol¬ 
ume down, a 10-digit 
keypad, enter, date/up¬ 
date, play/texl size, 
record, program/mix, in- 
dex/reveai, pause/ 


i go to/swap, TV-Video/ 
mule and rockers for 
adjust up-down and for¬ 
ward-reverse speed 
search/page up-down 

Video/Stereo Audio 
I Inputs: 3 

i S-Video Input: 

1 , using adapter 

Auxiliary Stereo 
Audio Output: 

1, variable 

Internal Audio 
Amplifier Power: 

! not specified 

Additional 
i Connectors: 

I teletext printer out, 

; RGB in, Redi-Plug 

I Special Features: 

I MTS, SAP 
Absent Features: 
video/stereo audio out¬ 
put, headphone jack, 
external speaker jacks 

Accessories: 

remote control with bat¬ 
teries, antenna adapter 

RESULTS 
Horiz. Resolution: 

I over 450 lines 


Snowiness; S/N, 
Luminance: 

54.7 dB 

Chroma AM S/N: 

61.7 dB 

Chroma PM S/N: 

61.3 dB 

Accuracy of Colors: 

very good at master re¬ 
set 

Audio Frequency 
Response: 

eleclronics-~20 Hz-20 
kHz, +0.5/-6 dB; speak- 
ers-40 Hz-16 kHz, 

+/-6 dB; -10 dB at 20 ^ 
Hz; -15 dB at 20 kHz 

Audio S/N: 71.2 dB 

Total Harmonic 
Distortion: 

0.9 percent 

RATINGS 
Picture Quality: 

very good 

Audio Performance: 
very good 
Operational Ease: 

fair/weak 

Overall Performance: 
good 



flashback, print/pix-pix. 
program clear/freeze, 
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The following pages contain adver¬ 
tisements for adult material. The sec¬ 
tion has been sealed as an accommo¬ 
dation to those readers who have no 
interest in such materials. 


The entire section is perforated at 
the spine so that it can be removed. 


To gain access to these pages, tear 
off the perforated outside edge. 












TWO ALL NEW FEATURES 
FOR LESS THAN *10 EACH! 


WE'RE MAKING THIS SUPER OFFER TO INTROOUCE 
YOU TO DIVERSE INDUSTRIES, THE BEST ADULT 
VIDEO COMPANY IN AMERICA! THESE GREAT VIDEOS 
SELL FOR $79.95 EACH IN STORES! 


"I WANNA BE A BAD GIRL" - This scorcher starring 
Colleen Brennan, Porsche Lynn and many more will blow 
you away with its masterful mix of wit, passion, intrigue and 
powerful erotic adventure. A must have! 82 minutes 

"SWEAT" - Amher Lynn, in her greatest performance, 
absolutely sizzles with John Leslie, Nina Hartley, Jamie Gillis 
and Buffy Davis in this steamy romp featured as Hustler's 
Video Of The Year! 


ONLY 


VIDEOS! 


FOR BOTH 


THE BEST 

VIDEO 

Off n HEM 


100 % 

IRONCLAD 

GUARANTEE 



aren't 100% satisfied. - 
the merchandise in the 
condition you received it witi 
days, and we will refund your r 
... no questions asked! 


PLEASE SEND ME 

ANTHONY SPINELLI’S 

SWEAT & I WANNA 
BE A BAD GIRL 

#FV-1238 
□Peta nVHS 

ONLYd 




^$ 1095 ! 


PLUS $3 00 POSTAGE & HANDLING Print Your Na 
IN CALIF. ADD 6% SALES TAX 

ORDER BY PHONE - 


1 - 818 - 782-7206 


DIVERSE INDUSTRIES, INC. DEPT. V78g 
14622 Lanark St., Van Nuys, Calif. 91402 


I on Reader Service Card. 




























Every 30 minute tape is jammed with the greatest collection of stars and 
cumshots ever seen on video. And wo guarantee you will receive the 
exact lilies listed below...no subslilulos! This offer comes with no strings 
attached or further obligations We're convinced that once you see our 
great products and prices, you'll order again and again! 

NOTE: All models are f 8 yrs. or older 
depicting sexually consenting adults. 


a Milk Chocolate 

□ Soul Trains 

□ Ebony Orbs 

Q Jeannie Peppei 
U Pleasure's Finei 

□ All Night Long 
U Triple Black 


Vhat you M> U whot you gotll 

NO SUBSTITUTESIMGUARANTEED!!! 

Of your mowy b«clt...lt 


OS 


We guarantee, these videos to 

new. no rentals, rejects &i iia«w«.r 
movies...just brand new, recently 
*“sed recorded in Super HQ for 
incredibly detaileo close-ups! ^ 

' □ Black Stockings Soul Holes 
Q Sinsational Black Be.3uty 

^ Blacks n Slam Dunks 

jCl Black Titfuckers gp Apollo Lust 
,:q The Big Bulge fiOHot Pepper 
Ebony Tit Fuck Q Rare Treat 
: .Q Blacks & Blondes □ Angel Eyes 

.... -, O Mauvis DeNoire □ Heating Up 

'Q Little Bit of Soul >’ O Johnny □ So Fine 

Q Pink On The Inside Blackbone □ Slow Dancina 
Girls Who Crave O Harlem Honey □ Black Balled 

•'-* Black Cocks □ Getting Down □ Soul Fuck 

□ Hot Black Lips ‘ “ ’ 

Q Ebony & Ivory 

□ Natural Cool 

□ Purple Passion 
.□ Daryl "MONSTER" 

C PHwurri 


L<0 Bare Soul 


Q Samantha Strong 
O Sharon Kano 
ORayanno 
Q Storm! 

Q Butty Davis 
QSbonyAyes 
Q Erica Boy or 
OSoka 
a Sahara 
QJamilla 
a Elio Rio 
QPatNimo 
aSharon Mitchoil 
QLinshia 

QKathioon Gentry 


OAngol 

QHoilyl 


u sunny uayo 
aLauriSmim 


QCodiNicoto 


Q Mollssa Moiendoz 
OJanotloUttlodovo 
a Nikki Randall 


ULacoy Logan 
OShoona Homo 
ONIcolo West 
OAngolKolly 
OChanolPrtco 


O Sheri Sloario 
O Melinda Leo 
Q Nikki Charm 
a Sandy Beach 
a Carla Ferrari 
a Chert Hill 


_ Open Tn- . - - 

a Black Cumshots Q Ebony Humps 
Q Hung & Horny *CJ Ghetto Lust 

a Black Pussy wQ Dark Meat 

i, Eaters 'jjO'Zebra Crew 

Edwards '1:0 Matched Pairs iRDl' Dark Taboo i 

O Nina DePonca Q Got The Fever ’J3 F.M. Bradley 
O Behind The Black Q Black On Black Black Studs 
• ■ Door □ Make A Wish i”- 

□ That Old Black □ Storm! Weather | 

Magic □ Imperial Sugar 

Q Beverly Glenn □ On The Make 

□ Fuck My Black Ass Q Back To Black 
a Best of Ebony Ayes □ After Midnight 

□ Prince of Harlem □ Mocha Creme 

□ Mistress Stephanie Q Ebony Erotica 

□ Cummin' In ^ Marilyn Palmer 

America O Black Starlets 

a Famous Black ta Brown Sugar 
. Fucks t;q Ebony Orgasms 

□ On The Darkside 


□ Salt & PepperJ 


Primal Urges ^ 
King Dong 
Nasty Blacks 
Tony El Lay 
_ Black Attack 

□ Tiffany Wilde 

□ Vera Butler 
?Q Ebony Orgasms □ Angel Kelly 
□ Black Analist □ Saharr 


___ _,_QJ^nny 

□ Cocoa & Cream □ Jump On It . 'O Kg Black 

□ Black Supersuck □ Dark & Sweet ■ j'!;. Cocks 

□ Raunchy Ray Visor □ Chocolate After Dark 

" Pudding 


n Anu Ai 


10 for $10 
PVWVVN □ Any 50 for $12 
a All 100 for $15 


Postage & Handling'' 

□ 10 videos add $3 

□ 50 videos add $5 

□ 100 videos add $6 


JUR SPECTACULAR QAny20For$10 Q Any 100 For$16 POSTAGES Q Up To 50 Vfdoo'g $4 

PRICES: Q Any 50 For $15 Q Alt ISO ONY $22.50 HANDLING Q 100To150Vktoo’M$6 | 

All lifts tn tffr. SO mimiles iidi In lengih ind recorded In High Hesolulion color wllh musle ind originti soondlrtcU i 

USEBmSADTOMDBi 1 AIIKiidelienlBwanolaaeorelder. 1 

SeiH la: VIDEO IMAGES Dept. h79 

U,n,. I 

P.O. Box S Michigan City, IH 46360 

Rush items indicated, 1 enclose $ plus P/H 

Addr./ApH 1 

a CASH a CHECK a HONEY ORDER... 

...As payment In full. Canadians remit In US hinds only. 
No loretgn COD's. Q COD, 1 enclose SB extra. Plus Pm 
Please specity lormat: a BETA Q VHS 


qtL/7ip I 

□ lam over 19 years old and request this material. 

U ADD $2 lor Insurance and First Class Handling. 

B.dal,L 1 


tit In US funds. 

□ VHS PBETA I 
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^ 10&a/ideo’s you'll 
Hardcore magazines absolutely 


□ Any one for $7 

□ Any ten for $14 

□ Any twenty for $20 

□ All thirty for $22.50 


“ PARTY VIDEO Dep..H7s 

littance to: PO Box 370 New Buffalo, Ml 49117-0370 


Cash □Chack DMonayorclar q COD add $6 

Canadians remit in US funds No foreign COD’S 

Please specify QVHS □ BETA 


IS just loaded witf 
alws^s wanted to 


Above are the top Videostars in aduit movies however due to space 
iimitations we oniy iist the other 91 stars by name. 

"■ ISSf amj- 


Name 
Address 
City_ 

St./Zip_ 

I am 19 years of age Sign 


Gentlemen! Please rush the 
items indicated. 

I enclose $_as payment in full 

□Send COD I enclose ^ extra as deposit 
□ Add $2 for Guaranteed Deliveiy Insurance 
Canadians remit in US funds add $3 
Please specify: nyHS □ BETA 


^jh SO minute tape is ioaded with gorgeous 
.stariets engaged in totaiiy expiicit uncen¬ 
sored sex - YOU won't Beiieve Your Eyes! 
Guaranteed: Each video is guaranteed to 
__ contain the exact stats of your choosing 
^ recorded in high resoiution, HQ video in total- 
ty uncensored fuli iength hardcore sex scenes. 


PORHBWCUSmH^ 


ime 


We're convinced that once you see the great products we have 
for sale you'll order again and again. 


OtbonyAyes 






























































MAIl-ORDBI GUIDELINES 


At VIDEO Magazine, we believe 
our readers should get what they order 
from our mail-order advertisers at the 
prices indicated and in a timely fashion. 
We stand behind that belief by taking 
steps to determine that an advertiser is 
reputable and reliable before accepting 
an advertisement. Additionally, if we 
learn that an advertiser engages in a 
regular pattern of unfair or improper 
business practices, we will deny that ad¬ 
vertiser the opportunity to advertise. 

Nonetheless, the responsibility for 



mail. Further, we 

who has been improperly or unfairly 
dealt with by one of our advertisers. 

Our requirements for advertising in 
VIDEO Magazine and our offer of assist¬ 
ance to aggrieved purchasers do not in 
any way limit either the obligation of an 
advertiser to comply with all applicable 


federal 


regula- 


MAILQflDEi) BILL OF RIGHTS ^ 

vertised merchandise by mail, the adver¬ 
tiser must ship your order when prom- 

livery date is promised, within 30 days 
of receiving your order. If the advertiser 

ion, you may cancel your order and are 
entitled to a prompt refund. 


If the initial shipping date cannot 
met, the advertiser must notify you i} 
writing and give you the option of eitl 
cancelling your order and receiving a 
refund or agreeing to a new shipping 


If the new shipping date is less than 
30 days after the original shipping date, 
the merchandise may be shipped to you 
unless you notify the advertiser in writ¬ 
ing of your desire to cancel. If the new 
shipping date is more than 30 days after 
the original shipping date, or no new 
shipping date is provided, your order 
■ ' cancelled by the advertiser un¬ 
less you inform the advertiser in writing 
that you still want the merchandise. 

If the advertiser is unable to meet 
the new shipping date, the option pro¬ 
cess starts again—except that, regard¬ 
less of the length of the second delay, 
the order must be cancelled unless you 
inform the- advertiser in writing that you 

definite delay, you may change your 
mind at any time and so notify the ad¬ 
vertiser in writing. 

Note: The 30-day time period does 
not begin to run on a credit card sale 
until the advertiser charges your ac¬ 
count, Also, these regulations do not ap¬ 
ply to C.O.D. orders. 

If your order is cancelled, a refund 
must be made within 7 days on cash 
purchases or within one billing cycle on 
credit card purchases. 

You may keep any unordered mer¬ 
chandise sent to you; you need not pay 


dered merchandise is in violation of ft 


Note: These regulations c 
and charged to a credit card. 


2. Whether you place your order by 
ail or by telephone, confirm the exact 
ice (including any rebates) and any ad- 


3. Check with the advertiser re¬ 
garding any warranties offered or avail 
ble for purchase. 

4. Check whether the advertiser 
has a return policy. 

5. Keep a record of your order ar 
of all persons with whom you speak, 

6. Never send cash. Pay by check 
or money order or with a credit card so 


3t^per- WHAT TO DO If VOO HAVE A PROHLEM 

der or delay notification. 

2. Contact the advertiser in writing, 
stating the merchandise ordered, the 
price and date of order, and the nature 
of your complaint. Include proof of pay¬ 
ment (copy of cancelled check, showing 
both sides, credit card statement, etc.). 
Keep a copy for your records. 

3. Allow two weeks for a response 

4. If your complaint is still not re¬ 
solved, contact us m writing (no phone 
calls, please), enclosing copies of all cor¬ 
respondence and proof of payment 
along with an explanation of what has 
transpired. 


Mail tc 


the event the advertiser does not per¬ 
form. (Check the complaint procedures 
of your credit card companies.) 

7. If you receive damaged or im¬ 
proper merchandise, contact the adver- 


whenever you re 

9. Since VIDEO Magazine will not 

nesses that have engaged in a regular 
pattern of unfair or improper dealing 

have been long-standing advertisers 


VIDEO Magazine 
Advertiser Complaint Dept, 

460 West 34th Street 
New York, NY 10001 

Other organizations that can assist yoi 
you have a problem. 

The Direct Mail Marketing Associatior 
Mail Order Action Line 
6 East 43rd Street 
New York, NY 10017 


appropriate "Inspector-in-Charge.") 
Your state or local consumer protection 


The Better Busi 


:y General’s office. 






YEAR-BUD SKCTACUI. AR 


I/IBEO 

. niq^zine 

MISSED AN ISSUE? 

We have a limited supply of the 1988 issues 
shown, so you can catch up on the exciting 
editorial coverage you may have missed. To 
order, use the form below and send $3.50 (in¬ 
cludes postage and handling) for each issue 
requested. 



. Clip & mail to: VIDEO Bacic Issues, 460 West 34th Street, New York, New York 10001 - 


□ DECEMBER 1988 

Roundup of the year's 
technical breakthroughs; 
the renaissance in video¬ 
discs. 

□ NOVEMBER 1988 

Guide to high-end VCRs; 

8 27" TVs compared; 50 
ways to use your cam- 

□ OCTOBER 1988 

Special report on audio 
for video; camcorders 
with F/X features; a 
mind-blowing media 


n SEPTEMBER 1988 

lOth Anniversary Collec¬ 
tor's Issue; Consumer 
Electronics Show product 
preview; test on Video 
Walkman 

□ AUGUST 1988 

S-VHS tape tests; 8 digital 
VCRs tested; high-band 
8mm 

□ JULY 1988 

VCR repairs you can do 
yourself; buyer's guide to 
mid-price VCRs; combin¬ 
ing VCRs, camcorders & 
home computers into 
desktop video 


Please send me the issues 
of VIDEO I've checked. 


City_ 


Zip 


Enclosed is my pament of $_ 

(Each issue, $3.50, includes postage & handfing; check or money 
order payable to VIDEO Magazine,) 






















































































































VIDEO CLASSIFIEDS VIDEO CLASSIFIEDS VIDEO CLASSIFIEDS 

YOUNG, AROUSED, MALE COMPETITIVE 
BODYBUILDERS - from Gold's Gym, Venice, Califor'- 
nia pose solo action for you. 2 Hours. VHS/Beta 
$38.00: SCORPION, 1801 LINCOLN, SUITE 106, VE¬ 
NICE, CA 90291. Visa/MC (213) 550-1303/(213) 
202-4342. 

SEXTY MINUTES...12 WOMEN FROM LINGERIE 
TO NASTY NAKED! $35.00 (VHS/BETA)...THE 
SAMUELS CO., P.O, BOX 770874, HOUSTON, TX 

SHOCKING HARDCORE VIDEOTAPES. PASSIO¬ 
NATE AMATEURS, KINKY, BIZARRE SCENES HID¬ 
DEN TILL NOW! FREE TAPE OFFER! SASE $2.00: 
VIDEOSHOPPE, P.O. #88590, COLLINS, CO 80525. 

APRIL'S SHOWERS (MAKE MAI FLOWER!) Gold¬ 
en 18-year-old California beach kittens get nasty. Juicy 
close-ups. Broadcast Quality. 90 minutes. VHS/Beta 
$35,00 (Photos/$f5.00): SCORPION, 1801 LINCOLN, 
SUITE 106, VENICE, CA 90291. Visa/MC (213) 
550-1303/(213) 202-4342. 

We love to make CUSTOM VIDEOS. See our over 1 
hour XXX sample Plus Genuine CONTACT ADS. 
VHS, $30.00,10 photos $15.00. Top dollar paid for am¬ 
ateur videos, your video/photo oontaot ads are inolud- 
ed free. J.A. Heller, P.O. Box 12788, Philadelphia, PA 
19134. 

RAISED SKIRT VIDEOS! SEXY COLLEGE CO¬ 
EDS! LSASE GETS FREE BROCHURE! PROCORV, 
P,0. BOX 1385, GREENVILLE, NC 27835, 

IDENTICAL TWINS! MALES OR FEMALES! Age 
18! Unique VHS videos only $39.90 each! Post¬ 
paid! SATISFACTION GUARANTEED! Lcland 
Wiegert JR.. 30327 Rhone Drive - (VMD), 
Rancho Palos Verdes, CA 90274. 

DOMINANT Females/Submissive Males Tradi¬ 
tional Hairbrush Discipline. Videos, Magazines, Pho¬ 
tos. Brochures, $5.00: DYER, P.O. Box 35, San 
Marcos, CA 92069. 

HOT ACTION Amateur, European and Inter-Racial 
XXX Videos. Catalog $1.00. NEW HORIZONS, P.O. 
Box 1284G, Paramount, CA 90723. 

DON'T BUY OR RENT ANOTHER GAY VIDEO 
TAPE UNTIL YOU'VE SEEN THE BIJOU VIDEO 
SALES CATALOG. It has descriptions of over 1400 ti¬ 
tles. plus hundreds of photos, many in coior. This is 
your gay video resource book! To order, send your 
name, address, a signed statement that you are over 
21, and $15.00 to: Dept. VI, Bijou Video Sales, 1363 
N. Wells, Chicago, IL 60610. Or call 1-800-932-7111 to 
order with a credit card. (Please tell us if you aiso want 

VIDEO - NEW, USED, AMATEUR. LINGERIE, 
TOYS, SEXUAL CONTACTS. FREE INFORMATION. 
LMG-V, 3645 28TH STREET, SE, SUITE 154, GRAND 
RAPIDS, Ml 49512. 

MANILA EROTICA. Young, pretty Aslan girls In 
extra hot bedroom scenes with super aroused 
young men! Sizzling non-stop action fantasex 
never seen before! Rated XXX! Fresh tapes 
from Manila! Broadcast Quality. Volume I (My 
Body, Your Body). Volume 11 (Sexuwal). Send 
check or money order of $30.00 plus $3.00 
shipping (add appropriate tax In California) to; 
GOLDEN SNAKE VIDEO, P.O. Box 5737, 21939 So. 
Avalon Boulevard, Carson, CA 90745. 
1-800-248-0282. 1-213-782-0196. MASTERCARD/ 
Visa, American Express. 4 to 6 delivery. Must be 19 to 
order. 

AMATEUR, SCARLETT SOLO IN “THIRSTY". 
GOLDEN WATERSPORTS, SELF-SATISFACTION, 
FACIAL FINISHES. BONUS, 15 EXTRA WET 
SCENES! 95 MINUTES VHS. FREE INFORMATION 
W/PHOTOS, SASE OR $40.00 + $3.00 S+H TO: 
SCRATCH, P.O. BOX 3032. KCK 66103. 

FREE CATALOG! CALL 1-800-444-8336. Seethe 
best and the latest and true amateur adult action from 
Video Alternatives. 

1500 HOURS, ALL TYPES VIDEOTAPES, TWO 

HOURS $23.00, LISTINGS $3.00: SB, Post Office Box 
4323V, Middletown, Rhode Island 02840-0323. 

BIKINIS! TOPLESS! NUDE! On Video! Send $2.00 
for photo-filled catalog. VIDEOMAX, Box 81787, San 
Diego, CA 92138-1787. 


HORROR FILMS 

FIRST TIME ON VIDEO! Sultry, southern tease has 

$25.00, Lindsey Holden, 1214 Washington, Vicksburg, 
MS 39180. 

"LOCKUP YOUR DAUGHTERS"! DON'T LET M 
NEAR "SPRINGBREAK" ANYMORE: IT'S TOO 
WILD! NUDE, LEWD, WICKED, SHOCKING DOCU¬ 
MENTARY OF TODAY'S YOUTH. $2.00 SASE. 
SPRINGBREAK, 2070 BAY DRIVE #302, MIAMI BEA¬ 
CH, FL 33141. 

TRADING AMATEUR TAPES SAVES MONEY. Ti¬ 
tle list $2.00: AMATEUR TRADER, PO. Box 3670 
Plymouth, MA 02361. 

MACABRE VIDEO UNDERGROUND! Bizarre! 
Shocking! Daring! Bold! "Taboo" Cultist Obscurities 
From Private Vaults, Unavailable Elsewhere! Demon¬ 
ology! Witchcraft! Fetishism! Occultism! Many more 
forbidden subjects! Tabloid Catalog and Membership: 
$5.00, VIDIMAX, 9 Woodmere Road, West Caldwell, 
NJ 07006. 

SIZZLING AMATEUR VIDEOS. Real action, not act¬ 
ing. Video catalog (VHS ONLY) 2 1/2 hours. $42.95. 6 
hour specials Volume 1 - couples & ladles. Volume II - 
Ladies only. $57,95 per volume. VHS ONLY. Written 
catalog. $3.00. Other videos from $19.95. Baker Video, 
Inc., P.O. Box 7068, South Dartmouth, MA 02748. Tel. 
(508) 992-8916. Visa/MC Accepted. 

CHRISTY CANYON • 44"D, Lisa - 42"D, Butfy - 
40"D, Videos $29.00, Photo Sets $10.00. ARR-GEE, 
P.O. Box 145, E. Amherst, NY 14051. 

NEW BUTT VIDEO! Brand new 40 minute video fea¬ 
turing cute, tight, round young butts as you've 
never seen them before in shorts, swimsuits and nude. 

A live, hi-quality tape in very limited supply. $48.00 
postpaid. Specify VHS or BETA. Catalog $2.00 for 
complete line. NATHER CO., Dept. X. 2375 E. 
Troplcana Avenue, Suite 314, Las Vegas, NV 
89119. 



MISCELLANEOUS 

WRESTLING VIDEOS 

UNCUT FORUM - Hot Men - Huge Units - Heavy 
Loads, 100 minutes. Broadcast Quality. VHS/Beta 
$30.00 (Photos/Brochure $15.00): SCORPION, 1801 
LINCOLN, SUITE 106, VENICE, CA 90291. Visa/MC 
(213) 550-1303/(213) 202-4342. 



STRIPTEASE LOVERS DELIGHT OR BEST 
NUDE DANCER 2 Hour VHS $39.95 each or both 
$69.95. Money Order, Information $2.00 S.A.S.E., 
JAY'S VIDEO WORLD, 1063 Dickinson S.E„ Grand 
Rapids, Ml 49507. 

--- 

BEAUTIFUL FEMALE FIGHTERS: Topless, nude, 

pictures, drawings, videos. $2.00 Beilstone, P.O. Box 
38670, Hollywood, CA 90038. 

SUBURBAN BLUE -100 NEW AMATEUR COUPLES 
ON 2 HOUR XXX TAPE, ONLY $36.50. FRENCH 
XXX - 3 JUICY HOURS, ONLY $39.95. AFRO 
EROTICA - STUNNING ACTION $19.90. LOADS OF 
LOVELY SHAVING XXX BEAUTIES - 90 MINUTES 
$29.95. CATALOG $3.00. FREE WITH ORDER - 
STATE AGE! ASTRAL, BOX 931753, HOLLYWOOD, 
CA 90093. 

FEMALE WRESTLING/FIGHTING DIRECTORY 

OVER 1,000 WORLDWIDE LISTINGS OF VIDEO/ 
FILM OUTLETS - PERSONALS - CLUBS - PUBLICA- 
TIONS. TURNED ON BY SEXY FEMALE 
WRESTLERS/BOXERS/BODYBUILDERS, ETC.?? - 
WE'RE A MUST! $30.00. AM-FEM, BOX 93(K), COO¬ 
PER STATION, NEW YORK, NY 10003. "a grabber 
publication!" - PLAYBOY. 

INTER-RACIAL DATING! Sexy women - All races. 
Free Application. Discreet. (312) 856-9164. EIS, Box 
811218-D, Chicago, IL 60691-1218. 

BOBBYSOX, PANTIES, BRA'S SCHOOLGIRL. 
PUT YOUR FACE NEXT TO THESE! $10.00 EACH. 
RAMONA, P,0. BOX 592, LACROSSE, Wl 54601. 

THE BIG XXXX! Nearly TWO hours of EVERY¬ 
THING from Greek to fisting and more...$35.00. VHS/ 
Beta...THE SAMUELS CO., P.O. BOX 770874, 
HOUSTON, TX 77215. 

ADULT TOYS, HOT LINGERIE. FULL COLOR 
CATALOGS $6.00 REFUNDABLE. FREE INFORMA¬ 
TION: VIDEO MARKETING, 117 W. HARRISON 
BUILDING, 6TH FLOOR, SUITE V-82, CHICAGO, IL 
60605. 

WRESTLING MUSCLE WOMEN, LEG/FOOT FE¬ 
TISHES, CUSTOM WORK. INFO: $5.00. VORTEX, 
5699-320 Kanan, Agora, CA 91301-3358. 

NUDE MEN BOXING, WRESTLING, SOLO XXX. 
FLEXING MUSCLE ACTION. FREE CATALOGUE. 
OLD RELIABLE, 1626 N. WILCOX #107, HOLLY¬ 
WOOD, CA 90028. 

BI LADIES LOVING. Many all - female X-videos, af¬ 
fordable, listing $1.00 (refundable). Sapphire Produc¬ 
tions, 12021 Wilshire, Suite 526, Los Angeles, CA 
90025. 

SPANKING STORIES. Girls bared for discipline. Lit¬ 
erate, sophisticated. Catalog $1,00. Filmoods, P.O. 
Box 475, Soarsdale, NY 10583. 

HOLLYWOOD MUSCLEBOY WRESTLING (VHS). 

$5.00 age/signature for info to: BG Enterprise, Box 
5291, Dept. V, Hunt Beach, CA 92615-5291. 

TICKLING. Our "Girl Next Door" Image is Bringing 
Rave Reviews. Brochure $2.00: May Bird, P.O. Box 35- 
V, San Marcos, CA 92069. 

EROTIC FANTASY TAPES. For details and free 
sample (303) 320-1970. 24 Hours. 

CALIFORNIA VALLEY GIRLS. We re young, beauti¬ 
ful and oh so hot. Let us show you what we got. We got 
garterbelts, panties, lingerie and pink wet —I 2 color 
sample photos $3.00, set of 10 photos $15.00. 1 hour 
video $40.00. Send to: C.V.G., P.O. Box 3800-245, 
Dept. 0. Burbank, CA 91504. 

AMATEUR VIDEOS 

WOMEN WRESTLING; $2.00 generously Illustrated 
brochures; California Supreme, P.O. Box 38670, Holly¬ 
wood, CA 90038. 

FURIOUS RING RIOTS - Gorgeous California Girls- 
Real Action-Brochure-$3.00-Sample Tape-$49.95 - 
DOUBLE TROUBLE-2210 Wilshire Boulevard, Suite 
225, Santa Monica, CA 90403. 

TISH VIDEOS FOR rASTE°S/iv^^10-40% BY 

BUYING WHOLESALE. FREE CATALOG WRITE: 
HSB VIDEO, 955 WEST LANCASTER ROAD, SUITE 
430, ORLANDO, FL 32809. 

NEW AMATEUR "TAPE CONCEPT saves you time, 

tape $19.95: CONFIDENTIAL VIDEO COMMUNICA¬ 
TIONS, P.O. Box 5859, Providenoe, Rl 02903. 

FOR RENT!!! FIGHTING FEMALE VIDEO TAPES, 
OVER 700 TITLES. FOR DETAILS SEND $5.00 TO: 
F.F.V.R.C., P.O. BOX 13-1663V, STATEN ISLAND, NY 
10313-0006. 
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VIDEO CLASSIFIEDS VIDEO CLASSIFIEDS VIDEO CUSSIFIEDS 


PHONE SERVICES 


KINKEST PHONE SEX ANYWHERE! We will 
STIMULATE your BODY and IMAGINATION. Spe¬ 
cialists in DOMINANCE or any FETISH or FANTA¬ 
SY. 24 Hours Visa/MC THE FANTASY GIRLS (303) 
321-3920. 


FEEL THE HEAT. Experience the hottest LIVE fan¬ 
tasy phone service ever! (416) 862-0155, Major Credit 


Beyond your WILDEST DREAMS! FANTASY LINE 
Colorado's Numer 1 EROTIC Phone Line. Our 6th 
Yearl EXPERIENCE counts. Call us and see why. 24 
Hours Visa/MC (303) 321-3460. 


DOMINATION PHONESEX! Mistress Elena knows 
what you need. Call now! (415) 282-7744. $20.00 
Credit Cards. Mistress Elena and Friend $30.00. 


SWEET AND FEMININE TALK BY LACEY. VISA/ 
MC 24 Hours. LATE NIGHT SPECIALS. (303) 
368-5627, (303) 369-8751. 


CINDI'S HOT TALK!! Sweet and Nasty Phone Sex, 
24 Hours Live! (415) 626-0994. Major Credit Cards. 



Yoko goes to the ORIENT with Broadcast 
video to shoot amatuer XXX ASIAN giris 
froin KOREA. JAPAN, THAilAND. HAWAii, 
MANiLA. & CHiNA. We carry VHS & beta, 
S vhs, Ed beta & 8mm. 'Hustier' top rated 
info? $4 w iegai SASE to:Far East Video 
#403,39 Bowery, NYC NY 10002 
Sampie tape & info $54 (212)996 4054 


NUDIST VIDEOS 




CONFIDENTIAL CONVERSATION, VISA/MC 24 
HOURS. SENSUAL, EROTIC. CALL MISS TIGRE 
NOW! (303) 238-2435. 


FOR SALE PANTIES!! $10.00. SEND MONEY OR¬ 
DERS TO EAGLE ENTERPRISE, P.O. BOX 10640, 
GOLDEN, CO 80401. 


MISTRESS JOY TRAINS NAUGHTY BOYS!! 
(415) 558-8888. STRICTLY X-RATED. HOT 
MEN AVAILABLE ALSO! V/MC/AE. 24 HOURS. 


SHY? CURIOUS? DON'T KNOW WHAT TO 
SAY?? CALL US. WE'LL GUIDE YOU INTO THE SE¬ 
CRETS OF PHONE FANTASY MC/VISA (303) 
794-6099. 


SWEET AND NASTY Sexy ladies give you unlinnited 

pleasure! $25.00/half hour. SPECIALS VISA/MC (303) 
693-3952 anytime. Tapes, Pictures. Panties available. 


COME AS YOU ARE! IT'S BIGGER AND BETTER 
WITH TEXAS' TELEFANTASY(TM). AMEX/VISA/MC, 
24 HOURS (512) 599-8878. 


HOT & SPICY!!! YOUR SECRET IS OUR SECRET, 
TOTALLY CONFIDENTIAL PHONE FANTASY LINE. 
MC/VISA 24 HOURS (303) 795-6266. 


EXCLUSIVELY YOURS. Two intelligent career wo¬ 
men seeking professional gentlemen for phone fun. 
(303) 333-5801. MC/Visa. 


ADULT 



IMPORTED ORIENTAL 
EROTICA 

All new, HQ action packed 
videos with nude young 
Asian beauties. $30 VHS. 
Add $3 for shipping and 
New 1989 photo fiiied 
"Asia Biue" Cataiog. 
ASTRAL CiNEMA, P.O. BOX 
931753V, Hoiiywood, CA 
90093 Piease state age. 



BOOTS & SADDLES 1 

weird and kinky sex practices of this hunky and sadis- f 
tic neo-Nazi. WARNINGI This movie is very explicit V 

FREE SKIPPING IF YOU MENTION VIDEO MAG. 1 

PM PRODUCTIONS 145 HUDSON ST STUDIO 1300, NEW '1 
OR CALL 800-336-9696 NYS 212 334-9566 FOR VISA OR: 

ww 

For additional information, 
circle No. 100 on Reader Service Card. 

AMATEUR BEDROOM VIDEOS t 

6 HOURS $40 j 

(BETA or VHS add $3.00 shipping. 

W, Schmid! 

) S Mtn #431 
:ario.CA9l762 


For additional information, 
circle No. 101 on Reader Service Card. 


EROTIC eXC/T/NGSIZZLINGHOT 
VIDEOS LIVE ACTION BEAUTIFUL GIRLS 

Performing Strip-Tease.. REVEAL-ALL XXX! Raised Skirts, 




r 

Ms 


/'one 

4 m 

ADULT 


SPECIALTY 

CALL % 

VIDEOS 

TOLL FREE: 
1-800-666-9687 

OVER 700 
VIDEOS WITH 


1-800-686-9887 VIDEOS WITH 
DESCRIPTIONS AND PHOTOS 




L. DOLAN-VM 
P.O. BOX 368 
PLAINVIEW, 



AND MORE! 

SEND $3 FOR CATALOG 
P.O. BOX 699 HOLBROOK.N.Y 11741-V 

2 HOUR PREVIEW 20 95 
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VIDEO CLASSIFFIEDS 
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GOLD STRIPE VIDEO 


If you’re worried 
about cancer, 
remember this. 
Wherever you are. 
if you want to talk 
to us about cancer, 
call us. 

We’re here to 
haliryo u 



2,500,000 people 
fighting cancer. 


ATTENTION AMATEUR ADULT 
VIDEO MAKERS: 


Put your message in front of over 
1 million video collectors in the 
September issue of VIDEO 
Magazine! 

Closing Date: 6/23/89 
Call Mary Au at 212-947-6500 


Somewhere 
somebody needs 
help. 


Please support your local chapter. 



Po’Boy Video 

P. O. Box 30161 f 

Kansas City, MO 64112 f 

Please send S.A.S.E. for FREE Catalog. , 


ORDER FORM 


Enclosed is my □ Check 
Missouri Residents add 5% 
MasterCard / VISA #_ 


□ Money Order □ VHS □ BETA 

$3.50 per tape P&H. $2.00 extra per order for first class. 

Exp.Date: 


For additional Information, circle Ni 
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ADULT MAIL ORDER MALL 


W 


212 
HOT 
VIDEOS 


Each one houf tape is jammed full of the hottest & hardest 
sex imaginable! Choose from 212 of the rrmst explicit 
videos ever filmed and they're yours for this unheard of 
prire. We're convincerl that when you see °d^teat 

cassettes packaged in their own boxes direct from the 
factory to youl 



□ ITS SO BIG 

□ HEAD HUNGER 

□ SIT ON IT 

□ HOT CUTS 

□ CUM ALL OVER 

□ TWIN JERK OFF 

□ its MY TURN 

□ CUM CRAZY 

□ LEAKING LOINS 

□ HARDS, READY 

□ CHUNKY CHICKS 

□ BLONDE SEX 


□ SEX STROKES 

□ JIGGLING JUGGS 

□ WET SHOTS 

□ PORNO QUEENS 

□ TEASE ME 

□ PUSSY PALS 

□ DOUBLE HEADER 

□ DEEP-N-HARD 

□ SUCK MY BALLS 

□ CUNT TO CUNT 

□ SOAK MY TITS 

□ SEX PACK 

□ BI-BILOVE 

□ CLAM DIP 

□ SUCKATHON 

□ REAMED MEAT 

□ PUMPING JIZM 

□ BACKDOOR AFFAIR 

□ BOTH HOLES 

□ BmDWER 

□ EAT ME 

□ DEEPER THROAT 

□ UCKINGLEZ 

□ BATTERING RAM 

□ DEEPERIDEEPERI 

□ SALAMI SUCK OFF 

□ SWEET CHEEKS 

□ TIGHT TWATS 

□ CUT LICK 

□ ALL THE WAY IN 

□ WET LIPS 

□ hot SPINK 

□ CHEERLEADERS 


□ ORAL NYMPHS 

□ ANAL BABES 

□ SUCK SLUTS 

□ GROUP JERK 

□ EXPLODING SEX 

□ ANAL ALLEY 

□ BACKSIDE BALUNG 

□ RECTUM WRECKERS 

□ HARLEM HONEYS 

□ X-RATED RUMPS 

□ KINGSIZE BOOBS 


□ WELL HUNG STUDS 

□ TINGLING TUSHES 

□ TITANIC TITS 

□ GUSHING GONADS 

□ SPERM BANK 

□ SEX STARVED 

□ FACE ACTION 

□ SUCKFEST 

□ WET HUMP 

□ BIG BLACK LOADS 

□ BALL BUST 

□ BIG TIT BLOW 

□ HOT HOLES 

□ SPURTING LOADS 

□ SIT ON MY DICK 

□ BLACK HEAD 

□ UQUIDLIPS 

□ SUCK MY BOOBS 

□ SNATCH SUCK 

□ BLACK CUM 

□ PUSSY PLEASURE 

□ FREAKY FOURSOME 

□ COCKCRAVERS 

□ SHOOT IT ALL 

□ NO HOLES BARRED 

□ KING SIZE 

□ SUPER HEAD 


□ LUST TRIANGLE 

□ 69 ACTION 

□ PUSSY DIVE 

□ 3 AT ONCE 

□ EAT MY PUSSY 

□ GAZONGAS 


□ GANG BANG 
3 ASS ATTACK 

□ ENDLESS LOADS 

□ ROUND POUND 

□ BUTTSLAMMERS 

□ CUM BATH 

□ SIZZUNG TONGUE 
D ADULT FUN 

D NITE DEPOSITS 

□ THROBBIN TWATS 

□ MILKMAIDS 

J MASSIVE MANHOOD 

□ STROKERSWILD 
3 RAMRODDERS 

□ HORNY HOUSEWIVES 

□ MAMMOTH MOUNDS 

□ JUICY PANTIES 

□ PAN7Y CHEWS 

□ HOTEL HOOKERS 

□ OPEN &WI LUNG 

□ NIPPLE TWEAK 

□ HOT TWATS 

□ BLACK BUSTERS 

□ WOMB BROOM 

□ TICKLING TONGUES 

□ TWIN UCKING 

□ TONGUE PROBES 

□ PUMPING SEX 

□ BLACK LEZ 

□ PINK PUSSIES 

□ SHOOT YOUR STUFF 

□ HORNY SLUTS 

□ CLIMAXING CUM 

□ HNK TUNNEL 

□ GROUP GROPE 

□ POONFEST 

□ BEACH BLANKET BANG 

□ RAMMED REAMS 

□ FINGER FANTASY 

□ PETER EATERS 

□ UP SERVICE 

□ TRIPLE SEX PLAY 

□ FOUNTAINS OF LOVE 

□ CHOCOLATE PUDDING 

□ KNOBS & KNOCKERS 

□ SAUNA SEX 

□ CUT TICKLER 

□ SEX SANDWICH 

□ BUSHWHACKER 

□ KING LXJNG 


□ D-CUP FANTASY 


□ ANAL ADVENTURES 

□ HOT FLESH 

□ SCREW'EM ALL 

□ BUTT PLUG 

□ SLICK SLITS 

□ LOVE ERECTIONS 

□ DOWN MY THROAT 

□ BUN LOVERS 

□ FINGER FUN 

□ CUNT CUMMIN 

□ GREASED HOLES 

□ PETER PUSH 

□ PUSSY GROPE 

□ HARD & HORNY 

□ JERKING LOADS 

□ SHE LOVES IT HARD 

□ NAKED NYMPHS 

□ SUCK CHICKS 

□ DEEP INSIDE 

□ KINKY COEDS 

□ TWAT EATERS 

□ LUSTING LOINS 

□ SCREW MY TITS 

□ FILL HER UP 

□ SlUCON BOOBS 

□ BLONDE SANDWHICH 

□ BALL BLOWOUT 

□ SPREAD IT WIDE 

□ HOT PUSSY 

□ VIXENS IN HEAT 

□ THREE WAY SCREW 

□ SHAVED CHICKS 


IN OFF 
□ HARDBOFF 


IWAH BALLS 

□ REAR ENTRY 

□ 3-SOME 

□ BACKSIDE BABES 

□ FEEL ME UP 

□ DOWN MY POLE 

□ LESBOFEST 

□ VOLCANIC LOADS 

□ FEEL THE HEAT 

□ TOOLS OF THE TRAD 

□ TAKE MY LOAD 

□ BLACK STUDS 

□ LOVE SHOWERS 

□ RIM JOBS 

□ TRIPLE PLAYS 

□ BIG TITS 


□ K) VIDEOS ADD S2 

POSTAGC □ 24 VIDEOS ADD S3 

* □ 57 VIDEOS ADD S4 

: □ 115 VIDEOS ADD S5 

□ 212 VIDEOS ADD S6 


□ CASH □CHECK □ MONEY OI.__. 

As payment in full. Canadians remit in US funds only. 

I foreign COD'S. □ COD. I enclose SB extra, plus P/H 
Please Specif format: □BETA QVHS 

□ I am over 19 years old and request this material. 

□ ADD S2 for Insurance and First Class Handling. 


THIRTY-SIX 



YOUR COMPLETE SOURCE FOR 
ADULT ENTERTAINMENTI 
WRITE OR CALL NOW FOR YOUR 
FREE COPY! 

SPECIAL OFFER 

FOR NEW CUSTOMERS 

□ 150 Minute Video Catalog of previews of 
105 different hardcore movies (uncensoredll 
#Va 7 S9.95 (Refunded on your next order.) 

□ Hot Superstar Preview Videos fee . ^ 

120 sex stars In hardcore action (uncensoredl) 

120 Min. 

#PRV I S9.95 (Refunded on your next order.) 

□ VHS DBETA 
Add S4 P/H for videos only. 

Must be I9yrs old to order. 

CALL NOW TOLL FREE 

800 - 874-8960 


ALL MODELS ARE 18 OR OLDER! CUSTOMER SERVICE INOUIRIES ONLY 219-981-2274 






























border to funlierexp^d our list of satis¬ 
fied customers, we've cut out the middle¬ 
man to bring you a most unusual offer. We 
are willing to give you the hottest collection 
of videos ever assembled for an unbeliev¬ 
able 10 each, plus shipping costs! This will 
entitle you to receive regular discounts on 
new hardcore releases and specialty videos 
from our giant catalog. This offer comes 
with now strings attached, and no threaten¬ 
ing letters in the future. So stop paying top 
dollar for your XXX entertainment, and start 
buying direct from The VIDEO SERVICE! 




liWil 
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BUTT SLAMMERS 
BLACK ASS FUCK 
SLICK FIST 
FIST FUCKERS 
ROUND POUND 
GROUP JERK 
CUM ON MY FACE 
SHOOT IT ALL 
STROKE JOB 
PETER EATER 
LICKING LOADS 
TAKE IT ALL 
ALL THE WAY IN 
TWIN JERK OFF 
ERUPTING CUM 
CUM SUCKER 
ANAL PLUNGE 
DEEPER THOAT 
SUCK THIS DICK 
UP HIS BUTT 


HEAVY LOADS 
BLOW JOBS 
ANAL LUST 
KING KONG COCK 
BEEF STROKENOFF 
GROUP GROPE 
ASS PLUGGERS 
MAKE ME CUM 
THIS LOADS FOR YOU 
BUTT REAMERS 
DOUBLE FUCKERS 
GANG JERK OFF 
TEN INCH CLUB 
FILL THE CUP 
ON THEIR OWN 
BOTTOMS UP 
WET SHORTS 
GOLDEN BOYS 
UP ALL NIGHT 
STAINED SHEETS 
BEND OVER 



-$25 (thafs If plus 59{ each for shipping). 

Canadians add $10. remit in US funds only. 

Send b: The VKBO SaVtCt. Oept ,.-n, 
n80XH977, 6ARY, HI 4$4S1-m7 


er 19 years of age. Spedy D/HS DBETA 


What You See is What You Get.... msueiifraiiQiisiituiui^^ , 

Now choose tram 52 fantastic adult videos lor as tow as 99« each in quantity. Every 90 minute tape is jammed lull ol the hottest and harde J 
hundreds ot famous stars S nasty newcomers. We guarantee that you will recieve the great movies listed... T 
Ateo, this offers comes with no strings attached or further obligations, we're convinced that once you see the great products and prices I 
11^^"'“'''“Of our vaJuedcustomers. ALL MODELS 18 YEARS OF AGE OR OVER ^ ^ P' s, | 



on Reader Service C< 


□ Taste 01 Money □ Pretty As You Feel □ EJucaUng M ine □ Best 01 Atom 




□ Cagney & Stacey U Uke A Virgin H U Super Models Do U □ Sperm Busters □ RXFor 

iiiim 





□ 8pys □ strange Bedleliows □ Joanna Sterm on Fire LI Cheerleaiier Academy 


□ Taxi Gi-ls Part It □ Twe To Tango □ Fast Girts □ Sugarpussy Jeans 

Additional Titles Not Pictured: □ DEEP CHILL Q SURFSIDE SEX 

□ CASINO OF LUST □ SEX SCORCHERS □ VIRGIN HEAT 

□ I NEVER SAY NO □ CRAVING LESBIANS □ LUST POTION 

□ GRAND OPENING □ PURE FANTASIES □ WOMEN IN UNIFORM 

□ TEENAGE RUNAWAYS □ FRESHMAN FANTASIES □ SEDUCE ME TONIGHT 

U PLEASURE SEEKERS U CASH LOAD □ PLEASURE DO DEEP 

□ UNDER THE TABLE □PERFORMANCE □ SPREADING JOY 


I USE ENTIRE AD TO ORDER! | 


INDICATE 

VIDEO 

FORMAT: 

□ VHS, 

□ BETA 


OUR SUPER PRICES... POSTAGE, HANDLING. 

a ANY 5 FOR $15 0 5 Videos $3 

□ ANY 15 FOR $25 □ 15 Videos $4 

□ ANY 35 FOR $38 □ 35 Videos $5 

□ ALL 52 FO R $51 □ 52 Videos $6 

Rush items indicated, I enclose $_including P+H. 

□ Check, □ MO, □ CASH, as payment in full, 
Canadians remit in US funds only. 

FANTASTIC FEATURES II Dept. h79 
PO BOX M827, GARY IN 46401-0827 


□ $2 Postage, Handling,! 00% Guaranteed Delivery Ins. 



□ Woman In Windi 

□ SEXUAL PURSUIT 

□ HARLEQUIN AFFAIR 

□ C-HUNT 

□ A STAR IS PORN 

□ NIGHT ON THE WILD SIDE 

□ WET MEDICINE 

□ LUBE JOBS 



















































Many Elements Affect 
A Blank Tape’s Performance 

Every blank tape has its own specific 
characteristics—from drop-outs to particle 
formulation. And it’s these characteristics 
that make it more or less suited for a partic¬ 
ular purpose. If you’re going to record a 
program with music as the focus, you’ll 
want a tape with great audio frequency re¬ 
sponse. For that mini-series you want to 
save, there are tapes that can record longer 
than six hours with less picture quality de¬ 
terioration. Your intended application 
should determine the brand and grade of 
tape you purchase ... and VIDEO Maga¬ 
zine’s OFFICIAL BLANK TAPE TESTS 
can help you make the best choice. 

High Performance Does Not 
Mean High Price 

This special publication will also help 
you differentiate between grades of tape. 
The fact is, when manufacturers grade their 
tape as “standard,” “high grade,” etc., 
these ratings relate only to their own line. 
In past tape tests, we’ve found “standard” 
grade tapes from some manufacturers that 
outperformed “high grade” tapes from 
others. The OFFICIAL BLANK TAPE 
TESTS can help you establish real value. 

All Formats are Covered — 
Even New Metal 
Evaporated Formulations 

More than 170 different tapes have 
been tested and evaluated for you by VID¬ 
EO’S Technical Editor, Lancelot Braith- 


waite. And he gives you the straight facts 
in a clear, concise, easy-to-read presenta¬ 
tion. Virtually all nationally available VMS, 
VHS-C, S-VHS, S-VHS-C, Beta/Super- 
Beta, ED Beta, 8mm and Hi-Band 8mm are 


If You Buy Blank Tape, 

You Need this Publication 

The right tape is one of the least expen¬ 
sive performance enhancements you can 
buy for your video system. And VIDEO 



included in this comprehensive package. 

You’ll see each tape’s strengths and 
weaknesses. Plus you’ll receive a glossary 
of terms, tips on tape maintenance, a how¬ 
to on salvaging damaged tapes, and other 
features that will help you get the most and 
the best from your tapes. 


Magazine’s OFFICIAL BLANK TAPE 
TESTS is the must-have reference every 
video user needs. 

It’s not sold at newsstands or stores. 
You can only order it by mail for the low 
price of $4.95, complete. Quantity is lim¬ 
ited, so use the form below to order today. 


OFFICIAL BLANK TAPE TESTS ORDER FORM 

Please send me_copy(ies) of VIDEO Magazine’s 

OFFICIAL BLANK TAPE TESTS at $4.95 each 
(includes postage and handling). For delivery to 
CANADA, $5.95 in U.S. funds. (Not available out¬ 
side U.S. & Canada.) 

I have enclosed payment of $_ 

(check or money order payable to VIDEO Magazine) 

Mail this order form with payment to: VIDEO Magazine Tape Tests, 460 West 34th Street, New York, NY 10001 


Name 

Address 

,p,„. 


Citv 

State 


Zip 

























VIDEOTESTS 


PANASONIC 

continued from page 34 


lens has manual focus and zoom rings, 
with a release for the macro focusing 
range on the zoom lever. 

The cassette hatch, with a window 
over the supply reel, takes up most of 
the right side. The microphone is a,t the 
top front edge on a flexible stalk that in¬ 
cludes an accessory light and jacks for 
an external mic. The handgrip is molded 
alongside the lens and includes a wide 
angle/tele rocker and duplicate run/stop 
buttons at each end. The electronic 
viewfinder swings forward for stowage; 
its viewing hood swivels up and down 
for high- or low-angle shooting. A re¬ 
cording tally light, a brightness control, 
a magnifier focus lever and a recessed 
control for electrical focus surround the 
viewfinder. The hood swings out of the 
way for viewing at a distance. 

A slider for power on/off, a stop/ 
eject button, a carrying handle with ac¬ 
cessory shoe and loops for the carrying 

Despite the 
PV-520's many 
features, it's an 
easy camcorder 
to operate. 


strap are on the top. A cover/slide 
switch allows selection of camera re¬ 
cord, camera edit or VCR play/record. 
In the edit position, the slide exposes 
buttons for rewind, play and fast for¬ 
ward. Play/record mode also reveals but¬ 
tons for dub, record and pause/still. 

Behind the slide are a speaker vol¬ 
ume thumbwheel, up and down buttons 
for tracking, jacks for the remote pause 
control and the adapter, the battery 
compartment and a battery release but¬ 
ton. (The adapter is a separate box that 
charges batteries from an AC line and 
includes a channel 3/4 RF modulator 
and in/out RF connections. It also pro¬ 
vides access to audio and video input 
and output.) On the underside are the 
tripod socket, a shoulder pad and a com¬ 
partment for the clock battery. 

Panasonic is also including the color 
correction light on all its camcorders, 
including the PV-535 (due in Septem¬ 
ber) and the PV-530, which are priced 
at $1,700 and $1,650, respectively. 

Operation. Despite its many fea¬ 


tures, the 520 is user-friendly. Simply in¬ 
sert battery and cassette and switch on 
the power. Check that focus, white bal¬ 
ance and iris are in auto mode and that 
the slide cover is in the camera record¬ 
ing mode. Swing the viewfinder into po¬ 
sition, remove the lens cap and store it 
on the strap. Grasp the handgrip, adjust 
zoom and press run/pause. 

For insert edits, slide the cover/ 
switch to the camera edit position. For 


playback, recording from external 
sources, audio dubbing or video dub¬ 
bing, slide the cover to VCR record/ 
play. You can use manual modes, the 
high-speed shutter, time lapse, the self- 
timer, date and time imprinting, fade, 
and the color enhancement light as 
needed. The supplied battery runs the 
camcorder for two hours (about one 
hour with the light on). Operational 
ease is excellent. ► 



AUDIO AND VIDEO AT WHOLESALE PRICES! Headset/Microphone 
LIGHTS CAMERA ACTION 


Pro Edit System p: - 

Flying Erase Head ttBT 
Title Generator rr i9n 
Audio / Video Dub 
Mic Mixing 

ncii 


CAMCORDER 
STARTER KIT 

3 Year Extended Warranty.129 

Pro Wide/Telephoto Lens Kit..149 

Color Enhancement Light.129 

Regularly.407 

With Camera Purchase.$249 

with full factory warranty. 

VIDEO RECORDERS 

PANASONIC g.E. boa 


KblDCERa KD-5010 

(Key-O-Sara) 

' Pro Density CCD Pro Qualii 
’ 420 Lines Resolution 
’ High Speed Shutter 
' Hi Fi Audio 
> Only 2 Lbs. 



800 - 654-7787 

FREE Camcorder Consultation. Questions, Advice and Factory 
Trained Tech-Reps to Assist You. Call 212-5G4-4410 


ACCESSORIES 


RADAR DETECTORS 



HIGHVOLTAGE, 39 W.32nd ST., NEW YORK, NY 10001 


1989 VIDEO 






















































Performance. The 520’s price and 
features place it near the low end of cur- 
rent models, but its picture quality com' 
pares favorably with high-end machines. 
Horizontal resolution is 250-plus lines 
with an unweighted video signal-to- 
noise ratio of 46.2 decibels. The weight¬ 
ed video S/N is 51 dB. Chroma AM S/N 
is 47.2 dB; chroma PM S/N is 44.5 dB. 
Both video S/Ns and the chroma AM 
S/N are among the best we’ve ever mea¬ 
sured in a standard VHS camcorder. 
Picture quality is excellent. 

The 520’s mono linear track audio is 
also quite respectable. Frequency re¬ 
sponse is 100 Hertz to 10 kilohertz at -3 
dB, with an S/N of 41.2 dB and total har¬ 
monic distortion of 1.2 percent. Audio 
performance is very good/excellent com¬ 
pared to other camcorders with linear 
mono audio. 

Conclusion. The PV-520 is a rela¬ 
tively light, easy-to-use camcorder with 
features previously found only on top 
models. Picture quality is excellent, and 
the light is adequate for most situations. 
The overall rating is a shade below ex¬ 
cellent because audio performance is 
not outstanding. Even so, we recom¬ 
mend it highly. The suggested price is 

$1,350. ■ 



TECH TIPS 


Storyboards on the run 

Good video production requires careful 
planning and storyboarding, but this is 
not always possiljle while traveling. 
However, it’s easy to use postcards and 
magic markers to keep track of your 
footage. Use the macro mode or a screw- 
on close-up lens to get in close. After 
you’ve shot your impromptu “clap¬ 
board,” you can mail it to friends. 


Handle with care 

When installing the lithium or mercury 
battery that powers the date/time gener¬ 
ator in your camcorder, be sure not to 
touch the metal surface with your fin¬ 
gers. Oils from your skin can hasten bat¬ 
tery corrosion and force you to replace it 
before its life is up. Instead, slide it out 
of the blister pack onto a piece of paper 
and hold it this way until you slip it into 
its compartment. 


Split ends 

Far-sighted people often wear half-moon 
glasses for close-up reading. They peer 
over them for distant viewing. Cam¬ 
corders can be used the same way. A 
“split field” lens (available in a variety of 
sizes for about $20 from photo stores) al¬ 
lows a user to focus clearly on an object 
in the lower foreground of a scene while 
keeping distant objects in the upper part 
of the frame in sharp focus. This dra¬ 
matic depth-of-field effect can create 
some striking shots. 


Skatecorders 

To create a smoother dolly shot with 
your camcorder, why not borrow junior’s 
skateboard.' The new ones have tough, 
plastic wheels that roll smoothly and 
quietly. If you’re the camera person, 
you’ll need a friend to act as grip to help 
push you and the camcorder around. 
You can also tape or bolt the camcorder 
to the skateboard, leave it in record 
mode, then pull or push it in the direc¬ 
tion the shoot requires. 


WO BULL - 


IF 800# IS BUSY CALL 

201-566-7100 or 201-566-4455 


WE BEAT ANY REAL USA PRICE. 


800 - 777-1707 


ALL ITEMS ARE 
FACTORY PACKED 
ABSOLUTELY NO GAMES.I 


CAMCORDERS CAMCORDERS CAMCORDERS CAMCORDERS 


AUDIO & FAX 

UDEONCSEDITORS CALL 
MFJ PRODUCTS CALL 



WALKMAN'TELEPHONES'ANSWERING MACHINES-COPIER S •35MM SLR • AUTOFOCUS-LENSES-ALL VIDEO ACCS-AZDEN-BESCOR'CASES & VIDEO LIGHTS 

All m«rchandise shipped Factory Fresh . ReturhS OK within 10 clays of "^MlIsttrRi'rn 

are ore ec ormoneyor er. y i I_ra ,.2^,.555^34 

K.B. VIDEO & ELECTRONICS 

^ ■■WMWBWW Plaza 34 100G Hwy 34 Matawan N.J. 07747 
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HO-8000 VAL-U-POWER 
Rechargeable BATTERY 

Runs camcorder 
up to 4 hours! 

Holds charge 



HO-8500 Unique 
VAL-U-POWER 
and LIGHT SET 


484 Sunrise Highway 
Rockville Centre, NY 11570 

WHERE HIGHEST QUALITY AND 
LOWEST PRICES GET TOGETHER 

1 - 800 - 231-0031 

9AM-5 PM E.S.T., Mon.-Fri. 

Check the specs... you’ll find all | 
the high-tech advances you’ve 
been looking for. Check our low, I 
low prices. Feature for feature, 
item for item—you won’t find 
better value anywhere! Satisfac¬ 
tion Guaranteed or full purchase 
price refunded! 


H-10001 DirectED PIUS jBEsr~L 

V Now Anyone With a Camcorder / VALUPiI 
Can Make Great Home Videos! '-mSsHSJ 

Create professional looking productions. Automated editing, spectacular 
titles, graphics and special effects in 64 colors. Works with standard 
video equipment. Wireless remote control, 

CALL FOR LOW PRICE 


li—^—I 




HO-0360 
THE ACROBAT 

Changes in an instant from 2x telephoto 
to 0,6x wide angle! Just flip it over* 

3 elements, 3 oz, /WfiPB/CE 

Sells elsewhere 
for $119.95 


BAHERY-TO-CAMCORDER 

ADAPTER CORDS 


Allow operation of camcorder with 
long-life outboard battery, 

HO-0832-loruse 

with RCA and Hitachi camcorders. 

HO-0834-loruse 

with popular newer Panasonic camcorders. >14.95 

HO-0835-foruse ..... 

with JVC and some Panasonic camcorders. >34.95 

H0‘0832-ior use *. 

with most newer Sony 8mm camcorders. >49.95 


CAMCORDER 

REPLACEMENT BATTERIES 


Delivers up to twice as much power as the original! 

HO-0820 Sony-type NiCd High 

power 1400 mA NiCd fits in the palm of your hand', ,$29.95 

HO-0821 JVC-type NiCd 150 mA 

Ni-Cd pack. Also lor Panasonic PV-100. $49.95 

HO-0822 RCA-type Ni-Cd Recrxd 

for 2 extra hours. Snaps onto camcorder. $49.95 

HO-0823 Panosonic-type Gel- 

Cell 2000 mA sealed (same as PV-BP80I. $49.95 

HO-0827 Panasonic/JVC Grip- 
Type Ni-Cd (VH$-C) 

Slim 55mA for latest models. $42.95 



HO-0617 THE IMAGER PHOTO- 
TO-VIDEO TRANSFER SYSTEM 

Put all your loose photos (up to 4" x 6"-) and albums 
onto video tape and watch them all on TV' 

Even adds movement to still photos! CALL 

i HO-0618 TABLE POD 

" i Best buy for your camcorder- 
^Provides smooth, jitter-free 


FREE wwua uirn 

HO-0990 LENS /$f5« 
guard KIT 

Keeps out grit. Shoot under _ 

fluorescent lights! Adapte order ol S2 5ormore 

and Lens cap also included, 


HO-0755 VIDEO TAPE/WINDER CLEANER 

Rewinds or fast-forwards in 3 minutes' Extends life and quality of 
tapes. Wet cleaning system (fluid incl,|. Soft 
brush applicators cleanse automatically, 
removes all foreign substances and static. 


HO-0855 HAVEN’S 
UNIQUE AC/DC 
ONE-GUN 
POWERLITE 

7'/2V, battery and 30w, quartz- 
halogen light; provides 20-25 
minutes of superb brilliant ligh 
AC adapter (includedi NiCd ' 
tery recharges up to 1000 t 
Recharger ■ 

included, 




Ask for Dept. 201 at 1 - 800 - 231-0031 
... for specs and prices on any camcorder 
accessory not shown. It’s bound to be part of our 
complete value-priced line. To order, have VISA or 
MasterCard handy, and call Toll-Free. Complete 
satisfaction guaranteed, or full purchase price 
refunded, if items returned intact within 15 days. 







































24 HR 

GUARANTEED 
DEUVERY 




For Honest f 
Fast & Friendly 
Service... 
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MID-PRICE 

continued from page 40 

from a second tuner or other source. 

Multi-picture-in-picture. Multiple pic¬ 
ture insets often come in fours or nines, 
although many other configurations ex¬ 
ist. They’re useful mainly for watching 
still pictures from several channels si¬ 
multaneously. For example, you can 
compare the journalistic performances 
of NBC, ABC, CBS and CNN during 
major news events. 

Strobe. Electronic slow motion plays 
onscreen while the sound track contin¬ 
ues in real time, creating a discon¬ 
tinuous effect that can be either 
contemplative or disconcerting. 

Multi-strobe. A shotgun marriage of 
PIP and strobe that has no imaginable 
aesthetic function. 

Mosaic. An art effect that breaks an 
image into dozens of same-size rec¬ 
tangles, obscuring detail while leaving 
colors of broad areas intact. News and 
talk shows often use it to disguise the 
faces of mystery guests or to prevent 
nudity from appearing onscreen. 

Solarization. An art effect that polar¬ 
izes and colorizes an image with psyche¬ 
delic intent. 

Some of these features are entertain¬ 
ing. Others are good for nothing more 
than giving headaches to guests. Even 
so, a good freeze frame or —better yet — 
a nice digital TV still, will appeal to all 
but the most incurious viewers. Slow 
motion and frame advance can also be 
handy for detailed film study. 

TOP OF THE MIDDLE 

Most mid-price machines land on 
one end of the hi-fi/effects divide. But 
Yamaha’s YV-lllOS and Panasonic’s 
new PV-4980 transcend it by offering 
Super VHS, the ultimate in VHS pic¬ 
ture quality. S-VHS uses an improved 
recording method to produce 400 or 
more lines of horizontal resolution, com¬ 
pared to about 250 for conventional 
VHS. The result is a discernably sharper j 
picture. j 

The models by Yamaha and Pan¬ 
asonic are the least costly of the breed, 
most of which start at about $1,000. Like 
other S-VHS decks, they’re downwardly 
compatible, which means they also re¬ 
cord and play in regular VHS. There’s 
no need to worry about risking the play- ! 
ability of tapes made on VHS cassettes. 

SuperBeta, a 300-line revision of the 
Beta format, makes the mid-price range 
with a trio of Sony decks, the SL- 
HF350, the SL-HF650 and the SL- 
HF840D. There’s only one 8mm repre¬ 
sentative and that’s also a Sony: the ' 


compact EV-Sl, a solid audio-oriented 
deck thanks to its PCM hi-fi circuits. 

Editing features are very much a 
high-end phenomenon, although lim¬ 
ited editing features appear on some 
mid-price machines. Flying erase heads, 
which ensure glitchless transitions by 
erasing overlapping material between 
edits, are hard to find, although Sony’s 
SLV-50 has them as well as other editing 
features like synchro edit and an option¬ 
al matching controller. 

Other editing features include audio 
dub, which lets you replace a sound 
track without altering the picture, an 
edit switch, which turns off the low-pass 
filter, and sometimes other circuits to al¬ 
low more noise-free dubbing. Pan¬ 
asonic’s PV-4870 VCR, among many 
other decks, features audio dubbing, 
while Sony’s SL-HF650 carries an edit 
switch. 

Miscellaneous features to look for 
include real time counters (as in the Ze¬ 
nith and Yamaha lines, for example) and 
auto tracking, sometimes called digital 
tracking, as on the Mitsubishi HS-U50. 
Also nifty are full loading machines, like 
the Toshiba N-9485, which ape the Beta 
format by threading tape after loading 
and keeping it there until it’s ejected. 

Such relatively exotic features may 
not matter to most folks, but they may 
become important to you as you sift 
through features and effects, while con¬ 
stantly asking yourself; Just what kind of 
viewer am I? And what do I really want 
in a VCR? ■ 


Next Month In 

yiBEO 

ma^zine 

Show Off 
Your System 

Tapes and discs that 
stretch components 
to the max 

Stephen King 

A talk with horror's 
prolific grandmaster 

stretch, One, Two 

The latest in exercise 
tapes 



MAIL ORDER ONLY 

( 212 ) 575-4792 

MON-SAT I0AM-6:30PM 
SUN 11AM-5PM (NY TIME) 
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LIGHT STUFF 

continued from 
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ering the windows with neutral density 
(ND) filter material. If you want to keep 
the shot simple and the outside view is 
not important, simply close the drapes. 

Always remember that the most im¬ 
portant color you’re working with is the 
color of flesh. If the people in your vid¬ 
eos look natural, then the color tem¬ 
perature or your light is okay and your 
camcorder’s white balance is function¬ 
ing correctly. 

Most camcorders have zoom lenses, 
and most photographers use them just 
to make objects look larger or smaller. 
But focal length and iris size also affect 
the amount of light a scene contains. 
For instance, when there is a lot of light, 
as in an outdoor shot, the iris opening 
will be small and the depth of field long. 
Under less light, the iris will open and 
the depth of field will shrink. If you want 
to shorten the depth for a shot, you can 
“push,” or zoom out. For a longer depth 
of field and a large image of the subject, 
you need to move the camcorder closer. 
If a short depth of field works better, 
move the camera further away and 
push. 

If you want more control over your 
lighting, you can attach ND filters 
(available in camera stores) to the lens 
to open the iris. Adjustable shutter 
speeds can do the same job. For in¬ 
stance, if your shutter adjusts from the 
normal camcorder speed of 1/60 of a sec¬ 
ond to 1/100, the iris will open one stop 
at the faster speed, the equivalent of a 
0.03 ND filter. 


The shutter sequence on a variable 
speed camcorder continues with settings 
of 1/250, 1/500, 1/1000 and 1/2000 of a 
second. These correspond to ND filters 
of 0.06, 0.09, 0.12 and 0.15, respectively. 
Each increase in speed opens the iris one 
stop more than the previous stage. As 
this illustrates, a scene shot at 1/2000 of 
a second requires five times as much 
light as the same scene shot at 1/60. 

SETTING THE MOOD 

Lots of things help us get into 
moods, but lighting ranks high. If we 
want a romantic mood, we turn the light 
way down. We would probably do the 
opposite if setting the ambience to make 
a deal on a new car. 

Establishing a mood with light is im¬ 
portant whether your video is about a 
vacation, the joy of a new baby, a pet, a 
wedding or any other subject. There are 
no hard and fast rules about lighting for 
a particular mood other than that the 
lighting and the mood must support the 
action and the dialogue in a specific shot 
or scene. For example, if you are creat¬ 
ing a video family tree and your grand¬ 
mother is telling you about the time a 
great uncle was almost hanged for steal¬ 
ing a horse, the lighting should be soft 
and low key. This is opposite the high 
key look you would want if you were 
shooting a neighborhood news tape. 

We’ve all seen drawings in cam¬ 
corder instruction books that show how 
every scene needs a key light, a fill light, 
a back light, a hair light and so on. They 
illustrate basic lighting setups for basic 
rooms with basic windows, basic people 
and the basic camcorder in the basic po¬ 
sition. However, real life rarely cooper¬ 
ates with drawings in instruction 


manuals. 

Lighting for a camcorder takes skill 
and understanding about a lot of things, 
including people and how they look. 
Just as we all see things differently, we 
all look different. The lighting that 
works for one person or shot may not 
work for another. 

To develop lighting skill you must 
try different things. Hook up your cam¬ 
corder to a monitor and watch what 
happens when you move a light a foot to 
the right or raise it six inches. Look at 
the effect of the fill light when you turn 
it on or bounce the light off a white 
piece of paper. 

Never forget you are shooting mov¬ 
ing objects with a moving camera. Re¬ 
member to light all the areas where 
movements will take place. When you 
find something that works for you, re¬ 
member how you did it so you will be 
able to do it again. 

One of the most important things to 
bear in mind is that lighting should be 
transparent. Unless you are lighting for 
some special effect, you should not see 
it, nor should the audience. And if you 
just keep practicing, you will eventually 
develop lighting techniques that are 
uniquely yours. ■ 


miHiis 
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Osram AL 20. Weighing 14.5 
ounces and measuring eight inches in 
length, it features a 20-watt tungsten- 
halogen lamp that operates at 3200 de¬ 
grees Kelvin. The AL 20 has a 35-degree 


Macroliminator 

I For Everyone Who Rents Movies| 


100 % 

DIGITAL! 


What Does It Do For Me? During playback of Rental Movies you y\^l notice 
annoying periodic color darkening, flashing or Jagged edges. This is caused by the 
Maccrovision copy protection jamming embedded in the video. Macroliminator is 
effective on all copy protection jamming signals 100% Guaranteed. 

Test Results Show Macroliminator Beats the Competition 



Compactness 

Ease 

Effective 

Price/Value 

Competition 

bulky, heavy 

dials to fuss with 

75% 

$200 to $59 

Macroliminator 

miniature 

automatic 

100% 

$59.00 


Is Duplicating Rental Movies a No No? Yes, Yes. Neither the manufacturer nor 
dealers encourage people to use the Macroliminator and 2 VCRs to make superb 
copies of Rental Movies for their own personal use - in the privacy of their own homes. 



I WARNING: Use of this device to duplicate w< 


BS may against certain i 


To Order, Call Toll Free! 

DIGITAL TECH 
17419 Goddard 
Southgate. Ml 48195 
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$349.00 


MON.-FRI.: 9:00-5:00 
SUN.: 9:00-1:00 




VISA 

MASTERCARD 


CALL TOLL FREE FOR PRICES AND FREE CATALOG 

1.800-343-6962 




LARGEST SELEaiOH OF CELLULAR PHONES 


$449.00 


ih 


PORTABLE 

CELLULAR 

PHONE 



$885.00 


I 


, PANASONIC 

PORTABLE 
CELLULAR 
PHONE 


FULL LINE OF CAMCORDERS, 8MM FORMAT AND VHS FORMAT 



PANASONIC 
CAMCORDERS 
PV110- $775.00 
PVS350 - $1,385.00 



JVC 
GRC-25U • $775.00 
GRS-550U- $1,118.00 



MINOLTA 
ALL 
MODELS 
AVAILABLE! 
CALL FOR PRICES! 


FULL LINE OF ACCESSORIES-ALL MAKES. LOWEST PRICES 



PANASONIC 
PV4900 • $375.00 
PV4860 • $450.00 


JVC 

HR4500 • $385.00 
XLU5500 • $210.00 


HITACHI 
SHARP 
NEC 
GE 
ZENITH 
CALL FOR PRICES! 


FULL MANUFAaURERS WARRAKTV ON AU ITEMS ADVERTISED 



$399 



$1,999.00 


SHARP 

ALL 
MODELS 
AVAILABLE! 
CALL FDR PRICES! 


LARGEST SELEaiON OF PORTABLE CD PLAYERS 




PLAYER MODELS 

W/REMOTE CALL FOR PRICES! 


NEC 
ALL 
MODELS 
CALL FOR PRICES! 


EXTENDED WARRANTIES AVAILABU ON ALL MODELS 


For additional Information, circle No. 50 on Reader Service Card. 

7 DAY RETURN POLICY/ALL RETURNS MUST BE PHONED IN FOR PRIOR AUTHORIZATION/ALL PRODUCTS MUST BE RETURNED IN ORIGINAL FACTORY PACKAGING WITH 
BLANK WARRANTY CARDS/SHIPPING, HANDLING & INSURANCE CHARGES ARE NON-REFUNDABLE/QUANTITIES ARE LIMITED/AVAILABILITY IS NOT GUARANTEED ON ALL 
ITEMS/PRICES SUBJECT TO CHANGE WITHOUT NOTICE/SOME RETURNS MAY BE SUBJECT TO A RESTOCKING FEE/NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS. 














rther reach for telephoto capability. A 

Sima Camlight 3. This 14-9- 
mce light delivers up to 30 minutes of 
illumination per charge, and the battery 

ce: $149.99. 


varying distances, i rotective ana airiu- 
sion filters are included. Shooting time 
10 minutes per charge. ‘ 


Tokina VL-2010. A variablednten- 
lamp that offers a choice of 10-, 20- 
or'30-watt operation. Running times on 
a single charge are 16, 25 and 50 min¬ 
utes, respectively. Charging time is three 
hours. The VL-2010 has a diffusor in 
front of the light source for a softer, 
more even effect. Weighing 15 ounces 
with battery, the light operates at a color 
iperature of 3200 degrees Kelvin. 


tant a knowledge of video is in st 

that this stuff is ii. 

Others are mi 
the arcade industry b 
straight to CD-ROM,” says Gene F 
president of the p 



rkTds"ftt?d 

:ens from hand-held spaceships. Sig- 
s emitted from the TV made the 
ceship pilot eject if the child fired too 

ihroT;'t£iinT Srb’^eerd'iscoi^ 

The giant toy company Hasbro re- 
tly pulled a $10-million-plus plug on 
a subsidiary called ISIX and a technolo¬ 
gy called NEMO (for Never Ever Men- 
1 Outside). This was an interactive 


:r actions. In one as- 































ers shooting “ratagators.” If you miss 
one, the movie stays on its path. If 
you’re on target, an image-track shows it 
getting blasted. Unfortunately, develop¬ 
ment proved too expensive even for 
Hasbro. 

Ideal's View-Master Interactive-Vi¬ 
sion video system is slated to appear on 
toy store shelves this summer. Like 
NEMO, it also uses multi-track video¬ 
cassettes, a decoder box and a remote 
control joystick. A broad library of vid¬ 
eocassettes will feature characters from 
Disney and Sesame Street. The tapes 
are oriented toward education rather 
than action; for example, different 
tracks would contain lessons about dif¬ 
ferent letters of the alphabet, which a 
child could select with the joystick. 

Meanwhile, scientists such as MIT’s 
Gloriana Davenport are exploring inter¬ 
active documentaries. The institute’s 
Project Athena, which she spearheads, 
uses Level III interactivity to allow a 
user to call up volumes of ancillary data 
and source materials stored on video¬ 
disc—everything from the verbatim 
texts of interviews to still and moving 
pictures, graphs and diagrams. 

This is a massive change from linear 
documentaries, which don’t allow you 
to stop, ask questions, seek additional 
details, check sources or go at your own 
pace. As a result, Davenport acknowl¬ 
edges, “We’re facing important issues 
once we build these systems. A lot of 
people say, make the branches tight 
[that is, with limited detours from the 
main path]. But if you think about how 


SATELLITE TV 

continued from page 58 

and the three-network Prime Time 24 
package adds another $4 per month to 
bring a typical monthly satellite sub¬ 
scription bill to $27, about the same as a 
cable subscriber might pay for similar 
programs. 

There are 29 such satellite packages, 
offering assortments of channels and 
prices. Subscribing involves dialing an 
800 phone number and reading the seri¬ 
al number of the descrambler to an op¬ 
erator. A single descrambler system — 
VideoCipher II — is used by virtually all 
the scrambled channels, and a single au¬ 
thorization tracks who’s entitled to re¬ 
ceive which programs, and for how long. 

Despite the ungainly size of the 
hardware and the scrambling of popular 
channels, decoding the wild blue yonder 
can still be an adventure. Even though 
the established channels have matured, 
the satellite orbit still holds something 
for almost everyone. ■ 


you use an encyclopedia, you look up 
one word, all of a sudden you’ve looked 
up 30. We don’t want to make these sys¬ 
tems so tight they don’t allow breathing 
space.” 

In the here and now, the trickle of 
interactive consumer videodiscs is sure 
and steady. Partly interactive cinema- 
phile discs continue to arrive every oth¬ 
er month or so, and archival discs on 
topics as diverse as space flight, art and 


nature continue to find niches. The wa¬ 
tershed will likely have to wait until 
highly compressed, digital video tech¬ 
nology is commonplace in homes, and 
until a generation of children grows up 
with timeshifting and other active TV 
habits. “Interactivity is the next wave of 
video,” proclaims Vidmax’s Nowlen. “I 
was saying that ten years ago,” he adds 
with a laugh. “It was true then and it’s 
still true now!” ■ 


ATTENTION: DEALERS AND CONSUMERS 

THE DIRECT LINE TO SUPER DEALS ON 

Panasonic. 


1800-5241596 



a0.a ANYWHERE IN THE U.S.A. 


WE SELL: VCR's, Camcorders, Video Cameras, TVs, 
Monitors, Accessories, All Panasonic Appliances. 

PRO LINE-Industrial Equipt. PAL-SECAM-NT^, 110/220 

Panasonic. 

SUPER LOW PRICES 

SUPER VIDEO, INC., 45 Meadow Lane, Carlstadt, N.J. 07072 
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WORO AD 

Pet Word: J5,M (15 word minimum! 

Roduiromenls: Payment mtisl accompany advenisinj copy. Submit copy typed ot cteatly printed. P.O Box nu 
ben and/or street address count as two words; cSy, name, slate, and aipcode as two words Alt aduertisemer 
comaimoj P.O. Box numbers must be accompanierbby permanent address and telephone number. 

«<i« is not responsible lor typr^raphical errors. No *regi 


nd payment, and the ad copy. 


OISPUY ADVERTISEMENT 


Reduirements; Al orders must be accompanied by camera ready art and prs 

Please man all aduertlsiog copy to: 

VIDEO MAGAEINE CIASSIREOS 
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ACCESSORIES 

CABLE 

CAREER OPPORTUNITIES 





VIDEOTAPE LOGSHEETS. Catalog any videotape 
easily. Over 60 entries per sheet. $4.00 per pad. VID¬ 
EOLOG, P.O. Box 883, DeKalb, IL 60115. 


P.O. Box 178, Dyer, IN 46311. 


VCR-ALARM, Z4 HOUR PROTECTION, HEARD UP 
TO 1/4 MILE AWAY ONLY $12.95 each. $2.00 INFO., 
T.R. MINCER CO., DEPT. V689, 27009 L. BURNETT 
E., BUCKLEY, WA 98321. 


BETAPHILE; ADD BETA Is Rec/PB to Sony SL- 
HF900. BTH Labs, 7011 Katella Avenue, Stanton, CA 
90680. (714) 527-2282. 


WANT TO BE BETA INFORMED? Send (#10) 
SASE. Betaphlle Club. Information/Appllca- 
tion: P.O. Box 40373, Tucson, AZ 85717-0373. 


BUSINESS OPPORTUNITIES 


USED MOVIES Bought & Sold, All Quantities, Rat¬ 
ings & Formats, Specializing in Store Openings & 
Buyouts. AAA VIDEO DISTRIBUTORS. INC., 500 
Mill Road, Andalusia, PA 19020. 800-447-33 99. 
FAX 215-638-0770. 


VIDEOTAPING WEDDINGS? Quality animation, ti¬ 

tles, customized competitive edge. FREE INFORMA¬ 
TION: "Our Wedding", Box 18H, Hartsdale, NY10530. 


TALK YOUR WAY TO WEALTH. Free info. (303) 


CABLE TV EQUIPMENT, Scientific Atlanta, Jerrold, 
Oak, Hammlin, Zenith SSAVI, Send $3.00 for catalog 
to: K.D. VIDEO INC., P.O, Box 29538, Minneapolis, 
MN 55429. 1-800-327-3407. 


CABLE TV SECRETS - The installation manual that 
covers all aspects of cable television. Satisfaction 
Guaranteed. $8.95. Cable Facts, Box 711-B, Pa- 
taskala, OH 43062. 


CABLE CONVERTERS AND DESCRAMBLERS. 
CALL OR WRITE FOR FREE CATALOG. INCLUDES 
JERROLD, OAK, ZENITH, HAMLIN, SCIENTIFIC AT¬ 
LANTA, MANY MORE. NU-TEK ELECTRONICS, 
5114 BALCONES WOODS DRIVE #307, SUITE 298, 
AUSTIN, TX 78759-5212. (512) 250-5031. 


CABLE DESCRAMBLER LIQUIDATION. Major 
makes and models available. Industry pricing! (Exam¬ 
ple: Hamlin Combo's, $44.00 each...minimum 10 or¬ 
ders) DEALERS ONLY! Call West Coast Electronics 
(818) 709-1758. 


CABLE TV CONVERTERS JERROLD, SCIENTIFIC 
ATLANTA, ZENITH. ALL MAJOR BRANDS AVAIL¬ 
ABLE. FRIENDLY SERVICE. INQUIRIES WELCOME. 
VISA-MASTER/C: E&O VIDEO, 9691 265TH STREET, 
ELKO, MN 55020, 1-800-638-6898. 


ATTENTION CABLE BROKERS! CATV surplus in¬ 
ventory at wholesale prices. Unmodified units only. Jer¬ 
rold 400 DRX3DIC w/remote $80.00, OAK M35B 
$30.00. (415) 337-8301. 


don: mute and volume ii 
Visa/MC/AmEx 1-800-826-'; 
Bcau-D-Ruc Drive, Eagan 


)r 400 and 450 owners! 

623. B&B INC., 4030 
MN 55122. 


CABLE SECRET MANUAL. BUILD YOUR OWN 
DESCRAMBLERS, CONVERTERS. Instructions, 
schematics, suppliers list - Jerrold, Hamlin, Zenith, Syl- 
vania. Oak, Tocom. (HBO, Cinemax, UHF, Adult, Mov¬ 
ies)...$10.95 SATELLITE DESCRAMBLING, 
VIDEOCYPHERII, Video, audio, cloning, musketeer- 
ing...$15.95. CABLETRONICS, Box 30502VM, Be- 
thesda, MD 20814, 


DO YOU WANT MONEY FOR YOUR CREATIVE 
HOME MOVIE? WE'RE LOOKING FOR YOUR 
BEST WORK TO BE AIRED ON NATIONAL TELEVI¬ 
SION. CALL DAVID SPARKS (213) 851-4900. 


CATALOGS 


TV GUIDES 1951-1989. CATALOGUE $1.50. TV 
AND MOVIE MAGAZINES, PHOTOS, PAPERBACKS, 
COMIC BOOKS, POSTERS, ETC. CATALOGUE 
$2.00: HOWARD ROGOFSKY, BOX 107-VM, GLEN 
OAKS, NY 11004. 


FREE GIFT! World's Zaniest Wholesale Catalog 
- 99 Cents! Video, Electronics and HATS?! 
Mind Candy Emporium, P.O. Box 931437, Hol¬ 
lywood. CA 90093. 


FREE; WORLD'S LARGEST PARTNER PHOTO 
CATALOG for friendship, penpals, marriage. INTER¬ 
CONTACT, Box 12, Stn.O, Toronto, M4A 2M8, Cana- 


COMPUTER RELATED 


COMPUTERIZED VIDEOTAPE CATALOGING ! 

SYSTEM FOR IBM COMPATIBLE PERSONAL COM¬ 
PUTERS. $19.95. GHW MICROWARE, 170 JEWETT i 
AVENUE, JERSEY CITY, NJ 07304, 


DO-IT-YOURSELF 


FREE CATALOGS! VIDEOS, do-it-yourself manuals, 
computer software, on electrical wiring, gardening, car¬ 
pentry, plumbing, wood working and 100's of others. 
AAVIM, 120 Engineering Center, Athens, GA 30602. 
1-800-228-4689. 
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VIDEO CLASSIFIEDS VIDEO CLASSIFIEDS 

VIDEO CUSSIFIEDS 




EDITING SERVICES 

MISCELLANEOUS 

TRANSFERRING 




WEDDING VIDEOGRAPHERS, An affordable pro¬ 
fessional Editing Service will eliminate your editing 
backlog, Increase sales. Write; Memories Video, P.O. 
Box 18, Smithtown, NY 11787. 



ATTRACTIVE ORIENTAL LADIES seeking corre¬ 
spondence, marriage. Photos, details free. Asian Ex¬ 
perience, Box 1214C, Novato, CA 94948. 

FOREIGN VIDEO TAPES (PAL-SECAM) TRANS¬ 
FERRED - DIGITAL BROADCAST QUALITY. ALL 
FORMATS - TO AND FROM - FILMS AND SLIDES TO 
VIDEO. DUPLICATIONS UPTO 1000 DAILY LABEL¬ 
ING - SHRINKWRAPPING, WORLDWIDE SHIPPING. 

2 DAYS TURNAROUND: 24 HOURS TO WEST 
COAST. MULTI STANDARD VIDEOS AND TV'S 
AVAILABLE. SERVING INDUSTRY AND CONSUM¬ 
ER. CALL 1-800-626-8776. 

FILMS/MOVIES 

TERMPAPER ASSISTANCE. 16,278 PAPERS 
AVAILABLE! 306-page catalog-rush $2.00. Re¬ 
search, 11322 Idaho #206VR, Los Angeles 90025. 
TOLL FREE HOTLINE: 800-351-0222 (California: 
213-477-8226). 


LOVELY PHILIPPINO WOMEN MAKE THE BEST 
WIVES. Correspond direct with ladies. No re-mailing 
gimmicks. Many listings. Some include phone num¬ 
bers. Free information: PHILA-PEN, DEPARTMENT 
VM, BOX 8257, COBURG, OR 97401. (503) 342-4705. 

WORLDWIDE DIGITAL CONVERSION. ALL 
FORMATS. BROADCAST QUALITY. $45.00 hour. 
Pal Multidupe/Hi-Band. TKV, 12300 Coppola 
Drive, Potomac, MD 20854. [301] 762-2786. 

VIDEO MOVIES BELOW RETAIL. New releases, 
classics, etc. $1.00 catalog. Blue Moon Enterprises, 
P.O. Box 2006, Wheaton, MD 20902. 

FILM SEARCH - We obtain hard-to-find films (pre 
1970) on video. We are expensive but good. 5 
searches, $5.00 & S.A.S.E. Video Finders, P.O. Box 
4351-453V, Los Angeles, CA 90078. 

ASIAN WOMEN DESIRE ROMANCE! Overseas, 
sincere, attractive. SUNSHINE INTERNATIONAL 
CORRESPONDENCE - Dept. ZR, Bex 5500, Kaiiua- 
Kona, HI 96745. (808) 325-7707. 

FOREIGN VIDEOCASSETTE CONVERSIONS at 
reasonable rates. PAL/SECAM (EUROPE, ASIA) to 
NTSC or Vice Versa. VHS, Beta, 8mm, S-VHS, 1", and 
3/4" formats. Digital process with time-base correction 
and image enhancement. Fast service. Guaranteed 
Quality. IHF Productions, Inc., 3533 South Archer Ave¬ 
nue, Chicago, IL 60609. Tel: (312) 436-0038. 

FAMOUS PERSONALITITES - FORGOTTEN 
MOVIES. Hundreds of forgotten titles with many of to¬ 
day’s stars. Send $5.00 check or money order for your 
guide to: VIDEO IMPRESSIONS PLUS, P.O. Box 188, 

S. Elgin, IL 60177. 

NATIONWIDE SINGLES PHOTO MAGAZINE. 
Send Name, Address, Age. Send No Money. Ex¬ 
change, 1817 Welton Avenue #1580, Denver, CO 
80202. 

DIGITAL FOREIGN STANDARDS CONVER¬ 
SIONS. Unbeatable Rates. Fast Service. PAL/ 
SECAM, NTSC. Creative AV Concepts, 610 Carriage 
Way, Deerfield, IL 60015. (312) 948-8939. 

BEAUTIFUL. ENGLISHSPEAKING, FILIPINAS 
want men of all ages as Life-partners. VIDEOS AVAIL¬ 
ABLE. PAL, 200 BLANCA, CO 81123-0084. 

MOTION PICTURE SERIALS/WESTERNS ON 
VHS! SEND S.A.S.E. FOR LIST. THE SERIAL FA¬ 
NATIC. P.O. BOX 173-V7. BOYERTOWN. PA 19512. 

WANTED: ORIGINAL TELEVISION PUBLICITY 
PHOTOS. HAVE INDIVIDUAL WANT LIST. OR WILL 
BUY ANY QUANTITY IN THE BULK. BILL SMUTNY, 
2701 LEONARD, LA CROSSE. Wl 54601. 

FOREIGN VIDEOTAPE CONVERSIONS. INCLUD¬ 
ING HI-BAND THROUGH DIGITAL PROCESS PAL/ 
SECAM TO AMERICAN OR VICE VERSA. 
TIMEBASE CORRECTION AND IMAGE ENHANCE¬ 
MENT. R.K. VIDEO DUB. INC., 60-15 ROOSEVELT 
AVENUE, WOODSIDE, NY 11377. 1-800-851-8514, 
(718) 639-2881, IN FLORIDA 1-800-321-6166. (212) 
213-8457. 

RARE TITLES: EARLY TELEVISION, WAR. 
TRAINS. CARS, TRAVEL, Catalog $1.00. ($5.00 Cou¬ 
pon): MOVIECRAFT-V. P.O. Box 438, Orland Park. IL 
60462. 

MEET WOMEN WORLDWIDE! Free 24 page cata¬ 
log! CHERRY BLOSSOMS, 190VM Rainbow Ridge, 
Kapaau, HI 96755. 1(808)961-2114 anytime. 

BETA. CED. MOVIES, $5.00 - $29.00. CED Players 
$39.95 + FREE list (specify): TVE, 1814 “G” Street, . 
Bellingham, WA 98225. (206) 671-8220. 


GLOBE VIDEO SERVICES INC. Professional Facili¬ 
ty announce the HOMERATE: digital conversion be¬ 
tween American (NTSC) and European (PAL/SECAM) 
television standards. One low price includes cassette 
and mailing. 286 Fifth Avenue, New York, NY 10001. 
(212) 695-6868. 

AVIATION/WWII VIDEOS. 150 TITLES. $1.00 
YEARS LISTINGS. NFV. 2554, LINCOLN #568V. MA¬ 
RINA DEL REY, CA 90291. 

POSTERS 

CASH! PAYING SIO.OO to $50.00 Per Video. In¬ 
spection Necessary. Boxes or without. U.P.S. to: MAR¬ 
QUEE, 199 Fairfield Johnstown, PA 15906. 


QUALITY 35mm SLIDES FROM YOUR VIDEO! 
$15.00 PER SHOT. TAPE, LOGSHEET TO: 5811 TU- 
JUNGA AVENUE, SUITE 207, N. HOLLYWOOD, CA 
91601. VHS OR SVHS ONLY. 

FOREIGN, CLASSIC, DOCUMENTARY FILMS ON 
VIDEO. IMPOSSIBLE-TO-FIND TITLES. PURCHASE 
OR RENT BY MAIL. 200 PAGE CATALOG (8500 TI¬ 
TLES) $4.00: FACETS, 1517 W. FULLERTON, CHI- , 
CAGO, IL 60614. 


$1.00 MOVIE POSTERS. OVER 1000 TITLES ' 

(1963-1989). CATALOGUE $2.00. S. WALLACH, 32 
KERN ROAD, DON MILLS, ONTARIO, CANADA M3B 
1T1. VISA/MASTERCARD (416) 444-8461. 


CLASSIC MOVIES WITH HOLLYWOOD’S 
GREATEST STARS. 2 hour video tape and catalog 
$5.95 VHS or Beta. Eagle Lion Video 1 -800-779-4913, 



USED VIDEOTAPES 

HARD TO GET Eurepean magazines and videos. 
Large inventory - specify interests. Write to: Europe Int. 
B.V. (1) Postbus 84471 2508 A1 Den Haag Nether- 


SATELLITE 


VIDEO ANIMATED CARTOONS, New $2.25. Old 
Movie Classics $4.00, Retail $19.95 To $49.95. Cata¬ 
logues $1.00. Get $5.00 Coupon. P.O. Box 1006, Lox, 
FL 33470. 


SAVE OVER 50% off retail on 30 day old used video¬ 
tapes. Dealers' inquiries invited. Send $1.00 for list. 
Vagabond Video, 4600 Woodduck, Salt Lake City, UT 
84117.(801)262-4366. 

SATELLITE TV SYSTEMS - parts and components - 
all major brands. Absolutely the lowest prices possible. 
We buy direct from manufacturers. Videocipher repair 
service. SAT-TRONICS, P.O. Box 18195, 131 E. Nor- 
' wich, Columbus. OH 43218. Visa-MC 1-800-232-2445 
- orders only 24 hours 1-614-353-3474 for tech. info. 

CLASSIC FILMS ON VIDEOCASSETTE. Silents, 
Serials, Foreign, More! FREE Catalog. CABLE FILMS, 
P.O. Box 7171. Kansas City, MO 64113. (913) 
362-2804. 

VIDEO DISCS 



SUPER VHS 



EDUCATION/INSTRUCTIONS 



LASER DISC NEWSLETTER for video consumers. 
Free sample, $25.00/year. Suite 428, 496A Hudson 
Street, New York, NY 10014. 

"HAWAIIAN SEASHORES" - Directed by famous 
artist "Domo". Magnificent tropical sunrises. Great 
showcase/atmosphere for get-togethers. Highly ac¬ 
claimed Hi-Fi soundtrack. $44.95 S-VHS. $19.95 VHS. 
Mirror Image, 3600 Lower Honoapiilani HWY. #H110, 
Lahaina, HI 96761. 



. RENT BY MAIL - It's easy and convenient! Criterion, 

] Foreign Films. Operas, New Releases, Adult. Catalog 

1 1-800-726-5007. LASERDISC CINEMA, 344 Oxford 
Way, Santa Cruz. CA 95060. 

HOW TO VIDEO TAPE WEDDINGS. Instruction 
tape for the beginner. Step-by-step guide to perfect vid- 
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VIDEO CLASSIFIEDS 


DESKTOP VIDEO 


VIDEO CLASSIFIEDS 


DESKTOP VIDEO MARKETING NEWSLETTER. 

Make money now with your production. Caii for free 
sample 1-501-321-1845. 


PANASONIC COLOR VIDEO CAMERA WV3400 
SERIES WITH PANASONIC PORTABLE VIDEO CAS¬ 
SETTE RECORDER, OMNIVISION II VHS NV8420. 
$1,650.00 OR BEST OFFER. (407) 655-7994. 


INDEPENDENT PRODUCTIONS 


HIGHLY INSPIRATIONAL VIDEO. Breathtaking 
nature footage, stress-reducing music and inspirational 
narration will help you unwind, relax and refresh. Avail¬ 
able video/audio. Write or call, TIME WELL SPENT, 
P.O. Box 31050, Laguna Hills, CA 92654, Dept. VM. 
Visa/MC 1-800-245-7664. 


Professional ROYALTY FREE MUSIC for video pro¬ 
duction Volume I. (12 contemporary themes) 45 minute 
chrome cassette. Broadcast Quality. Guaranteed! 
$39.95 M/C, Visa, Check, Money Order: gccs Pro¬ 
ductions, 1350 Chambers Street, Eugene, OR 
97402. Phone demo: 503-345-8117. 


“GRAND CANYON", 2-hour spectacular helicopter 
exploration VIDEO. Breathtaking music. Critically ac¬ 
claimed. Details FREE. Beerger Productions, 3217-A 
Arville, Las Vegas, NV 89102. (702) 876-2328. 


Multi System TVs & 220 volt appliances 


FAIR DEAL APPLIANCES INC. 

76-11A Broadway, Elmhurst, NY 11373 
800-843-6604 718-457-8328 

Call for Catalog 



RENTAL MOVIE 
STABILIZER 


^ • Ends flashing, colorshlft, streaking, blackout 
litter etc. when playing copyguarded rental vide 

• Restores closed captions • Fully automatic 

• Made in U.S.A. • 30 day money back guarantee 

viSA/MC/coD orders only 

$49.95 t >3.95 S/H 1 -800-432-4353 
AM Video, Dept. V, 400 Amherst, Nashua NH 030 


VIDEO CLASSIFIEDS 


models of cable 
equipment shipped within 24 hrs. 
Quantity discounts. For free 
catalog send S.A.S.E. to: 
Cable-Mate. Inc., 214 N. Main St.. 

H AIgcnquin, IL 601 02 
C.O.D. orders accepted 
(312)658-2121 *No Illinois orders 


0 . 103 on Reader Service Card. 


MM 

OSH 


Jerrold, Oak, Hamlin, Scientific Atlanta, Zenith, and more! 60 day 
warranty. Shipment within 24 hrs. For fast service MC/VISA C.O.D. 
Telephone orders accepted. Evening hrs. also. (312) 698'1259. 
Stamped Envelope(.44*) postage for FREE catalog. No. III. orders. 

L & L ELECTRONICS 
1430 Miner St., Suite 522 
Des Plainesy III. 60016 


Rental Movie 
Stabilizer 


$ 69 . 


95. 


f VSA-SO ends rental 
movie flashing, jitter, 
coloTshift, & blackout. 
30 day money hack 
ee, 2 yr warranty. 

¥SA l,td., Bept. V, 401 SW llth 
Portland, OR 97205 1-800-.367-7909 24 hrs. 
Outside USA Call 1-503-761-2140 


CABLE-TV BOXES 


Descramblers • Converters 


TRANS-WORLD CABLE CO. 

12062 Southwest 117th Ct., Suite 126 
Miami, Florida 33186 
800-442-9333 


"HAWAIIAN SEASHORES" - Directed by famous 
artist "Domo”, Magnificent tropica! sunrises. Great 
showcase/atmosphere for get-togethers. Highly ac- i 
claimed Hi-Fi soundtrack. $44.95 S-VHS. $19.95 VHS. ; 
Mirror Image, 3600 Lower Honoapiilani HWY. #H110- ' 
A, Lahaina, HI 96761. ! 


r -tr -tr -ft -a -a PRESENTING -fr -tc -»r •», -»t 

CABLE TV 


STARRING -kr ★ 

HAMLIN, OAH 

OTHER FAMOUS MANUFACTURERS 




CABLE TV 

DESCRAMBLER 



■JERROLDS.B $105.00 NEW ZENITH SUPER- 

TRIMODE .$119.00 SSAVI ) 

0AK.M35B .... $99.00 ‘TOCOM $31900 

‘HAMLIN .$10200 ‘EAGLE $11900 

5CIENTIFIC ATLANTA $140.00 5TARGATE 2000 $99.00 

‘ZENITH SSAVI $185.00 STARGATE-VOLUME $11900 

MANY MORE....CALL OR WRITE TODAY 
FOR FREE FAST INFORMATION. 

YOUR BEST BUY'S & WARRAN¬ 
TIES FOR CABLE TV DESCRAM¬ 
BLERS AND CONVERTERS 
START WITH A FREE CATALOG 
FROM: M.D. ELECTRONICS 
643 N. 98TH ST, SUITE 133V 

OMAHA. NEBRASKA 68114 

ORDERS & CATALOGS CALL TOLL FREE 

1 - 800 - 624-1150 

FOR INFORMATION PLEASE CALL 

(402)554-0417^1 


kTE OWNERSHIP OF CABLE TV EOUPMENT. 
F YOU ARE UNSURE OF THESE LAWS CHECK WITH YOUR LOCAL 

♦■mADEMARKS OP OTHERS UNAFFIUATED WITH 

ELECTRONICS ^ 
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VIDEO CLASSIFIEDS 


VIDEO CLASSIFIEDS 


COMPUTER RELATED 


PINFEED, CONTINUOUS FORM 
VIDEO CASSETTE LABELS 

200/pack l,0» 


10% - 20% OFF 

ALL VIDEO CASSEHES 


• No club to join, no obligations, no gimmicks 

• Forget list price' , Aii tapes discounted 

HOME ENTERTAINMENT HOTLINE, INC. 
227 AVE S, BROOKLYN, NEW YORK 1 


CALL TOLL-FREE 

1-800-245-TAPE 


HOW TO VIDEOS 


MAKE $100,000.00 A YEAR 


on Video! The BEST of "HOW TO"! Our 
S hr., color video ivill guic’ 

GREAT SUCCESS! Complete 
BE AN EXPERT the fun & i 


I 


MISCELLANEOUS 



, . 

SATELLITE 


n 

N SATELLITE TV 

Save30%-60% 

KX A 1-800-334-6455 ' ' f'I 

/iM 218-739-5231 1 

SKYVISION INC.'S’ 1 

1 1 T i ' 



2 CH Compact Dish System - $77,95 
■ORpIH 5 CH Dish System - $93,95 

1 12 CHYagi (Rod) System-$123,95 

J 30 CH Dish System-$163,90 Yagi-$183,90 
^ SUN MICROWAVE INT’L, INC, Send $1°° tor 
■■IlIlM P.O. BOX 34522 catalog on these 

PHOENIX. AZ 85067 end other line 

■■■■■ I60ZI 230-0M0 video products. 

VISA/MC/COD QUANTITY OISCOUNTS UFETIME WARRANTY 

For additional information, 
circle No. 106 on Reader Service Card. 


SUPER VHS 



SUPER VMS 

Movies Now Available! 

Drama - Sports - Music - Classics & More. 

Call For Catalog 

■ 1-800-331-6304 CA 415-558-8688 

* WARNING: Super VHS tapes will nor play on VHS recorders. 

1 P.O. Box 410777 

1 San Francisco, CA 94141 

J 


USED VIDEO GAMES 



We buy and sell used 
, Nintendo and Sega Games. 

1 For free price list send SASE to: 

1 Video ^ Replay 

1 ^|[e ililv P O- Box 70 Dept. V 20 

1 — Jericho, NY 11753 

® For additional information, 

circle No. 107 on Reader Service Card. 


VIDEO CLASSIFIEDS 


WE OFFER: 

• IbEJUiBSESI 

Inventory 

• 10% Discount 

• Over 3000 
Titles Available 

• Free Catalog 

• Monthly New 
Release Mailings 

• 8" AND 12" Laser 
Discs and CDV'S 



PARENTS $39.95 


LASER WORLD 

798 South Military Trail-Oaerlield Beach FL 33442 
'Major credit cards accepted 
Hours: 9 a. m.-5:30 p. m. Monday thru Friday 

IT’S THAT EASY!_ 




STARSHIP INDUSTRIES 
(703M30-8692 or (703) 450-5780 


LASER DISC HOTLINE 


_ LV2 l-'iUlMEEfl ^ 






WE STOCK EVERY TITLE 

Largest mall order retailer in the U.S. 

• Fastest availability on new titles 

• Most orders shipped same day 

• 10% discount on all titles I ^ Q I 

• Free UPS Shipping in y^r. inj 

Continental U.S. (ground only) |Bu.in«t«| 

• Visa, Mastercard. Amex, checks & C.O.D. 

For Free Catalogue Call or Write 
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PLANET ^ 


OBODY /ELECTRONICS 

/ WE’I-I. BETTER OUR DEAL! 

W 800-247-4663 TalI! (313) 467-2235 


IF YOU FIND A BETTER DEAL 


WE'LL BETTER OUR DEAL! 



CAMCORDERS AND VCR’S 


3 OR 5 YEAR WARRANTY AVAILABLE 



Panasonic 

AO Ann AOnni ' 


AG-450 




Panasonic & 


AG-1830 WJ-MX 10 

SVHSHtFiaoiW.Mu^functionWreless DIGITAL AV MIXER 


$98.95 

SAMBICO 

TAPE CLEANER 
AND REWINDER 


$58.95 

Model V07SS 


NOBODY BEATS US 

■Hail IF YOU FIND A BETTER DEAL - mSSm 
i^Sii WEIL BETTER OUR DEAL! WSHM 

800 - 247-4663 


AZDEN Pro Mies 


Video Accessories 



RULES & QUESTIONS & FACTS ABOUT MAIL ORDER 

• U.S. Warranty. • Will others ship same day? • Shipping and Handling st 

• Always compare Delivered Price. • Did the competition try to switch your chosen model? a 15 lb. box anywhere in 

• Is the Merchandise Factory Fresh? is only $2.75. 

. How are Defectives Handled? ^ ASK ABOUT FREE DELIVERY 


tggfu.y, $58<»5 

v-0612 $49.95 , 
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IF THE All 

I 

Four video fancies that never took flight 


BY DAVID LACHENBRUCH 


VHS and LascrDisc are household 
words. But what about EVR, Cartrivi- 
sion, Holotape and Tclcan? Let us 
pause in our busy day’s viewing to shed a 
salty tear for these hot products of the 
past that never quite made it. 

EVR (for Electronic Video Record¬ 
ing) was the video sensation of the ’60s.. 
EVR consciousness started in 1966 with 
a front-page story in The New York Times 
bearing the breathtaking news that CBS 
had developed a seven-inch metal disc 
costing about $1 in materials that could 
play color movies on a machine that 
would sell for around $400. 

However, The Times was a little in¬ 
accurate. What CBS called EVR turned 
out to be a 7.5-inch disc-shaped car¬ 
tridge filled with 9mm black & white 
film. Each tiny film frame had a spare 
frame alongside it which could be elec¬ 
tronically encoded with color informa¬ 
tion. Each cartridge held up to 30 
minutes of color information or an hour 
of black &. white. An attachment con¬ 
nected it to a TV for playback. It could 
not record. 

Prototype EVR players, finally 
shown at news conferences in New York 
and London in December 1968, were 
black & white only and priced at $795. 
Cartridges were to be made by CBS, 
players by Motorola. In the next few 
years some players were made by Mo¬ 
torola, some by Japanese companies, but 
no popular programs were ever avail¬ 
able. 

Cartrivision, another ill-fated prod¬ 
uct, was also a historic one —it was the 
first color vidcocassette recorder intro¬ 
duced for consumers. Backed by a com¬ 
pany called Cartridge Television, Inc., 
Cartrivision made a well-publicized de¬ 
but at the 1971 Consumer Electronics 
Show in New York, before going on sale 
the following year. Cartrivision used a 
square cassette with a single tape reel ar¬ 
ranged as a continuous loop. 

Cartridge TV, Inc. made its video re¬ 


corder decks in Indiana and sold them 
to Admiral, Emerson, Packard-Bell and 
Sears Roebuck for incorporation into 
25-inch color TVs, which were then 
sold for about $1,400. A black & white 
camera was about $300 extra. Cartrivi¬ 
sion started out with a sale catalog of 
200 rental titles that were to be avail¬ 
able through an affiliate. 

Not much more than a year after 
Cartrivision’s debut. Cartridge TV filed 
for bankruptcy protection, and sales 
stopped in 1973. What went wrong? 
Post-mortem specialists said Cartrivi¬ 
sion followed the wrong path by selling 
only large-screen color TVs with built- 
in VCRs. Cartrivision’s appeal was to 
families who had everything. “Every¬ 
thing” included a 25-inch TV set —and 
Cartridge TV was, in effect, asking them 
to buy another color set at a time when 
few people would dream of having two 
color TVs. At the time bankruptcy was 
forced on it. Cartridge TV was develop¬ 



ing a deck attachment for TV sets —but 
it was too late. 

Would you believe a home color vid¬ 
eo playback system that used transpar¬ 
ent Mylar tape — ordinary Saran 
Wrap —as a recording medium? Stung 
by publicity about CBS’ EVR, in 1969 
RCA called a hurry-up news conference 
at its labs in Princeton, New Jersey. It 
even demonstrated a picture from what 
it called “the same inexpensive plastic 
wrap used by supermarkets to package 
meat.” Pictures were recorded by means 
of light interference patterns embossed 
on the transparent tape. RCA promised 
a player for about $450 and said the car¬ 
tridge-enclosed tape could be recorded 
for $2 to $3 per half-hour program. 

RCA proudly announced it would 
market this “Holotape SclectaVision” in 
1972 and made some important predic¬ 
tions: magnetic videotape would be “in¬ 
significant” as a consumer product and 
pay TV would die aborning —all pre¬ 
sumably victims of butcher-papervision. 
They were right on one count: EVR 
would never be a competitive product. 

Then there was Telcan, Cinerama’s 
foray into the home video business. The 
year was 1963, and word was spreading 
that some young British inventors had 
come up with a home videotape re¬ 
corder that would sell for about $100. 
The reports gained more stature when 
Cinerama, Inc. found Tclcan a "brilliant 
technological breakthrough” and 
bought the U.S. rights. When Tclcan fi¬ 
nally demonstrated its system at the 
Cinerama Theater in New York, it used 
big 11.5-inch open reels of tape that 
played about 11 minutes of fuzzy, ghostly, 
snowy black & white pictures. A report¬ 
er gave it a one-word death-knell: “Tcl- 
can’t.” 

So Telcan went back to the drawing 
board, along with Holotape, EVR and 
Cartrivision. They were all valiant at¬ 
tempts at creating a home video indus¬ 
try, and though they failed, their failures 
paved the way for the eventual successes 
of videotape and videodiscs. ■ 


Ryan David Lachenbruch is Editorial Director of 
Television Digest. 
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America’s Most Talked About 
And Acclaimed Motion Picture. 




AVAILABLE ON VIDEOCASSEHE: JULY 27 


HACKMAN AnMMPWEllfh DAFOE 

MISSISSIPPI 

BURNING 


Candle! Camera! Action! 



Hitachi makes it easy to shoot beautiful home movies with a full line of advanced 
technology VHS and S-VHS CamCorders. Even a beginner can shoot professional 
quality videos with Hitachi camcorders. Their solid-state high technology ensures a 
beautiful picture...bright, clear colors...no vertical smearing...no hot spots... 
no blurring. You get picture perfect memories to keep for a lifetime. When 
it comes to advanced-features, Hitachi's line of camcorders has them 
all! Accushot AX which automatically adjusts both lens opening and 
shutter speed for every shot you take. Image sensors with up to 
360,000 light receptors for minutely detailed resolution in each and 
every frame. HQ (High Quality) optoelectric circuitry for sharper 
details, edges and contours. Flying Erase Head for perfectly clean 
slices between recordings. Titling capabilities for indicating when 
and where your video was shot and more! Hitachi's exclusive 
HPX (High Performance Xtraordinaire) gives you 
the absolute ultimate in performance and 
design! You'll really dazzle them when 

you screen your movies on Hitachi's 
HPX (High Performance Xtraordinaire) 

Digital 31" Big Screen TV with 
Surround Sound. It's 600-line high 
resolution provides brilliant, colorful, 
beautiful pictures. Its "Intelligent" remote 
control can operate your TV, VCR and CD 
player. And, its Dual Tuner lets you 
watch two programs at the same time 
whenever you want. Capture precious 
memories and then display them very proudly 
on a big screen from Hitachi. Nothing holds 
a candle to our quality! 


0 HITACHI 

A World Leader in Technology 


We Make Entertainment Come Alive! 









